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90th birthday— 


rates go up 


In its SOth vear of publication 


Maclean's, the Canadian national 


magazine, has produced a specia 
ssuc to COMmemorate the ‘S0tt 
anniversary of the provinces ! 


Saskatchewan and Alberta 


At the same time it announce; 


an increase in advertisement rate 
to come into effect on March 3 
1956. when it is estimated that 


the average net paid sale will be 


over 510,000. The single black 


¥ 


THIS WEEK 


Copytaster discusses what every 
ad man should know about hair 
page 90 


NEXT WEEK 
South Coast Survey 


and-white page rate goes up fre 
2,900 dollars to 3,045. and the 
full-colour rate from 4.120 t 
4,325 

British representatives for this 
magazine are Maclean-Hunter 
Lid 


‘Radio Times’ new 
printing plant 


Directors and officials § of 
Waterlow & Co., the BBC. and 
the Bowater Paper Corporation 
visited the new town of East Kil 
bride last week to confer with 
officials and members of the 
Development Corporation § on 
details for the building and equip 
ment of a printing plant at 
Hairmyres, which may be in pro- 
duction a year hence. 

The estimated cost is over 
£600,000 

The plant should be capable of 
employing 300 to 400 men, and it 
iS estimated that it will turn out 
over four million copies of the 
Radio Times, and other BBC pub- 
lications each week 


To The Editor .. 


‘Do it yourself’ 


ten 
fee here to stay? 


advertising man will 
one moment the explanation that 


journal’s poster design competi- 
tion 1s being held among boys in 
order, as he puts it, “to encourage 
boys to make a career in the 


Watts is quite out 
which induce boys and girls to 
take it from me that he is simply 
many other people as well 
upposes that the staging of this 

But the main cause for concern 


done to the building trade by 
do it yourself” campaign 
suppose that this campaign got 


time in France 
a Hastings Advertising Con- 
Cardinal Wolsey, 
enjoying themselves. 


headquarters of 


« . 
Herald \aunched its 
northern edition. 


whole existence it had had only 


was held at the 
of Health to discuss the 


expenditure of public 


repairs and decorating ? Is it not 
a widely known fact that “do it 
yourself” came into vogue mainly 


because it was too expensive (and | 


too shoddy in the event) to “have 
it done for you” 

If Mr. Watts is worried about 
the future of the building trade 
(and he is right to be so worried) 
he would be well to bend his 
efforts towards increasing the 
speed of building operations and 
the down grading of what are, at 
present, quite scandalously high 
prices Until that situation is 
rectified he may rely upon the 
continued growth of the “do it 
yourself’ campaign and not al! 
the poster competitions under the 
sun will affect the future of the 
building industry by so much as 
one half a brick or dab of paint. 

Wattace B. GRIMMeER. 
Tunbridge Wells 


Dangerous to 
by-pass agent 


Sir,—I have heard it suggested 


that participatior mn magazine 
featur for commercial TV 
which have been sub-contracted 
b\ he ’ 


contractors, 
irough ad- 


vertising agent indeed, it is 
further suggested that producers 
are active ‘ citing advertisers 


Twenty-five Years Ago 


A poster 100 ft. long was used 
by the Odeon gramophone com- 
pany in Paris 

* : * 

A new advertising device was 
marketed, consisting of a cabinet 
mirror which in a few seconds 
vanished to be replaced by an 
illuminated advertisement. 

x * ra 

Sir William Crawford was in- 
stalled as chairman of the Pub- 
licity Club of London at a 
Holborn Restaurant dinner. 

* * * 
Fifteen colours were used in a 
2-sheet poster for Lazenby salad 
cream : 


* * * 

Aspro was advertised in Gaclic 
in the Dublin Evening Herald. 
* * * 

The wedding of Sir Charles 
Higham and Josephine Jane 
Keuchenius, daughter of Mr. and 
Mrs. H. A. Webb, of Cheltenham. 
was announced 

* * 7 
The Third Continental Adver- 


tising Convention was held at 


Brussels 


Jury 14, 1955 


to interest them in such features 
without the knowledge or con- 
sent of the agent concerned 
If this is really so, and if the 
practice is widespread, it would 
appear to be a dangerous pre- 
cedent. No one, surely, needs 
to be reminded that only the best 
is good enough if we are all! to 
make the success of commercia! 
IV that we intend. It would 
seem to be in the best interests 
of all concerned if all such 
bookings were made by agents on 
behalf of their clients 
Clearly, only close co-oper 
tion between the agent with his 
intimate knowledge of the client's 
products, and the producer wit! 
his knowledge of live or film 
presentation, is likely to result 
in a first class job for the client 
W. J. FENwIcK, 
Television Executive 
Legget Nicholson & Partners Ltd 


The role of ads 
in Africa 


Sirn—In reading the very in 
teresting “Focus on West Africa” 
published in your last week's 
issue. it occurred to me that 
advertising is once again pro- 
viding an excellent example of 
“enlightened self-interest.” 

Its purely commercial advant- 
ages are obvious enough. But 
there is another aspect of the 
question that is not often realised, 
let alone publicised. The very 
existence of these territories as 
markets for the countries of the 
free world depends on whether 
and how quickly—we can help 
to raise their standard of living 

This is imperative if the “back 
ward areas” are not to fall an 
easy prey to the attractions of 
anti-democratic systems. In help- 
ing to bring prosperity to them 
advertising is doing a job that is 
desirable politically and even 
morally, as well as economically 


Mitprep F. Fow er 
Torquay. 


POINT-OF-SALE 
DISPLAY AND SHOWCARDS 
FINE QUALITY SILK SCREEN PRINTING 
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BLYTON, author and educationist, 
saved countless mothers and 
from racking their brains for 
¢ stories. ‘Noddy’, one of her 
celebrated characters, has even 
d on the stage, in his creator's 
lay, “Noddy in Toyland”. When 
riting, editing or reading, Enid 
n is probably gardening or playing 
She lives at Beaconsfield in 
kinghamshire. 
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“My Daily Mail 


« [*7° our house every day come many newspapers, 

for we are a family that likes to read not only 
the news, but all the differing opinions and comments 
on what is happening in the world today. We like to 
compare them and discuss them, and to arrive at 
balanced conclusions if we possibly can. 

Now among our pile of papers is the Daily Mail, 
and I have been asked to say what in particular I like 
about it. First, I like it because it is a responsible 
paper, and has integrity and good judgment ; it is not 
hysterical nor is it dictatorial, and it is not continually 
riding hobby-horses. Second, it treats its readers as 
sensible, decent people, asking for accurate news, 


by E\ID BLYTON 


intelligent comment, and fair criticism. As a writer 
for children | am especially glad to see that the Daily 
Mail recog the importance of many juvenile 
problems of today, and gives them prominence at the 
right tume 

Perhaps the thing that impresses me most in the 
Daily Mail is the quality of the leading articles in the 
front page. Lcading articles set the tone of any paper, 
and those in the Daily Mail are always sane, unbiased 
and well-informed, and are, besides, vigorously and 
lucidly written. In them we find the standards of this 
paper, and sense an integrity and responsibility very 
welcome to many of us today.” 
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: Commercial T.V. programmes: 


In less than two years TY MIRROR has firmly ¢.\vlished itself as the 

leading magazine in the television field. Its prese.: -ale exceeds 360,000 ; 
copies weekly, and a recent independent Survey «-\:mates adult reader- e 
ship at 4.6 persons a copy. ‘ 


. With the adyent of commercial television the appes! of TV MIRROR will 
“3% be even greater, The Editor plans to provide feature and photographic 
coverage. of the new programmes. 


For Ahose advertisers interested in the new medium TV MIRROR will 

provide the link for uniting the visual sales message ino a permanent sales 

story .. . with all its reminder value to induce action. And remember, the 

ng life of TV MIRROR ensures that your advertisement too has a long 

ife . .. ameng the people you most want to meet. : 
PHOTOGRAVURE - 4id. WEEKLY - PAGE RATE £200 ae 


People who read TV MIRROR 


Who are they? What are their ages, their incomes 

and their standards of living? The answers are given in 
a booklet publishing the findings of an independent 
Survey into the readership of TV MIRROR. 


Copies available for those interested. 


Director, THE AMALGAMATED PRESS LTD., THE FLEETWAY HOUSE, LONDON, E.C.4. CENTRAL 8080 
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‘About a dozen’ 
want TV 
contracts 


Within 48 hours of the ap- 


vearance of an advertisement 
lor a new programme contrac- 
tor, the ITA said “about a 


dozen” requests for applica- 
tion forms had been received. 
Last date for application is 
s followed confirmation of 
withdrawal of Lord Kemsley 
the Kemsley-Winnick con- 
which had been invited 
t to contract, which was 
signed—to operate Birm- 
and Manchester week- 
srogrammes 
Winnick said he was 
with his plans 
e Lord Kemsley’s with- 
rawal 
The ITA said they had with- 
wn their offer of a contract to 
Mr. Winnick. “He may wish to 
form his group. He can apply 
gain if he wishes,” a statement 
] 


M surice 
ng ahead 


lecnit 
MC SPit 


Research bureau 


talks progress 
Plans for the setting up of a 
TV audience research bureau 
were discussed at a joint meeting 
of the Television Programme 
Contractors’ Association, ISBA 
and IPA 
A statement. afterwards said a 
ynsiderable measure of agree- 
ent was reached, but certain 
points were raised which are be 
ng considered individually by the 
lree Organisations 
here will be another meeting 


rt 
ti\ 


Hulton plans: more 


ee journals 
Following the success of Pro- 


duction Equipment Digest, and 
Garage and Transport Equip- 
Hulton Press is planning 
rther controlled circulation 
rnals 
This was stated by Edward 
Hulton, chairman and managing 
director, when he reported pro- 


gress at the annual meeting last 
week 


= 


Big agency surprise 


' Hobson resigns 


7 from CPY 
? 


J. W. Hobson has tendered 
his resignation from the board 
of Colman, Prentis & Varley, 
Lid. This has been accepted 
and, by agreement, will take 
effect from September 30. A 
CPV statement says: “Mr. 
Hobson takes with him all the 
best wishes for his future from 
his co-directors.” 

John Hobson was senior 
scholar of Rugby School and 
gained a double-first honours 
degree at King’s College, 
Cambridge. 

He started his advertising 


INTERNATIONAL RESEARCH 
‘TRUE 


lon Press Ex- 
ile hes been 
man, Prentis 

1945, with 


career with 1 
change in 195 
a director of < 
& Varley Stree 
special res; vility for 
marketing policy, media plan- 
ning, and marke) research. 

Mr. Hobson is « member of 
the Council of the Institute of 
Practitioners in Advertising, 
and is chairman of the Insti- 
tute’s marketing sub-commit- 
tee. 

He was chic! editor of the 
Hulton Readership Survey for 
its first seven years 


TO LIFE’ OXFORD COURSE 


Research men from Holland, through the 1 ques 
Denmark, Sweden, Italy, Norway tionnaire, s ictual in- 
and South Africa are among those terviews inalysis 
attending the Market Research of results t tion 
Society summer school at Oxford The chairm H. Munt 
this week Lecturers W. A. Wilson, 

The course is being run on the David Pickar« r, Mark 
most true to life lines yet Abrams, Hen ‘is Louis 
attempted The situation sur- Moss, F. Fd is. F. Lambert, 
rounding a research project is W. Gregor H. C. Brant, Tom 
being reproduced from the initial Cauter, Gra Ww. D 
meeting with the client and the McClelland and Meclver 
discussion of his problems, Full report next week. 


NASH AND THOMPSON US@ 


oor oe 


WEN ON 


AA CONFERENCE 


IT’S BRIGHTON 
AGAIN! 


N EXT year’s 


annual Ad- 
vertising Association 
Conference—the twenty-third 
is to be held in Brighton, 
for the second year in succes- 
sion and the third time since 
the war. 
Conference dates are Wednes- 
day, May 9 to Sunday, May 13. 
It was rumoured during the 
last conference that it might be 
“Brighton again” in 1956. And, 
at the final free-for-all session, 
clubs’ delegates suggested that 
the event should be taken to the 
industrial heart of the country 


First national space 
for Lyons’ ice cream 


A new development in J. Lyons 


& Co., Ltd., publicity is marked 
by a quarter-page advertisement 
for Lyons’ ice cream which is 


appearing in this week's issue of 
W oman 

This sdvertisement which 
features an offer of a kitchen 
timer, is understood to be the first 
space to be taken in any national 


publication for Lyons’ ice cream 
It was placed by C. Vernon & 
Sons, Ltd., who state that pre 
vious advertising for Lyons’ ice 


cream has been in provincial and 
certain trade papers 

A Lyons’ spokesman said that 
the space is 


“experimental.” 
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The Newspaper Society has 
now come into line with the 
Newspaper Proprietors’ Asso 
ciation and the Periodical Pro- 
prietors’ Association on the 
publication of advertisements 
containing references to com- 
mercial television or spon- 
sored radio programmes. 

This is now left to the dis- 


Newspaper Society ends commercial radio 
and TV ban: Up to members now 


cretion of each member of the 
Society. 

Members may also publish 
commercial television or spon- 
sored radio programmes, and 
they are now permitted to use 
IV and sponsored radio for 
their own publicity purposes. 
Developments along these lines 
are expected soon. 


ABC advice for 


ry 4 . 

CV advertisers 
Associated Broadcasting (on 

pany, Ltd.. have issued the ! 

thei {dvertisers 1 

which are j 


n 


designed 
of the ques! 


mat 

tisers and agen 

commercial tele 
After defining 

functions of sf 

time spots, advertisit 


guide 3) 

ing features, it give 

on procedure, rec 

three stages at which c« ne 

should be referred to AB 
These are: im script form, as 

as the basic theme and trea 

wt have been agreed; as a 

hooting script, with story-board 
available, before filming ; and 
film, for transmission 


hopper 


la 


£2 million bookings 


According to reports in Bir 
ngham newspapers, the Asso 
Broadcasting Company 
secured nearly £2,000,000 
id bookings from firms 


sales director, 
ABC will be on the air 
n Birmingham as soon as the 
Independent Television Authority 
transmitter is ready 


TV clients study 
pack problems 


“We want to show vou how 
your products look at the other 
end of a cathode ray tube,” ex 
plained H A Scott-Turner 
managing director of Scott 
Turner & Associates Ltd. las 
Friday when his company invited 
clients to the headquarters of 
r.V. Commercials Ltd 

Examples of the problems 
be overcome in the televising of 
packaged products were dem 
strated on TVC"'s closed circu 


Socks for T\ 

Another Morley product to 
receive the backing of a com 
bined commercial television and 
press campaign is Captain socks 
which in addition to a powerful 
campaign in national = dail 
papers 1s to be featured on TV 
beginning this autumn 

Several weeks ago 
announced that they were going 
to promote their Vision nylons 
with a TV and press campaign 
Morley agents are F. C. Prit- 
chard, Wood and Partners Ltd 


Morley 


This glider, named “Junior Mirror 
will be a challenger in the National 
Gliding Championships which begin 
at Lasham Aerodrome, July 23 
Entered in association with Mr. and 
Mrs. Denis Burns, it is a single 
eater Olympia and will be piloted 
Derek Piggott, chief  fiyine 
instructor at the Surrey Gliding 


Club. 


New journal for 
master builders 


Appointments are now con 
firmed of F. W. Carter, advertise 
ment manager, and | Ww 
Madden, editor, of The Master 
Builders’ Journal, a new monthly 
magazine to be launched in Sep- 
tember 

Mr. Carter was for many years 
advertisement manager of The 
Illustrated Carpenter and Builder 

The new journal, which will be 
based on the standard 10 x 7 in 
type area, will have a strong prac 
tical building angle for its reader- 
ship, among members of the 
Federation of Master Builders 
The publishing company set up 
by the Federation is Trade Press 
(F.M.B.) Ltd. 


Advertising men at the annual pres 


(Kent) Lid., last week were 
News of the World 
Potts & Partners Lid 

W. Austin, “Junior Express 

fd T. B. Mullens Reveille 

F. P. Debenham, “Sunday Pictori« 
(Kent) Lid.; M. Vingo, “Dail; 
Partners Lid.; E. Fisher 


ichard 


News ( rir 4 
& Partin 


ers 
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arburton 


Sir Harold Bowden 


Clifford Harrison new 
ISBA president 


and 
Hud: 


pres 


elected 


Ot 


yon, 


a director of Horlicks Ltd.. was 


the 54th annual meeting of the Incor- 
British Advertisers on Tuesday. 
president, 


td., 


ch 


and 
airman 


Richard 
diate past- 


ety 


» were 


e 1955/56 


im Group 


lg 
ik 
m 


ey 


assistant 
Lid.) 
an and 


1 Electric 


(chair- 


r, Bob 
(general 


commercial manager, Standard Tek 
phones & Cables Ltd.), W. J 
gan (general manager, The 
Tool Trades Association) 
K. M. Murphy (director and 
general manager, The Linguaphon 
Institute Ltd.), T. M. Niven (direc 
tor, Mec Ltd.), Wallace 
Ormrod (managing director 


M. 


. Phillips (ass 
tant managing director, Arthu 
Guinness Son & Co, (Park Ro 
Ltd.), John Ryan (vice-chairmar 
The Metal Box Co. Ltd.), P 
Ryder (commercial directo 
A. Jobling & Co.. Ltd.), Sir 
R. G. Tangye (chairman and manag 
ing director, Tangyes Ltd.), John S$ 
Walmsley (director, Aspro Lid.), 
George H. B. Wilson (vice-chairman 
and managing director, Raleigh 
Industries Ltd.) 

A. M. Mackintosh 
manager (Sales), 
B.P. Ltd.) and € 
tising manager, The Imperial 
Tobacco Co. (of Great Britain & 
Ireland) Ltd.), were co-opted to 
membership at the first meeting 
of the Council 

THE EXECUTIVE 
COMMITTEE 

Members of ISBA’s executive 
committee were elected at the first 
meeting of the Council: 

B. G. Allen (Esso Petroleum Co., 
Ltd.), R. W. Barpard (Prudential 
Assurance Co. Ltd.), Humphrey 
Chilton (Horlicks Ltd.), F. W. Paul 
Corbould (Vick International Ltd.), 
L. H. Hardern (North Thames Gas 
Board), Miss F. V. Honywood (Coty 
(England) Ltd.), B. E. Kent (Allen 
& Hanburys Ltd.), J. D. C. Mackay 
(The School of Accountancy), T. L. 
Marks (Arthur Guinness Son & Co. 
(Park Royal), Ltd.), A. R. M. Sedg 
wick (Gillette Industries Ltd.), Wm. 
C. Thiele (Yardley & Co., Ltd), 
C. D. Thomson (Thos. Hedley & 
Co. Ltd.), Clifford Turner (Glaxo 
Laboratories Ltd.), Douglas Wilson 
(The United Steel Companies Ltd.), 
C. Alan Wood (Hovis Ltd.), C. B. 
Wrey (The Imperial Tobacco Co. 
(of Gt. Britain & Ireland), Ltd.), 
B. W. Galvin Wright (imperial 
Chemical Industries Ltd.j, J. Read 
— Telephones and Cables 
Ad.). 

The chairman and vice-chairman 
will be elected by the executive in 
due course. 


(general 
Shell-Mex & 
B. Wrey (adver 
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END OF A FAMOUS PUBLISHING LINE 


Death of Sir Frank Newnes 
in Australia 


ACTIVE 
HE bearer 


INTEREST IN ADVERTISING 


of one of the most famous names in British 


publishing, Sir Frank Newnes, died in Perth, Australia, 


on Sunday. 


rank was president of George 
Ltd.—a position specially 
him when he resigned 
e chairmanship a year ago In 
iddition to remaining a member ofl 
he Newnes board he had interests 
in ¢ Arthur Pearson, Ltd., and 
Country Life, Ltd., and was also on 
the boards of a number of insurance 
companies, investment trusts, and 
industrial undertakings 
Among the 
vhich he 
howed his in- 
terest in ad- 
vertising was 
the presi- 
dency ot 
NABS in 1924 
the vice- 
presidency of 
the Regent 
Advertising 
l Elder 
sur- 


uted for 


many ways in 


and 


wnes, Bt.. newspaper proprictor 
d= publisher Frank Hilliard 
wnes was born in Manchester on 
nber 28, 1876. He was edu 

d privately and at Clare College 

ibridge, where he graduated in 


In 1898 he was called to the Bar 

he Inner Temple and in the next 

ea became a director of the 

wublishing business of George 
Newnes Ltd. 


In the Commons 


In 1906 he was elected to 
House of Commons in the Liberal 
rest as member for the Basset 
Division of Nottinghamshire, 
was defeated in 1910 and did 
stand for Parliament again 
In 1915 he bec 
in the Royal 
Reserve, but two 
ferred to the 
captain in the 
Bedfordshire 
Regiment 


the 


ame a sub-heutenant 
Naval Volunteer 
years later trans 
army and was a 
12th Battalion, The 
and Hertfordshire 


Sir Frank was greatly interested 
nm press and in the hos- 
pitals member of the 

Hospitals Committee for 
und of the commitice of 
management of the Royal Free Hos- 
pital and the Royal Free Hospital 
Medical Schox chairman of the 

mittee of the Post-Graduate 
tute of Dental Surgery and 
sstman Dental Hospital. 

sident of the Printers’ 

poration in , 

of the Periodical 

rs’ Association and of 

ynal Liberal Council. 


cnaritics 
being a 
V intary 
l 


yndon 


No successor 


Frank, who succeeded his 
1s second baronet in 1910 
wice married His first wife 
nd in 1946 he married 

widow of Stephen Delmar- 

and daughter of E. Fire- 
Darlot, of Perth, Western 


ivs¥ a 


He was 78, and leaves no children. 


Aus 2, who survives him 
“ children of either mar 


There 


riage 


‘Gentle, generous’ 


H oe Tingay, chairman, 
George Newnes Ltd., writes: 

He will be greatly missed, not 
ly by all those who worked 
y with him, as I did, but by 
many hundreds who work in 
rm, for all of whom he 

vs had a smile and a friendly 
rd He was kindly, gentle, 
us, and drew all to him by 
irmth of manner, his genial 

ir, and his thoughtfulness.” 


ADVERTISER'S WEEKLY 


annual outing of Falcon Studios Ltd., Leeds 


Commitice to reorganise education 


A meetir 
discuss th 
for peop 
land was 


assistant 


ABC figures show maga-ine and 
provincial press upwar:! trend 


The ABC figures for the first 
six months of this year, which are 
now being issued, show a healthy 
upward trend among provincial 
newspapers and magazines. Not 
merely are they above those of 
the previous six months but ia 
most cases they are higher than 
figures forthe first half of 1954. 

The three main Odhams 
magazines have all advanced, 


trated 
Bull 
& Star (Wolverhampton) 
hire Times series 
hire Times 
h Mercury series 
rmline Press & West of Fife 


Largs & Millport Weekly 
Ayrshire Advertiser ; 

Dublin Evening Mail 

Drogheda Independent 


t London 


News 


Observer 
rland Evening News 
tern Evening News (Norwich) 
on Observer & Times 
ssday edition 
iturday edition 


k & Hednesford Advertisers 


nhborough Guardian & Heck monds ik 


rald 
therland News 
th Packet & Cornish Echo 
xd Advertiser 
eton Guardian series 
ambe & Heysham Visitor 
lale Observer 
Wednesday edition 
Saturday edition 
Surrey Advertiser & County Times 
“ ednesday edition 
irday editior 
erhampton Chronicle 
rn Football News (Norwich) 
¢ Star (Wolverhampton) 
Journal 


Motoring 


Adver 


& North 


Woman t 
able figu 
Other f 
tion to 
Storno 
March 
to Ma 
Western P 
March 31 
March 31 
See Stop 


Jan 


Pr 


emark 


n addi 
are 
car to 
ilf-year 
+995) 

ir to 


‘ar to 


on back cover 


June, 


in trish advertising 


Advertising Association. He out 
lined the methods and courses at 
present operating for the educa 
tion of people in advertising in 
Great Britain 

Represented at the meeting 
were the Irish Association of 
Advertising Agencies, the Dublin 
Newspaper Managers’ Associa 
tion, the Advertising-Press Club, 
the publicity Club of Ireland, 
ind the Association of Advert 
tisers in Ireland 

It avas that a com 
mitiee should be appointed repre 
sentative of all these bodies to 
investigate the reorganisation of 
the courses in advertising at the 
High Schoo! of Commerce, the 
setting up of incentives for 
students to study advertising and 
the possibility of gaming recog 
nition by the AA and the IPA 
of the Irish diploma 

The meeting agreed 
standard of education required 
of persons entering the classe 
should be raised to matriculation 
or an equivalent 


dec ded 


that the 


£75,000 TY contract 


TV Advertising have signed 
Halas and Batchelor to make 
£75,000 worth of cartoon anima 
tion. The contract runs for two 
years 


Miss K. I 
manager, G 
Bristol 
J. R. Fowling 
of the Dress 
organised for 


Morgan, advertising 
B. Britton & Sons Ltd 
hands a cheque for 1100 to 
of Weybridge 

Se rite 
Dorchester hoes by 
Glovers Advertising Ltd london 
and Bristol Looking on is LE. M 
Jefferson, director of Gi 5; A er 
tising Lid 
of the contest 


winner 


mmipetition 


who in pired the iia 
The competition 
was announced in a half-page adver 
tisement in the “Sunday Ex» 
which produced 27,058 entric 
various parts of the worid 


ress 
from 
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Club News 


pany 
Secretary for 
15 years 


More than 100 members of 


Publicity Club attended a dinner 
and dance at the Good If ‘ 
finn, Hull, to see the presentatior 
of two armchairs to Claude Brow 
on his retirement as secretary 0 
club after 15 years rvice 
Major J. A. Iveson, a { pr 
dent of the club, thanked Mr. Br 
for the work he had done 
out his long term o ff wt 
had been inspired, | j 
zeal, enthusiasm and at y He 
described Mr. Brown as a ‘tf 1 
club secretary ind he reg 
presence there of > Many men 
as 4 persona bute to him 
Mr. Brown rey 1 that 
aim wa » sec th rd 
had ver f 
to ma if ’ | | will 
many notable ever 
M M. Ff Iveson mad 
pre tation to Mr. Bro 
East Anglia 
President is 
re-elected 
tal rm t the f 
\ Public ( held 
| B. R. Wilson (managing 
‘ La i ian Da Time 
club presiden v 
1 during tl Me 
h pied v 
| pr { ‘ 
Oh ft cted w 
man Ss I Fo (advertising 
director, Pig tf mir l Dairy 
Farmer) D. Siddal 
(execuliv ma W re & 
Tibbenham (Ipsw » Lido d 
SCC i R. ¢ (su (advertising 
manage FE. R. & F. Turner Ltd.) 
Ih retiring cha hat P. J. Kelly 
(Ea Anghan grour 12 M 
& Rockleys Lid iken OV 
the offi f clut 
Bournemouth 
. 

AA’s PRO seeks 
club support 
Dennis Last, PRO the Ad 
tising Association, spe. 12 » th 

Public Club of Bournemouth 


“Advertising Advertising.” appealed 
to members to support the Ass 
tion's effort to advance advertis 
ing’s claims 


Birmingham 


American journey 


H. Hatton, advertisement 
ger, Birmingham Post & Mail, wi! 
be the speaker at next 
meeting of Birmingham Publicity 
Association, Imperial Hotel, 12.3 
p.m. His subject will be “American 
Journey 


mana 


Regent 


Up the canal 


A barge trip on the Regent Ca: 
is being arranged by the Regen 
Advertising Club for the evening of 
Friday, July 29. 


Tuesday's 


The new 
in the 

H. Booth-Adams 
Standing (1 
(British Export 
vice-chairman (Goodyear Tyre & Rubber Cc 


council of the Publicity 


front George 
chairman (James 
to r.) are K. Siacey ( 


Gazette’), W 


row are 


year Tyre & Rubber 
M. Powell (Goodyear 
Tyre & Rubber Co., 


Co., Ltd.) 


Lid.), 


Aldwych 


Membership up 


At the annual meeting of the 
Aldwych Club, another successful 
year was reported. Despite a heavy 
ncrease in the rent, and soaring 
wverheads, the club's balance sheet 
owed an excess of income over 
«penditure 

The club, said Howard 
who presided, was in the 
position of having again 


Potter 
happy 
increased 


its membership, both town and 
country, over the past twelve 
months He paid tribute to the 
“strong and enthusiastic commit 


ec” working with him 


CDC meeting 
at Hull 


The Club Development Commit 
tee met, at the invitation of the 
ywn's publicity club, in Hull over 
the week-end. 

Delegates were entertained to tea 
by the Hull club 

The City Engraving Co., Ltd., acted 
1s hosts for dinner which was pre 
ded over by Peter Brown, manag- 
g director. 


The toast of 


the CDC was pro 
posed by C. Cameron Kirby, the 
Hull president John Winford 
hairman of the CDC, responded 


The toast of the Advertising Asso 

tion was proposed by H. W 
Smith, chairman of the club, and 
> Room, director-general of the 
AA, responded Commander A 
Robertson-Macdonald, past chair- 
nan of the CDC expressed the 
hanks of the guests 


Golf 
Fleetway Press 
beat Odhams 


The Flectway Golfing Society 
nder the captaincy of F. C. Hufton 
ect beat Odhams Golfing 


Ro 


r d » by three games to two, a 
B Golf Club H. W. Snoad 
naging director Fleetway Press) 


d W H Parrack (joint 
director, Odhams Press 


managing 


Ltd.) were 


imong those who took part in the 
y 
ch 


Inve 
New! 


Tyre & Rubbe 
and D 


ub iu 7 ft to right 
wei Veadows) 
fon i ? freasurer 
e Wheeler 

, / i. Corbett 


m (C,00d 


Brai: i »., Lid.) 
A | l Good vear 
Barbo lason Ltd.) 


Four-function 
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New cover—after 
95 years 


“rom the issue of July 9 the 
Investors Chronicle has switched 
over from the black-and-white 
cover, which it has carried for the 
past 95 years, to a light grey semi 
art cover with a red banner title 

Founded in 1860, the journal's 
ABC figure is nearing the 30,000 
mark 

Circulation promotion cam 
paigns are being run throughout 
the country using direct mail and 
press advertising 


‘Life’ ad record 


Advertising in Life Interna- 
tional in the first six months of 
this year was almost 25 per cent 
up on the figure for the same 
period last year. 


celebration of 


‘Herts Advertiser’ centenary 


The ce the Herts 
ddve has beet. 
c ts Adver- 
ser P with four 
sepa nner and 
dance d friends 
held Barn, St. 
Albar iry date; 
a d nts, their 
wiv f londay of 
last w k i party for 
near 4 es of the 
public vans and 
loc } Wednes- 
da nd London at 
the D iday for 
space 

At tl functions 
the toas was pro- 
posed \ ) formerly 
machine er who, 
before his id spent 
58 years e of the 
pape 

Replying. < i §S. Gibbs 
nanaging d a tribute 
to those w the foun 
dations eaded by 
his g I founder, 
Ernest Gibbs. H i that since 
the beginning of tt var the cir- 


culation had steadily increased to 
the present figure of 35,000 


The health of the staff and 
guests was proposed by Basil 
Gibbs and acknowledged by 
W. J. Tyson (editor) 


At the dinner to newsagents A 
Rankin Smith, secretary of the 
St. Albans branch of the National 


Federation of Retail Booksellers 
and Stationers, said they were 
always very glad to co-operate 


with the paper 

Among the guests at the Dor- 
chester Friday were leading 
representatives of a number of 
advertising and press associations, 
space buyers, suppliers of ink and 
paper, and the staffs of the othe 
journals printed at the Herts Ad 


last 


vertiser works 

H. R. Davies, director, News- 
paper Society, describing _ the 
Gibbs family as one of the out 
standing newspaper families in 


the country, said 
Advertiser 
that distinction 
them on a 
century. 


(See Mainly Personal, page 118.) 


that the “Herts 
hore the 
He congratulated 
magnificent first 


stamp of 


This animate oir w display, now in the British Thomson-Houston C: 
Ltd. Readir “ wv, wi ater go on circuit listrict offices and 
iep i} 1 perpetually dusts an outsize tuba—but a caption 
read But Mazda lamp: stay brighter longer.” In the display, which was 
mstructed by R. F the right hand moves up and down driven by 


@ Klipatiki: electric motor 
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NABS help for 


In 1954, the National Ad- 
ertising Benevolent Society 
lped in 140 cases, involving 
) adults and 55 children, 
nd the amount expended very 
irly equalled income. 
ver its 42. vears, 

ety has given 
iounting to £335,603. 
These are among the facts 
d by H. L. Clarkson, 
secretary, in the Society's 

t for 1954 

The appeal of the president, 
Moore, produced the 


help 


ee «©4422 eee eee, 


; 
a Ne 


rman 


= ee eT Te 


IT’S £3,000 


245 in a year 


record sum of £22,000, and 
the Two Freds' Cricket Match, 
run vy the Fleet Street 
Column Club, the record total 
of £3.247 15s. 3d 

Publicity Club of 
Gala produced £400, 
Fleet Street Players 
mance of “The Farmer's 

£202 19s 6d 
the year, further 
welfare grants were 
in the names of Vis- 
! verhume, Sir Ernest 
Benn, and Norman Moore 


---7-eeee4 


ALREADY! 


‘Two Freds’ programme record 


This year’s “Two Freds” cricket match for NABS is off 
io a good start. Already one record has been broken. 

More than £3,000 worth of space has been booked so far 
in the programme. This compares with the 1954 total pro- 
gramme revenue of just under £2,700. 


There are still plenty of spaces 

t For, thanks to  paper- 

and printers, the pro- 

» can be expanded in size 

ip to press day. Latest news 

s generosity is that Spicers 

ving the cover paper for the 
nme 

s match, organised by the 

Street Column Club, ts the 

I N.A.BS., 

(CHAncery 8844) 

those who want to sup- 

s coming-of-age bumper 

him as soon as 


series for 


n Sime 


contact 


owing is the second list 
mid-day on Tuesday—of 
who are generously sup- 
g this year’s programme: 
Argus Press Ltd., Ar 
y Ltd Austin Reed Ltd 
: irker & Sons, Lid., 
y Ltd., Benson & 


Ss 


Goodman Displays Ltd. 
4. Hodgson Ltd. 
Ltd 
i Macaulay Advertising Ltd., 
Advertising Ltd., 
y (Advertising) Lid. 
tising Service Lid., 
spapers Group Lid 
cock Co. Ltd 
Newspapers Ltd 
Rank Screen Services 
Crowther & Nicholas 


& Milne Lid 
rising Ltd., 


Lid., 


Wilfrid 
Tully-Crabbe 


Incentives 
Dawson Salmon (Argus 
announces the first re- 
to his appeal for incen 
the match, as follows 
Clarkson (S. H. Benson 
has offered 2s. 6d. for every 
nd Ss. for every six scored 
» Press team and J. Everett 
New’s) offered the 
for the Agency side 
Harrison Haworth (Business 
ns Ltd)—£S for a 


has 


defir result, or if no 
result, 1 for each six up to five 
Richard Simmons (Games 
foys}—a guinea for each 50 


definite 


Wilkinson (Kodak Ltd.) 
d. for every dropped 
th a limit of 20 


\dvertising film 
festival plans 


He entries promise a full 
week ol viewing for the judges at 
the International Advertising 
Fil Festival at Monte Carlo, 
September 26 to October 1 

Organised by International 
Screen Advertising Services, the 
Festival will open on the Monday 
with a cocktail party for dele- 
gates 

prize-winning films will be 

yn Saturday afternoon 

Festival will close with a 
dinner and ball at which Prince 
Rainier of Monaco will present 
the awards 
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Rare distinction for 


H. G. Saward 


ONLY SECOND AA HONORARY MEMBER 


H. G. Saward has b 
Advertising Association 
by the Ass 

This rare distinctio 
Emanuel, former 
has been 
education f 

Mr. Saward 
ated with the wu 
over twent is the 
first chairmar 
committee 
in that office 
remained a men 
tion 
was a mem 
of the Ass 
vears from 

In 1933 } ‘ 1 the 
Publicity Clu lon Cup 


ly ad 
macs n re 


issocl 


AA for 


mmitte 
commiultec 


yuncil 
wenty 


New council 
Ww Mem ment 


director of tt , nicle 
and 
managing d Iman, 
Prentis and have 
been co-opt he f the 
council! of . Asso 
ciation 
Ernest I 
from the 


members 


C olone arley, 


signed 
retire- 


H. ¢ 


en elected an honorary member of the 
A resolution was formally passed 
tion’s Council when it met last Thursday. 
held only by 
rlisement director of Odhams Press), 
nition especially of his service to 


one other (Philip 


ment from Westminster 
Provincial Newspapers Ltd 
page 82) 


Press 
(see 


Cook Cup 

With the consent of Mrs. Cook, 
the terms of reference governing 
the award of the F. E. Cook 
(National) Cup have been 
changed In future the award 
will be made to the student who 
achieves the highest marks in the 
annual final examinations for the 
Diploma of the Advertising 
Association 


Sir Miles—AA’s 


guest of honour 


The Advertising Association 
will hold an official luncheon on 
Wednesday, September 28, at 
Claridges. Guest of honour will 
be Sir Miles Thomas. 


Memory) 


‘Sponge is not a generic term’ — appeal fails 


Court of Criminal Appeal 
eck dismissed an appeal by 
Sponges Ltd. against a 
tion for describing synthe- 
nges as “sponges.” 
company had been con- 
by a jury at Middlesex 
s of applying a false trade 
tion to the sponges con- 
the Merchandise Marks 
They fined £20 and 
pay costs 
company 


were 


it was said 
¢ on was right 
articles, which no child over 
of six could think were 
al sponges, would have, in a 
r have the word 
etic” put upon them to em 
e the obvious 
e grounds of the appeal were 
the jury had _ convicted 


convict 


cases. to 


vidence 
since the had 
come to he t which 
included n and 
synthetic sp ; 

The trial had 
called the © P ssor of 
English I f . retail 
chemists and ! wives who 
ill said that t t was a 
spong 

The Lor e (Lord 
Goddard) giving gent said 

f f the Court 

idle appeal. 
ecn pro- 

: false trade 
object 

is “Toilet 
whatever 
um soft.” 
hat it was 


against the w 


made of, but the jury were there 
to say whether it was a sponge 
or not. They had said that it was 
not. It was for them, represent 
ing the public to say whether it 
was a proper trade 
to call this thing a sponge 
had been said that their verdict 
was unreasonable he could only 
say that he entirely and absolutely 
agreed with it 

A legal expert 
Merchandise Marks 
an offence among other things to 
apply a description to goods 
which is false or misleading as to 
their material composition 

This case emphasises the fact 
that whether or not such a 
description is false or not is not 
1 matter of law but one of fact 
to be decided by the jury 


description 


As it 


writes: The 
Acts make it 
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. New 


ulton Press 
research 


man leaves 
R. H. Norris, for two y 


research manager at Hulton Pr 
Lid., joins Televisior Audier 
Measurement Lid. (TAM) on M 


day as a semor cxcculiy He w 

be closely concerned with cher 
relations and develor } f tu 
business. and with < pany id 
ministration and manugct For 
three years before joimu H ' 

he was with George Newn Lid 
13 a Sales Manager H rm 


of the Market Research Society and 
of the Incorporated Sales M 
Association 

TAM, one of the Attwood 5 


if 
of companies, has been formed ) 
provide a TV audien f ! 
ervice 

Brian Parker has been app: d 
to succeed Mr. Norris at Hulto: 


Mr. Parker has for the last 
years been with Farmers’ Wee 
nm an admunistrative capacity nd 
priot this was for a period of 
four years with S. H. Benson Ltd 


the media and research depart 


en Ke will deal with all 
ers ‘ to the Hulton 
Leadership ey and the Hulton 
hedu Assessment Service 
- * * 
Gerard Power has joingd the mai! 
j rm of Cott's, of Kilcock 


Co. Kildare, Ireland, as advertising 
f He was formerly with 

Arrow Advertising 

7 * * 

George Hetherington, managing 
director d J. H. Webb, manager, 
Irish Times, have been attending 
Ipex in London 

* * * 

Michael J. Clarke has been 
appointed advertising features man 
ager of the /rish Press, Dublin. H 
was formerly advertisement manager 
of the /rish Times before resigning 
to found Social and Personal 

* * * 

Newly appointed press offic 
the public relations staff of F. ¢ 
Pritchard, Wood & Partners Lid 
is Miss Iris E. C. Roper. She ho 
joined them from the British Ma: 
made Fibres Federation 

* 


* 

A public relations department 
been established within the org 
tion of Tampax Litd., and Philip 


Public 


Gross has been appointed 
relations officer 


Brian 


Parker 


Albert Henry Gregory, of Burgess 
Hill, Sussex, has retired after an 
association of nearly 62 years with 
the Mid-Sussex Times. Apprenticed, 
at the age of 14, on September 11, 
1893, to the late Charles Clarke, 
founder of the publishing and print 
ing firm now known as Charles 
Clarke (Haywards Heath) Ltd., he 
stayed on to become edito: of the 
paper and subsequently chairman of 
the company 

7 * 

Alan L. Paget is retiring from the 
General Electric Co., Ltd. where he 
has edited the GEC Journal for 16 
years. He will continue as a free- 
lance journalist. New editor of the 
Journal is B. K. Cooper, assistant 
editor of the Railway Gazette. 

. 

Lilian Bristow, who has been 
advertising manager of Brooke 
Bond & Co., Ltd., for the last nine 
years, Was presented on Friday with 
a gold wrist-watch by the chairman, 
John Brooke, to mark her long 
service with the company 


Bernard Gutteridge 
to join JWT 
Bernard Gutteridge, author of the 
controversial novel The 
Game, is leaving Masius & Fer- 
gusson Lid. to join the J. Walte 
Thompson Co. as a copy group head 

in the autumn 
r. Gutteridge was formerly with 
S. T. Garland Advertising Service & 
Colman, Prentis & Varley Ltd 
o 

H. V. Dennett, advertising man- 
ager, Austin Reed Lid., has joined 
the Incorporated Advertising Man- 
agers’ Association 

* * * 

Fred G. Penny, for the past five 
years advertising and publicity 
manager with Moccasin Shoemakers 
Ltd., is taking up a similar appoint 
ment with Itshide Rubber Co., Ltd 
of Petersficld, Hants. He was chair 
man of Northamptonshire Publicity 
Club in 19534 

* * * 

William D. McLean has been 
ippointed assistant manager of the 
Scottish C.W.S. advertising depart 
ment 

* * * 

Brian P. Dencer has been ap 
pointed advertising manager of 
Currys Lid the television and 
bicycle retail organisation. He suc- 
ceeds H. J. Potterton, who becomes 
sales manager Mr. Dencer was 
formerly advertising manager of 
Vantona Textiles Ltd 


B. P. Dencer 


P. F. M. Lear 


Jury 14, 1955 


A. F. Jordan 


Group ad managers appointed 


at \TP and Heywood 


th 


Stanley “1 
7 

wher 
19S] 
ncw 
cove 


& Fa 


H ase Syvdne ie 


The Dyer ( 
Cream Ne 
devel 

NTI 


| 


Edward P. Dunphy, 


Fabrics O 
ti & D 
Aerchiets «& 
sat I 
ment ma 
Witt < 
fo th . 
opens in \% 
Press i 


sible for the p 
exhibitions 
* * 


ss Ltd. and 


expanding 
epartments. 
vertisement 
pointed for 
e a third 
nager will 
vood trade 


oves from 
ster office, 
nager since 
ndon. His 
p manager 
s, Fashions 
ehold Tex- 
nens, and 


ppointment 
manager 
Style for 
Wear and 
we joining 
was adver- 
Outfitter 


vertisement 
to Drury 


st, formerly 


iger with 
esponsible 
siblications 
ilversmith, 
Silversmith 
is & Elec- 
& Journal 
nery & kk e 
ser of new 


ent on the 

that of 

advertise- 
iwhions & 
ehold Tex- 
and Hand- 
ir. Dunphy 
s advertise- 


scheduled 
ar” ~which 
mal Trade 
ened their 
Anthony F. 
ed exhibi 


rly a sales 

Pollitzer 
is respon- 
if national 


Mrs. Eileen Cassell, who for 


& Vision Lid. and 


with Colman, Prer & \ 


has taken up a new 
ciel accountant w 
field Lid 

* * 


previously 
arley Ltd., 
intment as 


( P. Wake- 


* 


Neville Shepherd, who has served 


since 1949 as deputy c! 


f informa- 


tion officer of the Board of Trade, 


has been appointed by the Uniied 
Nations Technical Assistance Ad 
ministration as an expert in public 
relations to Brazil. 

* * * 

Engaged: Duncan McL. Carson, 
of D. C. Thomson & Co., Ltd. and 
Miss Sheila M. Sensicle, of The 
Amalgamated Press Ltd 

* * 

John Rodgers, MLP., a director 
of the J. Walter Thompson Co., is 
named as vice-chairman of the Con 
servative Party parliamentary com 
mittee on broadcasting 

* * * 

Appointed executive director of 
the Fatstock Marketing Corpor 
tion Ltd.. D. C. Macqueen will! 
responsible for public relations, a 
well as administration and organisa 
tion 

* * * 

To wed: A. J. Hayward Costa, 
TV manager at Rumble, Crowther & 
Nicholas Ltd. and model Irene 
Stelfox 

* - 

James L. Denholm, for 28 year 
with the Scotsman, the last five 
London manager, has resigned to 
take over a confectionery and 
tobacconist business at Rottingdean 

7 

George Willis has joined 
McCann-Erickson Lid as a 
account executive from Masius & 
Fergusson Lid 

* * * 

Miss Heather McCallum, assis! 
ant to the publicity manager of 
Newman Neame Ltd., is returning 
to Toronto after nearly three years 
with the firm 

* * * 

Geoffrey M. B. Tyas is shortly 
leaving British Insulated Callender’s 
Cables Lid. to join Lines Bros 
Lid., as assistant advertising man 
ager 


Obituary 
J. J. Conlan 


J. J. Conlan, editor of The 
Beama Journal and head of the 
publicity and statistical department 
of the British Electrical and Allied 
Manufacturers’ Association, diced 
suddenly last week. Mr. Conlan 
who was 63, joined the BEAMA in 
1915 as assistant to the then direc- 
tor, D. N. Dunlop, in his capacity 
as editor of The Beama Journal. He 
was appointed editor of the Journal 
on Mr. Dunlop's death in 1935, and 
he was secretary of the BEAMA 
icity committee from 1945 to 
1953, and has since served as 4 
member of the committee. He 
leaves a widow and four children. 
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So another 
TV. aerial 


goes up 


39% of all regular televiewers read the Daily 
Mirror. No other national daily can claim 
more than 34%. These figures, extracted 

from the independent I.1.P.A. Survey, are 
indicative of the high purchasing power 

of Daily Mirror readers. It is the same 
throughout the entire range of high priced 
products, proving once again that today the 
mass market covers all but a very small number 
of products, and that the Daily Mirror, with a 
daily net sale of more than 4} million, and a 
particularly economical space rate, aed biggest daily 


is the world’s greatest mass market medium. sale on earth 
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LUNCH TRIBUTE TO 
ERNEST LUMSDON 


A luncheon was held at the Waldorf Hotel last week in honour of 
Ernest Lumsdon, who retired recently from his post as London adver- 
tisement director of Westminster Press Provincial Newspapers Ltd. 


Many tributes were pa 
by h s former c ‘le iu 
silver tea service was fj j 
Mr. Lumsdon and } f t 
Hon. Mrs. A. Camy Pr 
chairman of the West 
Press 

He has spent the las! | t |} 
46 years’ career in adv r 
Fleet Street. He | 
with the Bradford D 
Newspaper Co. Ltd } 
coming its advert an 
ger in 1928, soon f 
pany had been acquired 
minster Press 

Two years ag he w ¢€ } 
chairr f th ad re 
¢ n t yf the ‘C ; ' - 
Proprietors’ Association at 


Newspaper Societ 


Policy of frankness 
Proposing Mr I $ 


t Mrs. Campbell-Pres 
sa ] 
We all hate saying good 
J an old, valuable and 


arming a friend as Mr. Lums 
f 1 am sure you will agree 
and I am sure that Mrs 
will agree with me, that 
has done more to earn 


praised Mr. Lumsdon’s 
f kness with adver 
agencic adding: “Tha 


r) 1s paid enormous div 
dends and 1 result, we have a 
reputation of integrity 

The esteem with which he was 
held in the advertising world was 
shown by the many appointments 


had held 
Traders’ adviser 


which he 


Supporting the toast, W. R 
Derwent, director of Westmin 
ster Press and chairman of the 
Bradford and District Newspaper 
Co., said that Mr. Lumsdon had 
been both a close friend and 
business colleague of his for 40 
years 

Shortly after his appointment 
as advertisement manager of |! 
Bradford and District Newspape 
Co. came a remarkable develo; 
ment in local advertising w! 
said Mr. Derwent, was the main 
result of Mr. Lumsdon’s persona 
efforts 

“Mr. Lumsdon quickly became 
the advertising consultant and ac 
viser of many tradespeople, no! 
only in the city of Bradford ; 
self, but in the surrounding 
smaller townships.” 

Responding, Mr Lumsdon 
said: “Advertising today is an 


(Be weards) 


MANCHESTER 4 


essential to industry and com 
merce and, as a profession, to 
say the least, it is now looked 
ipon as reputable.” 

Among those present at the 
inch were: R. P. T. Gibson 
vice-chairman and joint manag- 
ng director of Westminster 
Press); H. I Howarth (joint 
nanaging director), J. B. Morrell 
ind W. R. Derwent (directors) 
I. G. N. Pearce, who succeeds 
Mr Lumsdon, Norman Robson 
London editor), H. V. Ferguson 
general manager), O. B. Stokes 
editor-in-chief, Bradford and 
District Newspaper Co. Ltd.) 
R. H. Penney (advertisement dir 
ector, Northcliffe Newspapers). 
ind many general managers and 
advertisement managers of 
newspapers of the Westminster 
Press group 


>. . 
Benn’s acquire 
‘Indent Gazette’ 

Benn Brothers Ltd. have ac- 
quired The Indent Gazette Ltd... 
publishers of The Indent Gazette 

Founded in 1895, this weekly 
journal provides a unique service 
to British manufacturers and ex 
port merchants and to importers 
verseas of inquiries for goods 
wanted. 

S. R. Scott, who has been asso 
ciated with the journal for 32 
years, 18 Continuing as its mana- 
ger 


Chartreuse drive 
among barmen 


How would you sell him a 
Chartreuse? was the question 
isked in a nation-wide competi 

yn among wine waiters and bar- 

nders to promote sales of the 
iqueur, 

About 1,000 forms were sent 

and approximately 30 per 
ent. replies were received 


All space sold 


Although 50 per cent more 
pace for stands than last year is 
vailable for the National Boat 
Show, to be held at Olympia at 
he end of this December, all the 
available space has been booked, 
report the sponsors of the Show, 
the Daily Express. The Show will 
ist for two days more than in 
1954 
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ie est Lumsdon 
vert rthcliffe 
Pearce Mr 


Newspapers (centre), and T. G. N 
Lumsdon as London advertisement director 


Penne 
‘ 


(left) chatting with R. H 


Press Provincial Newspapers Ltd 


Poster company win appeal 


in 


Tt | g Com- 
pany f fore the 

Ca ccessfully 
ippe orcement 
order is Plymouth 
Cory the com 
pany advertise 
ment rected on 
1 wa premises 
al a3 vad, St 
Bude 

Mr the com- 
pany ill front 
ing th rt of the 
busines d by the 
regulat : express 
consent w y for the 
dis y , SO long 
as the e sold at 
those pr rateable 
point of e of the 
property w © unit 

Mr. W. J er of the 
premise idvertise- 
men fer he had 
for sale tt nery and 
ne wsagenc business 

[he Dey i lerk con- 
tended 1! was not 
structura business 
premises I was to 
enclose the g le, and it 
could be described a building 
in itse lt was not part of the 
building in idvertised 
articles wer therefore 
could not c \ he exemp- 
tion clauses of *gulations. 

Planners’ interest 

He submitte t was clearly 
a case of the billing company 
buying the eral adver 


using Purposes and not specifi- 


cally to ad g s for sale 
in the premises which the 
hoardir ng was crectec 
ADVERTISER'S WeEKiy Legal 
Correspondent write Consider- 


able interest is at present being 


‘deemed consent’ case 


shown by the outdoor advertising 


industry, and by planning 
authorities, in the interpretatior 
of the expression “business 
premises,” which is defined in the 
regulations as “any building 
normally used for the carrying o 
of any professional, commercial! 


or industrial undertaking.” 

The benefit of “deemed con 
sent” advertising (that is, without 
the express consent of the plan 
ning authority) is, in the mai 
confined to business premises 

Berkshire case 

Recently, the Berkshire Quarte 
Sessions Appeals Committee (se 
page 4, ADVERTISER'S WEEK 
July 7, 1955) decided that 
advertisement, if it were t 
have the advantage of display 
with deemed consent, must be 
the actual building of the café 
and that it did not apply to land 
adjoining the café, even thoug! 
that land itself was used for bus 
ness purposes, such as parking 
vehicles, consuming food, etc 

The Plymouth planning 
authority apparently take the view 
that a wall surrounding a shop 
or a front of a shop, is not part 
of the business premises on the 
ground that its function is t& 
enclose the ground inside, and 
that a wall is a building in itself 
The magistrates, however, decided 
that such a wall is part of the 
business premises and falls within 
the definition given in the Regu- 
lations. 

As the decisions now stand, it 
would appear that advertisements 
can be displayed with deemed 
consent on a wall in front of a 
shop (or at its side) but they 
cannot be displayed on the land 
or courtyard, adjoining a shop 
even though the land is used for 
business purposes. 
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Diet you now Swinton 
in Januovy 1955 2 


Pethage not. But if you did and 
visited it again in April 1955 you 
would notice how the town had 
grown. That’s the speed of Swindon’s 
expansion. 

With Government backing, Swindon 
will in the next few years add 
22,000 people to its present 70,000. 
Big industries are already there or 


on the outskirts. New, varied 


Evening Advertiser 


SWINDON 
ONE OF THE WESTMINSTER PRESS GROUP OF PROVINCIAL NEWSPAPERS 


indus! 
The “| 
is the 


It ser’ 


are moving in apace. 
1g Advertiser”, Swindon, 
lay paper in Wiltshire. 


dustrial Swindon and a 


big farming area. Thirty thousand 


people | 
vantage 
marke’ 


* Even 


y it every day. Take ad- 


S prosperous, growing 
advertisement in the 


\Jvertiser ” gives you the 


opportu Hy. 
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‘Take it or leave it? 


é sal t G 

saies to ermans 

al . , ,. , ’ J 

P NEED FOR MORE FILMS, SAMPLES, 

wT . 

; DEMONSTRATIONS IN EUROPE 

ay The German exporter is beating his British rival in the 

a continental markets through hard selling, it is stated in 
“Selling to Western Europe.” a publication issued by the 

- Credit Insurance Association. 

a: A Mereeese ash Hodgsons celebrate 
what he considers the rf I . ° 
portant reason for (Ge a double 

iperior Competitive pows wil James A. Hodgson Ltd. gave 
slmost always give first place t an informal party on Tuesday to 

+ the German exporter u \ mark a double celebration their 

io sles policy The Br tud fifth birthday as advertising 

ri is never aggressive, and t fs agents and the completion of 
it appears to the foreig their new offices at 67, Brook 

t ‘take it or leave it Street. The party itself was in 

British exports also sufter fron the nature of a “double,” for 

one or Uncertain delivery dat ifter cocktarls at Brook Street, 

, lleged the guests were taken to lunch 

7 og OT EY eo it the May Fair hotel. 

eect agt anand A teature of the lunch was that 
Leg ocypon OR ony era most of the guests were estab 

det ines” Aeuets ‘shed clients. The voice for the 

he ome anil of the occ satisfied clients was that of 
Daiatan salivediietticinn lionel Harper, managing direc- 

io 1s highly developed as r, Massey - Harris - Ferguson 

& he od Santen { 04 Gn tees id., who, as one of the founder 

’ seeding ‘tina’ tiki clients, paid high tribute to the 

mae Bigg! mtn agency's team work and drive 

United loin James Hodgson, replying, said 

asta vaveutiahan enn that in five years the agency had 

; 4 ele ene ; multiplied both their business 

\” soot, titin tas Sea a 2 - ind their staff fifty times, and he 

_ British machinery and ce ye made a presentation to W. € 

a Map ray ny ey Mar ee pment — | ovelock, his first employee who 

uy alee im the dee <7 9 wi ) recognition of his services was 

Ps pre Sagal vl : aoe o made a director last year. 

™ ' 5 c — 

a. directories 

. iiatacdoaede comm PPA elect 

he products aln reer 

rs than that taken i; } B 

x, goods and many wears Twelve new Fellows, seventeen 

og countries publicise their war. new Members and twenty-two 
more prominent, new Associate Members have 

Apart from conventional press een elected by the Council of 
advertisements morc wuld als the Institute of Practitioners in 
be done in the way of cinem \dverusing. 


advertising 
example) 
units, 


(in Switzerland, fo tt 
mobile de nonsts 
and free samples.’ 


new Fellows are: Mark 
ns, director in charge of 
irch, London Press Exchange 


Lid., C. B. Bagg, associate direc 
tor Rumble, Crowther & 
Ad talk at gas las Ltd; E. R. Broughton, 


i:tner in Rowlinson-Brougnton 


conference Graham Browne, principal, L 


F A Gas Sales and Service ( { Browne Advertising 
7 ference, organised by the Gias Ltd W Harold Butler, technical 
Council, will be held at Ay cion manager, Saward, 
F September 12 to 14 Baker & Co., Ltd.; A. B. Carrick 


Themes of the sectiona! 


mee S assistant Managing direc 
: ings will include “Selling.” whe G. S&S. Royds Ltd; Olaf 
; one of the speakers, C. F. To; Elletsen, director, Foote, Cone & 
‘ kinson (director, London Press Belding Ltd.; J. Haydock, direc 


Exchange), will give a “Comment 
on advertising” ; “Shops or show 
rooms ?"; and “The develop 
ment of markets for gas.” 


tor in charge of marketing re 
search and media, Masius & Fer 
gusson Ltd.; Ernest Ingham, joint 
managing director, London Press 


DisSPLAYe I 


LKSCREENPEXHI 


METALWORK * PLASTER 


CASTING @ 
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British lose 


Consumer Couneil? 


‘No. savs Minister 

Mr. Heathcoat Amory, Minis- 
ter of Agriculture, Fisheries and 
Food as dec set up an 
indeper I research 
council! to nd ind advise 
housew .dvertising, 
labelling n and prices 
of food 

In reply n in the 
Commons by M , he said 
he was anxious to encourage an 
informed pu pinion on these 
matters, and nt legisla- 
tion further had been 
made for { ec usewives 
But he thought that any organi- 
sation of the k suggested 
would be more ately set 
up by volur 


New Stock Exchange 
journal has vo ads 


Print order f t issue of 


the Stock ! journal, a 
quarterly publis the Stock 
Exchange pric 6d.) and 
printed by the | Publishing 
Co., Ltd., was 10 bjects of 
articles include tt ind Wall 
Street, archae f irliamen- 
tary notes, legal cas oks, and 
club and sporting vs. There 
are no advertis Copies 
are issued free bers but 
may be obtained thers on 
application to the ck Ex- 
change 


Jury 14, 


Hedley’s ‘Home 
and Beauty’ 


PR service 


Thomas Hedley & Co. have 
established a Home and Beauty 
Information Service which is to 
be conducted by the company’s 
public relations consultants, 
Campbell-Johnson Ltd., in close 
cO- operation 
with Hedley’s 
central re- 
search organ- 
isation 

The object 
of the service 
is to provide 
information 
to the press 
covering 
home and 
beauty prob- 
lems. * It is 
also hoped in 
due course to 


1955 


Angela Quin 


extend the scope to _ interest 
national and local women’s or- 
ganisations 


Miss Angela Quin, who recently 
joined Campbell-Johnson from 
Public Relations Associates, will 
direct the service. 


Spicers’ overall 


An IPEX press pre-view party 
was held by Spicers Ltd., when 
50 members of the national 
periodical and trade press saw a 
model display a new factory 
overall specially designed for 
Spicers by Digby Morton 


twelve new fellows 


Exchange Ltd.; Mrs. |. Macdon- 
ald, director, Donald cdonald 
(Advertising) Ltd; J. D Mitchell, 
chairman, Mitchells Acvertising 
Service Ltd; G. J edgrove, 
managing director, ( ‘rnon & 
Sons Ltd 

The following were admitted as 
Members after pissing the Mem- 


bership Final Examination 


R. B. Austin (Grah & Gillies 
Lid.), J. M. Banister D. Toon 
& Heath Ltd.), F. J. B (Mather 
& Crowther Lid.), G. P. S. Brewer 
(Alfred Pemberton Li oe 
Brittain (Sterling Adver ng Ltd.) 
J. G. Chenevix Trench (S. H 
Benson Ltd.), R. N. Cowan (Samson 
Clark & Co., Ltd), R. J. Cowen 
(W. S. Crawford Ltd.), B. F. Davis 
(Clifford Martin Ltd.), L. L. Durrant 
(Willing's Press Service Ltd.), J. C 
Grafly (Foote, Cone & Belding 
Lid.), A. W. Locke (Masius & 
Fergusson Lid.), R. T Millard 
(Saward, Baker & Co., Ltd.), T. V 


Spiers (W. S. Crawford Ltd.), R. C. 
Thompson (John Newton (Publicity) 


Ltd.), D. W. Vernon (C. Vernon 
& Sons Ltd.), Miss J. Wetton (S. H 
Benson Ltd.). 


The following were admitted as 
Associate Members: 


J. A. Andrews (S. H 
)}, N. A. Bond (S. H. Benson 
) A. C. Bull (S. H. Benson 
), R. A. Critchley (Erwin Wasey 
o., Ltd.), K. M. Egleston (S. H 
Benson Ltd.), P. A. Fairbrass (S. H 
Benson Ltd.), W. B. Figg (R. S 
Caplin Ltd.), G. W. French (S. H 
Benson Litd.), R. S. Garbett (Arm 
strong-Warden Ltd.), J. N. Griffiths 
Vohn Haddon & Co., Ltd.), E. H 
Hilley (Erwin Wasey & Co.. Ltd.) 
D. A. P. Hughes (Stanley D. Dick 
son), I. Klein (Tibbenham Publicity 
Lid.), H. M. Laverton (S. H. Benson 
Lid.), 1. W. Lyon (W. S. Crawford 
Ltd.), L. H. May (T. Booth Wadd: 
cor & Partners Ltd.), F. C. Newstead 


Benson 


d. 
td. 
Ad. 
Cc 


(Godbolds Ltd.), P. L. Page 
(Graham & Gillies Lid), B. Ross 
(Rowlinson - Broughton), G. P 


Taylor (Mather & Crowther Ltd.) 
M. H. Titton (R. S. Caplin Ltd.) 
A. F. Wybrow (Armstrong-Warden) 


BITItONS e 


PERSPEX 


i MERCURY DISPLAYS 70 


EASTWOOD STREETS W'I6 
MODELLING 


ct a) 
} a Po pe a 
a 
= 
Pe ai 
ae 
ee 
r “7; 
+ ge 
+ ay 
sil 
> ae 
ql = 
sou 
F 
md 
a 
2 
Fe] OY eer 
- 
Pp ; 
A 
. Ay 
po 2 oe 
, ™ 
} 
ie 
f 
‘ae 
a ae 
Po ae 
fom 
FED okt 
WR he 
‘ 
rE - rg = 
avs ‘ 
Waa 
£ ee ie. 
4 _ c = 
Ri he 
Lod? ie a 
eo : 
a 
oe 
ae 
Po i 
Oa 
4 ygal, 
So ras 
cs 
pS he 
J 
=a 
STReatham wy 
| ae 
Sag 
No 
re 3076-7 . 
, , - goer ve ny \ 4h. 
ee Ra 
<> 
| ‘a 
zr 
a . . . _ 7 ie 


ADVERTISER'S WEEKLY 


This expanding industry 

spends a large sum of money 

on plant, equipment, commodities 
and packaging materials, 

Food manufacturers look 

to FOOD to provide them 

with technical information 

about developments all 


over the world. 


TOTHILE PRESS GRO. 


 MEPALILIING & SINPPING RECORD * 


Tothill Press Limited - 33 Tothill Street - London - 
Telephone : Whitehall 9233 (12 lines) 
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f= 
= oF 
CO M M NT . . ~ - Talking Points . 7 + 7 mi 
a 
: T l Britai ] h 
rawlermen of britain raise the 
) NOT JUST 4 . virtue of being inexpensive 
DREAM temperature in Iceland “os covespsssest ps i 
ittle differently : “It consists, as 
, ‘ _.,  - understand it, of collecting a 
The problem which looms largest HE British Trawlers It wil! be some befase TV  diacnasicn panel and ovine t 
c: in the minds of Pp ag me Federation have been i Britain grows to ‘hat stature. provoke the members of it into 
‘ _— — ery mys & : ‘at fishing for more customers Ad there ise ‘tion that 4 violent quarrel, at which point 
Of recrunmen: OF personne: with a “troubled waters” ad- ‘he, Pres ound as the tape recorder will catch their 
Next year holds promise of a well 
vertisement which has led to innermost thoughts, dredged 
further spurt upwards of over- , : from the deep sub-conscious! 
il di d the fear is the generation of a great deal THE @LOCOPER as ~ 
all expenditure, an How comic can you get? 
4 that the resources may not be of heat in Iceland and that HIE reminds k 
: available to meet the demand country’s legation in London.  Wieke —" ann LOST SALES 
y a — — nga Although the row is really getting in: -¢ known FTER the newspaper strike 
c ; a ' etal a about the three-mile limit and = among the silly which severely affected store 
' agency development has led to nternational fishing conventions,  seaco; advertising in London, some 
such impracticable suggestions t is the advertising which has ae | zested thz les had us 
as staff freezing by agreement yme under fire And a tas sent retailers suggested that sales ha ie 
not to employ people from — | h pare along a < nerican been maintained and press pub- = 
ee ee Meee ates A lengthy statement from the (5 tivation icity was perhaps not so impor- +; 
5 rival concerns. Such schemes icelandic Legation refers to “a ceateeet ( . re t tant after all. Ne 
a are usually a reflection of pro- new line of propaganda for in- sail ml * a See ce A Oe Oe 4 
tests at the inflation of salaries creased fish consumption in the bl ade : a Suede Bas 20s } which comments z 
which grows with constant United Kingdom which bears oope 7 Any A -* 7 Bye Pec : a9 
movement of personnel. resemblance to certain cheaper Adver The ee ‘ me oad A, the ym an 
| di ti forms of advertising methods.” method g the ony te ‘t clothis ce sean 
ndignation A recent large space ad with gs pe age moe Bing Mav es — 
_ , : — y the sub-heading “Facts on the y gat ups oO — — 
The indignation is understand icelandic Fishing Dispute” is the %Ye—in U e mem The strike was on in April. 
able when cases are considered : of & ( The head ber of nd con- 
such as that of the office boy dject O cir fury. © neac- HT 
a oan to “try his hand” ng should be, say the Icelanders, ducting ed only BRIGHTON ROCKS : 
at copywriting. His agency Distortion of Facts on the Ice- aagtiee r% dis. ECENTLY the Sadler's Wells 
gave him a chance. Shortly he '#"dic Fishing Dispute. chiesiog se. In Opera Company was at The 
moved, before giving any real ‘Tr . ° oias a Hippodrome, Brighton. 
5 return for the training he had Distorted and unfriendly tho ‘ aa Through a mispasting, a pro- 
fe received. It is alleged that there were “at yom, minent poster site in the town 
iv Within three years he was asking, east 19 points of misrepresenta “ announced that the following 
a and getting, over £1,750 a tion and distortion of the truth” It ha iat the operas would be performed 
year. in this “extraordinary and un- — que | . — Aus 
ry . . frie , » > vid acl ace! $s an - 
= such cases _—_ examples iendly advertisement. > sor ga Moe = Die Fledererfly 
of great talent? o. Just a The Trawlers’ Federation hit “ 'l’ ae Madame Butt ‘ 
matter of supply and demand. back with equal vigour, stating ergo se yma R Ww Butt 4 . ze 
The same factor that is leading = “The Icelandic comment on our ?* or there -, SUNOR, advertising A 
journalists _ turned PROs to ‘Troubled Waters’ advertisement ‘5 ©°°48! te Pro- ag —— em pee § 
have a go” at copywriting is such a poor one that it hardly ‘at S = x ice, Wao = ates “Oh? or 4 
The real answer to the problem, merits any statement from us sR alae om- column, comments: ae 
of course, is a realistic scheme = sq bad that it is difficult to be- “7 oe ating alg inter- Billposter, why didn’t you learn 
to attract and train recruits § jieve that it was carefully con- ‘'*'™8, ° vas the §=your opera’ 


from school and University, 
perhaps with the emphasis on 
grammar school products. 


Plan soon 


ment of a College. 


sidered prior to its release.” 
Selling fish seems to be a tough 
business these days! 


CONSTRUCTIVE 


TO-MORROWS TOPICS 


© Big account developments in @To meet competition from 
The Institute of Practitioners in | IT’S interesting to note how the the soft drink are ex- other citrus fruit producing 
Advertising is taking this Daily Express campaigns pected in the sotum: countries, a campaign for 
matter seriously. The College vigorously and constructively for @ New uses | dp cts is a Spanish oranges is _ being 
of Advertising proposal made press advertising. trend to w Soup for planned to run in Britain, Ger- 
last winter by its president was \ three-column heading this breakfast soon to many and France. 
not just another dream. ek, for instance, announced be develor company © The BBC is speeding up colour 
: An active committee is examining Press beats TV advertising selling ti I n both television experiments in 
Se in detail proposals which have hallenge. sides of 1 At answer to the challenge of the 
mS been made for the establish- The story quoted figures from ° commercial stations. 


It is understood that a considered 
plan will be published in the 
near future. Judging by the 
enthusiasm of its sponsors it 


lide showing that despite network 
elevision’s phenomenal growth, 
newspapers are still the favourite 
medium 

In 1954, newspapers took 31.4 


New development in the gramo- 
phone market expected to be 
heavily advertised is a miniature 
portable “no bigger than a 
lunch box.” 


@ Drive is planned to sell more 
British man-made fibre clothing 
in foreign markets New 
blends with traditional yarn 


will be imaginative yet realistic. per cent of all money spent by © Press advertisen te in are being prepared 

All who benefit from advertising 100 top US advertisers on creases are expec n the © New campaigns are in prepara 
will be asked to study the national campaigns; TV was autumn in anticipation § of tion to boost the disappointing 
scheme. If it is sound and = second with 30.3 per cent; and rising producti ts largely sales of “pure white” bread. 
practicable it should be sup- magazines showed least change resulting from impending wage . 
ported. with 26.2 per cent increases for print workers ROUND TABLE 


PT ad 


Oe tee 
geeeeerr* -o2see? eee. 


oer 


~ KNITWEAR. & STOCKINGS 


Appty fer particulars to Advertisement Manager, Phoenix Building, Serridge Street, Leicester, or 47 Hertiord Stree: Mayfair, London, W. |. 
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: Nothing so dense 
in the whole U.S.A. 


N THE WHOLE of the U.S.A., home of mammoth- a 
circulation magazines, there is no publication with a PUBLICATION CIRCULATION DENSITY PER 1,000 
circulation-density to compare with that of the Radio 


Tim | 223 * 
the circulation of a publication compared with the popula- aes ” 6,223,612 163 
tion of the area in which it circulates. In Britain the Radio READER’S DIGEST 10,500,000 67 


Times sells 163 copies for ever 


Times in Britain. What is *‘circulation-density”? It is 


1,000 people. In the United Stat: LIFE | 5,615,000 36 
Life sells 36 copies and the Reader s | etait 
Digest 67 copies for every 1,000 
people. In fact, no publication in copies a * Radio Times is bought by more 
the world beats the Radio Times people t! other publication, It goes into almost 
figure. eight hon of fourteen. It is read by every other 
What is the significance of this man anc in the country. Its pages are consulted 
fact? It means that British business any num um a day for nine whole days after 
men have an absolutely unig! pubbeation lus period of nine days is not the 
advertising medium to help the: end ol ti as those who ‘key’ their advertising 
sell their goods orservices—and th. know. ( ‘rom advertisements continue to be re- 
wubesinita of the Radio Times turned by ke in significant numbers over many 
doesn’t end with its circulation months ible ‘bonus’ to advertisers. 
density. What i ult to weigh, but nevertheless a critical 
Pound for pound, the Radio clement i: ing medium’s worth, is the authority 
Times will put an advertiser's of the ed text in which the advertisement ap- 
message before more total readers pears. It g to evaluate the benefit of a good 
and more readers in the higher address, ng the bonus in sales derived from 
income groups for a longer period transferriy »a street of high reputation. Some of 
of time than any other publica- the BBC's thority, universally envied, carries over 
tion or group of publications. to the pag major publication to the benefit of 
The sc are big claims but re ade r- any produ ved there. 
ship surveys, with which this Unfortunately newsprint shortages continue to make 
country is unusually well supplied, it hard to get space in “Radio Times”. But the time 
te. substantiate their validity with will come when this unique magazine can once again be 


statistical emphasis. With a cir- the backbone of every national campaign. 


culation of well over 8,000,000 * Average W A.B.) Jan.— Dec., 1954, 8,223,612 


RADIO TIME 


LARGEST SALE OF ANY BRITISH PUBLICATION 


A BBC PUBLICATION. ALL ENQUIRIES TO TOM HENS, BEAD OF ADVERTISEMENT DEPT. BBC PUBLICATIONS, 36 BABYLEBORNE sion STREST. LOFDOR, WL 
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ADVERTISER'S WEEKLY 


Aerial 


earth 


\ ILL aerial advertising be 
the next subject 
strictive legislation’ It ; 
known that for some time 
the Ministry of Transport and 
Civil Aviation ha ad 1 
subject under consideration 
and in answering a question in 
the House of Common 
cently the Minister, Mr. B 
Carpenter, stated that, in 
nection with the possibility o 
a revision of the Air Naviga 


tion Order, he had recently 

consulted the local authority 
~ciations on the subject 
the broadcasting of adv 
usements from low-fly 

crop ic 

l ns clear that what 

ted is an amendment 

he Air Navigation Order 

id outright ofr 

hat known as sky 

out i f adver 


n amplifiers in 


Jury 14, 1955 


advertising—a down-to- 


statement of the law 


By A LEGAL EXPER! 


While there is at present no 

ntrol on aerial advertising as 
ich, the various methods which 
have so far been tried are all to 
some extent restricted by the law 
[hese may be considered under 
five headings 

® Towing banners 

@ Sky-writing 

® Dropping leaflets 

@ |!luminated advertisements 

® Sky-shouting 


[HE TOWING OF BANNERS 

This is controlled by rule 16 
of the Rules of the Air contained 

Schedule II of the Air Navi- 
gation Order, 1954. This pro- 
vides that banners and other 
objects may not be towed unless 
the certificate of airworthiness of 
the aircraft expressly authorises 

The Gorrell Committee which 


SOUTH EASTERN 
GAZETTE 


Read Office. MAIDSTONE i388 


CHATHAM 


OBSERVER 


Louden : 00, FLEET ST. Central 7500 


reported in 1939 recommended 
that no new vrisations for 


banner-towing 1 be given 
after 1941 cent years 
new authorisation ave in fact 
been given 


SKY-WRITING 


As such this is not controlled, 
but by rule 19 Rules of 
the Air, “aerobatic fiizht” (ob- 
viously a necessary lyunct) is 
forbidden over any town or 
populous area and over certain 


other contro! zones 


DROPPING LEAFLETS 


The dropping of any object 
from an aircraft without the 
Minister's’ permission is forbid- 
den by rule 17 of the Rules of the 
Air. It is understood that per- 
mission is sparingly given and in 
practice only when the objects in 
uestion (which have varied 
rom advertising matter to rose 
petals) are to be dropped exclu- 
sively on enclosed land with the 
permission of the occupiers. 


ILLUMINATED 
ADVERTISEMENTS 


The general rule is that only 
the compulsory navigation lights 
may be shown. The Minister has 
power, however, by paragraph 72 
of the Order to grant exemption 
from any provision of the Order 
by written authority 


This power has been exercised 
in recent years to allow illu- 
minated advertisements on the 
underside of aeroplane wings in 
certain cases. One such aeroplane 
was seen to pass over the Temple 
not so long ago. 


SKY-SHOUTING 


There is nothing at the present 
time in the Air Navigation Order 
which directly controls sky-shout- 
ing although this has been re- 
stricted, for example, in parts of 
the United States 


This does not mean, however. 
that there is no legal restriction 
on the use of sky-shouting; all the 
above regulations are in addition 
to the ordinary law which cannot 
altogether be escaped merely by 
taking to the air . 


When flying became common. 
special statutory provision had 
to be made to allow aircraft to 
fly freely over other people's 
roperty. For, by the common 
w, the occupier of the land is 


deemed to own the air above it 
up to the highest heavens and it 
might have been argued that 
anyone who flew into his air was 
a trespasser. 


In order to remove doubts 
about this, section nine of the Air 
Navigation Act, 1920, provides 
that: 


“No action shall lie in re- 
spect of trespass or in respect 
of nuisance by reason only of 
the flight of aircraft over any 
property at a height above the 
ground which, having regard 
to wind, weather, and all the 
circumstances of the case, is 
reasonable, or the ordinary in- 
cidents of such flight” 


This section, however, only 
gives a right of “innocent pass- 
age” and any departure there- 
from, such as taking unauthorised 
photographs, or watching nudists 
sunbathing or racehorses being 
galloped might not be protected 
For example, in 1926 Roedean 
School brought an action against 
an aviation company for caus 
ing frequent flights at low heights 
over and near the school grounds 


The company had to submit to 
a perpetual! injunction restricting 
such flights 


In the same way sky-shouting 
flights, especially if repeated, 
might well be held to be acts of 
trespass against the occupiers 
of the land over which they 
passed. Even if the flights 
were made over the sea the 
occupiers of adjoining land 
might be able to bring an action 
for nuisance, or the inhabitants 
of the area might bring an 
action through the Attorney- 
General for a public nuisance. 


Of course, the success of any 
such action would depend to a 
great extent on how the acria! 
advertising was carried out and 
in the last analysis on the state 
of public opinion vis-a-vis such 
advertising. The wise advertiser 
will do well to check this through 
his market research department 
rather than wait to find the 
answer in a court of law 


The extreme case was reached 
in 1937 when an aeroplane adver- 
tising Batchelors Peas was flown 
by mistake over crowds observing 
the two-minutes’§ silence on 
Armistice. Day. The public reac- 
tion was immediate—and unfav- 
ourable. There was no question 
of legal action against the adver- 
tisers in that case, however, for 
they immediately terminated the 
contract and recovered damages 
from the aviation company for 
their resulting loss of trade. 
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LIFE! TALKS BUSINESS 


ADVERTISER'S WEEKLY 


Where would you buy 


Goods well displayed help sell themselves. 

This is true whether they are displayed in shop 
windows—or in magazines reaching world markets. 

The pages of LIFE EN ESPANOL and LIFE INTERNATIONAL 
offer you a brilliant showcase in which to display 
your products fortnightly. In Spanish throughout 
Latin America, andin English around the world, they 
reach more than five million people outside the U.S. 
and Canada. Their pages are large, glossy, superbly 
printed. No other international magazine can 
compare with their colour reproduction. 

And no other have the 
superbly exciting editorial pages of LIFE’s inter- 
national editions. 

In addition, your product is 


magazines anywhere 


in distinguished 


iational editions of tire. The 
offer will be on display in the 


company 
the ' 
pages bes 


best 


of the world’s well-to-do and 
| LIFE INTERNATIONAL and LIFE EN 
ping in their advertising pages 


No wonde 
influent 
ESPANOL and 
erage net paid circulation 250,000 


LIFE INTERNAT ONS 
! ulating in 12) countries 


copies , ell 
North Am * 

LIFE EN ESPANOL 
copies in Spanish, 
America. 


outsice 


average net paid circulation 250,000 
circulating in Central and South 


NTERNATIONAL EDITIONS Of LIFE MAGAZINE, 
circulation of over 500,000 copies every 


These are t 
with a combined 
fortnight 


Write, telephone or call for further information to 


Time & Life Building, New Bond Street, London WI 


-in Spanish for lat (merwa 
in Enelish around The world 


The Advertisement Manager, Life International Editions 


Grosvenor 4080 
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ADVERTISER'S WEFKLY 


Review of Advertising 


What every ad man oug 


to know about hair 


\ TJHEREVER I turned this 
week | emed to find 
advertisement t hair and 


f am not very impressed by 
iny of them Let u ) 
with 


the home waving sets 
nere are tw I 


Now! Brush your hair to 
shining, flashing beauty 


=~ IM vusT § MinuTE? 


ae 


Mee droeing ant 


“ 


conditrer img cream fer the halr 


oF WITARONTT OF Pan ‘ thos —" 


Copyvtaster believes that in this 
advertisement a trump card has 
been thrown away The adver 
tiser should, in his view, have 


plaved up Paris 
i 


By COPYTASTER 


Toni and Prom, and it seems that 
battle for this market has 
ched the stage when the manu 

irers are too busy fighting 
other to pause and ask 

mselves how the prospective 

tomers are getting along 

[hey know the market, of 


c n 


rse, and they may have de 
d that it can never be ex- 
panded any further. Certainly, 
t appear to think that all thei 
prospective customers already 


know a good deal about the 
general methods of applying 
these preparations and are at 
least as interested in the process 
is in the final result. 


Technical predominance 


Toni, for example, have quite 
in arresting headline: “The on 
home perm that 


ind the main copy has only six 


thinks for itself 
words about the final result; “the 
most natural wave of your ile 
The remainder—about 100 words 


s technical copy about waving 
time, neutralizers, waiting time, 

cked-in waves and waving 
lotion 

To the woman who is already 
i regular user of wave sets it may 
»¢ quite clear and fascinating, 
but to the uninitiated it must 


seem like a mystery within an 
1. And I do not think that 
photographs are exciting 
ough to make up for the copy’s 
tt-hand reticence about the fina 
resuit 
The whole advertisement is 
very close to what an acquain- 
tance calls “manufacturer's 
copy”—copy with too much 
emphasis on the goods them 
selves and not enough on what 
they do and the satisfaction 
that they bring. It ignores the 
old master’s advice to sell the 
sizzle, not the steak. 


Perhaps I should add that 
ilthough the whole purpose of 
the copy is to show how much 
simpler and quicker Toni has 


been made, I believe that to the 
reader who is completely unin 
formed it would make the whole 
process sound rather complicated 
and alarming 

With her head still full of 
waving times, waiting times and 


neutra r then 
turns ages in 
her new ntronted 
with | which 
needs all and 
ensur 1 
The enticing 
than 1 rout the 
rain photo 
grapt striking 
part! ebelt in 
the b nly be 
cause re 
/ me thine 
a i always 
he ind see 
r n they 
y ‘ | glance 
ture of 
M minably 
j it | am 
pr ab king that 
waved 
i panel 
s “THE 
SPRIN fF TH VES ITS 
4 PROM. Tha th ecret of 
Prom. A wondertu! springiness 
that makes your rm look so 
natural yet lasts so Try a 
new summer hairstyle—and be 
sure to use Pron 
Pert y licalities 
ire n C the in- 
tormed r j but P n's copy 
ct kel to win 
friends ‘ who are 
contem wave 


Highly polished hair 


Next we have cw har 
condit ung cre I 1 Paris 
Cc od Vit ip ¢ excel- 
¢ photograph « ‘ brushing 
her very higt 1 har 

The main headlir rge type 
S “Now! Brush your hair 
to shining flashing beauty—in 
just | minute.” and then—wel! 
placed to catch the eye —there is 
1 much smaller sub-headline 
“New conditioning cream from 
Paris,” and a go deal of 
Straightforward but easonably 


vely Copy 

Perhaps t was deliberate, but 
does it not strike you that for a 
product of this kind the adver 
tuser has practically wested his 
trump card by mentioning Paris 


thinks ¢ opvtaster 
it all 


The headline is quite arré 
Beyond 


seems mysterious ti 


Girl in action ‘ 


in such a Casual 
not have 


‘ 


ee 


NO MEUTRALIZER NEEDED WITH 


troublefree Prom 


—VYOURE SURE OF SUCCESS EVERY Time! 


The girl is doing something 


because Of that, says Coy 
taster, people wtii te nd to look 
her 


way? Would! 
done well to make 
song and dance about it, and per 


haps even to tell us the name of 


@ Continued on page 92 


— — —_ -e 
a 90 Jury 14, 1955 a | 
; P = - " - e at; 
| es “y “The only “ 
i + oe Ee ah 
. - 
| ate -» perm e 
. © Gan. 6 Si se ; 
F increnee * aA 
ry 7 os 
3 e | ’ : 
ht = — for itself ! wt 
a) . a 
" 0 umes won! ‘ . 2 
. Be § 3 3 : 
. s* — aR 
. ~, rb 
j- 2 
if Pe <a. ee 
: a a 
= ss = ‘d 
2 _ it 
: > 6 i 
' y aie 
; & A: : 
' “Steer ae 
r i 4 ‘asa eh mae tips 
! MOST NATURAL WAVE OF YOUR Li c ts 
ond a ft + 
oy ] > New SEL me 
— Mew SELF Teg cue pe 
: a : 
Pe ws a : 
>. Sve af 4 ee , be. “Y 
‘7 % a 4 ay feu = — ' B % 
a , a > | ii | 4 2 
: Pn bas *" ta ia 
i ie , ~ “a, 
inp : ; _ = 4 ’ i - & 4 3 a ‘ a 
af ; “g F uot = a e > a fd 
; New conditioning cream from Parts Vie LATE - 
e ~s . a8 
.. is dm nme | s ‘ Pp 
i tent hare oo es fee | 
a 
xf eas ae * 
omy weep ee ey 
" * az 
. / : ees : at 
; odie “ “eer : See ON ne 
<; * === 83) 
Pesce =< a4 / . 
a4 — es -_ 
ie , = a 
Po 
igi 
a a ae ——— 
7 aie 
ne m 
i ———————— eS : 
eye 7 “7 Nee: sage ee 


Juty 14. 1955 91 ADVERTISER'S WEEKLY 


the ASTONISHING 


results from sampling 


During 1954, Circular Distributors Limited gave 
away over 96 million units, a large part of which 
were samples, and the results obfained from 
these extensive schemes are remarkable. 


An entirely new product in the highly com- tinued reg N i large scale area by area 
CASE I petitive Detergent field acquired a major throughout the 
share of the market from the launching campaign. This 
launching campaign utilized every available form of publicity, CASE t A | ry Medicine. Sampling wa 
but it was considered that the most effective publicity was the three years ago. Again steady 
large free sample given to every housewife in the country. sales increases | ‘ined in every area sampled and 

Sampiung it process 

A Beverage. A nationally known name 
CASE 2 extensively advertised in all forms of media CASE é , iste Market. Several leading 
in season. Extensive sampling was conducted in certain ave undertaken extensive 
areas. In the areas where there was no sampling, sales in- sampling pr the last three years and have 
creases were reasonably good and steady. In areas where secured lar, ind now hold a much larger 
sampling took place, sales liter leapt off the chart. The share of t . 
sales increase obtained was phenomenal and so far exceeded 


. 3 A} i Product. A pilot sampling scheme 
the manutac “rs expectations that p 1 of . CASE 7 
. acturers expectatio ut production of supplies i food product yielded an 


became a problem , 
increase in saie 


CASE 7 A Porridge Oat. A comparatively unknown These are son tances of the astonishingly high 
product supported by very little advertising results of incre socur after sampling. To obtain 
For several years the manufacturers’ sales force had been the best re xz, the operation must be properly 
trying to get distribution in ar ea without success. They planned. H g is largely ineffective If a 
could not compete against the large national advertiser. This product is to t e best results are obtained by 
year, the area was sampled. Prior to and during sampling, blanketing ar » sampling the manufacturers 
a sales drive was made. The sales drive prior to sampling should, if po intensive sales effort on the 
met with the same stubborn resistance, but after sampling, a retailers in the pled. All retailers should be 
very substantial number of new stockists was opened. For advised of the f scheme and induced to carry 
the first time in years the manufacturers obtained a reasonable extra stocks. After san g, a follow-up sales drive is 
foothold in the district and sales are now satisfactory necessary 
The retailer was forced to stock because the housewife came 
into his shop and demanded supplies of the oats she had tried The samy ' should be adequate — sufficient to enable 
the user to give the pr t a proper trial but not too much 
CASE 4 A Breakfast Food. This company com- so as to rep nor purchase, It is essential that the 
menced sampling in a small experimental housewife be t the main selling points and asked to 
way two years ago. The results showed a substantial sales use the samp ! the special sample pack or with 
increase in the areas sampled. Since then they have con- accompanying liter 


If your products are suitable for sampling (i.e. any product involving 
taste, household use or personal use) we shall be happy to advise you on 
the most suitable methods to use. . . 


CIRCULAR DISTRIBUTORS LTD ‘''~ °\*%2. Muprsuran 


TEL: MAIDENHEAD 1120 
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ADVERTISER'S WEEKLY 


The 
Higher 
The 


Fewer 


The higher the income, 


the smaller and more select the 
company. But what a pewerful 
company it is, influencing 

to a large extent the buying 

habits of the many. The 

readers of Esquire represent a 
most influential and discerning public 


which, in the long run, sets the 


fashion for others to follow. 


—— 


\ 


WY 


HE MAGAZINE 


M Laquite 


Jury 14, 1955 


A half-headed ad that 


improves 


the moda and what part of Paris 
she comes from and where she 
buys her clothes 


In the same newspaper as Toni 
and Prom there 1s also an excel 
lent advertisemer for Vaseline 
Shamp The | jut man has 
cut - photograph of a 
girl t g panel for his 
I lline the girl's hair 

it Jea to show 

the upper haif of a head 

e has seen it often enough for 
eye lotions t | usually find it 
art unpleasant 
The ¢ use, however, 

@ sk that it seems 
to m 4 ; e attractive. 
S 


Reader-cnticing 


rhe ised on one 
of tried i reliable of 
al ¢ ecipes: “3 
reasons Wiis mt e ‘omen use a 


‘Vaseline’ Shanipoo than any 
other brand 


Ash man and he 
wi i Ww to . 
a “= Reasons 
wi ‘ d of magic 
m t tha 1¢ «reader's 
eyes dow »py almost 
eve t e 

And ¢ to Silvikrin’s 
“Always ¢ busi mam... Bever 
the groon splendidly 
clean werful art 
WOrk 

In ume y I like a 
lrawing nan look like a 
pr x more so—if I 
mare nyse I And this 
nan with d hair and 
Ssughtly quizz .pression seems 

only ext the copy- 

writer's thoug irly—but to 
add ag it 

Now d t ippose that 
Silvikrin imag r one moment 
that this to men in the 
way _itthat s famous 


“Often a bridesmaid but never a 


| 
~~ 


the face 
Splendidly clean 


Always the best man.. 


414i 


.. never the groom! 


You. poe cbd Goange ie shenys the bee man 


Asatte aromas Onry, teeter. wcvsathy tanibe —boew wom" 
ead . —_ - - 

” meer stabs Saser sa 

‘ 4 ond Wivtenn He 

° arin, dhe hesr’s mare 

. peteete teed hareith - 

= tee naa of the wet gromene * 

- corte 2a appre 


Splendidly clean layout and 
powerful art work distinguish t/ 
in Copytaster's eyes 


bride” appealed to women. Mar 

riage in the abstract is not a con 

suming ambition of many 
@ Continued on page 94 


This is the most exciting advertisement of the month in Copytastef 's 
opinion his comments upon it have been left to the last. The 
right hand section of the above is in vivid colour while the rest is 


in monochrome 
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——— 1 Cot. 7 
—S= cig Puy cinema. - 


‘ A 
—, ; 


Ix order to entertain the world, the J. Arthur Rank Organisation makes the world its location. 


It may be the jungles of Ceylon, the shores of the Italian lakes, or the South Seas. 


Recently it was the Mediterranean—when a Rank Group film unit sailed to Athens 


and Alexandria to shoot scenes for DOCTOR AT SEA, produced by the 


team who made the record-breaking DOCTOR IN THE HOUSE. 


ACROSS THE FRONTIERS 


Dirk Bogarde, who stars in 1) medy, has appeared in films made 
in France, Spain, Germany and Kk tor other Rank Group productions, 
Wb Zz film units have travelled to Eas WEST OF ZANZIBAR), Ceylon (THE 
Sa PURPLE PLAIN, THE PLAN vil THE BEACHCOMBER), Italy (ROMEO 


AND JULIET) and New Zealand (THE SEPKERS). 


Films like these were mad a particular pattern —a pattern of 
Rank Group policy whose pu : is first and foremost to entertain; then, 
through that entertainment, } ar the ways of man to man and 
nation to nation. Not only t ¥ thc world something of the British way 
of life, but also to show life in ther countries to filmgoers in Britain. 


TWO-WAY TRAFFIC 


These films are box-office successes in Britain and excellent currency- 
earners overseas, especially | ntries where they are made. The 
benefit, however, is mutual. Wherever a Rank Group film unit works 
overseas, it indirectly helps the places it visits by spotlighting the attention 
of the world upon them. An s them directly by employing local 


people and supporting lox 
The J. Arthur Rank Organisation gives pleasure to millions the 
world over by providing the finest and richest entertainment possible. 
Filming ‘on location’ plays a most important part in the plans of a 
company whose resources are world-wide and can ensure for 
British films a fair showing overseas. 


THE J. ARTHUR RANK ORGANISATION LIMITED 
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* e j 
r ind lver lise 
i. . : | f 
An improved face 
, 
, ‘ 
P ] f for breakfast. In a oe cane | 
e ple y fhe r ‘ en ! icCaAier 
the return of a frien was. For besides Post 
/ f r tre two other de 
} ' this mcar he @ — hat stril a sensible 
bachelors. But does this mean to the end the most exciting 
m : . , ind _ straigl r 1 approach 
that the advertisement miss t advertisement of the month—this — a What - d 
; noint or fails to strike a nor ingenious double-page spread for ind | - = P 0 
j Rice 7 oc not e intrusion 
ve chord? ice Oasties 
Sive Cnore ' € +} ito 1e be 
Not a bit of it' In ease y uu nave not seen |! } ‘ here's a 
the illustrated weeklies I must ex ‘ sloric 
K The headlin id plain that the right-hand page is a 
‘ i ' : - - C and very 
merely exp dran t vivid colours while the othe . 
. ¢ t ry can udge 
‘ ind mer ubly what Vit half of the spread is in mon , . her she is 
and Vaseline and Pron , chrome. I can hardly believe that A dence be 
*n two readers in 100-—-women 
n t n { ; heing told 
or men Tatle to iuse and | f 
ind ordinary wa Tt id sc a P : " loub I 
stud the picture and see the 
} ‘ 
h name on tne packet, and no : 
} +} hat one ’ ? q , , 
c ave «tong uubt an exceptionally high ‘ 
got n he good f number read the copy, too 
who wrote them and, as under This product for rather this Forgetting ihe name 
g takers put it laid them out imilv of products) is an old —— 7 i 
2 friend, long mourned, that has I the adver- | 
se con back with a flourish, and : e the day wen aa > nash b . i 
Be \ 9 ’ . the copywriter has had the dith t t had not ae mario at Gy your te } 
a NIONTA SMOST cut task of reminding old cus t. | found ““ESasaaearieenece eee | 
tomers of their former vourite shat f of me e = “ } 
“ ’ fa : = me Hele our to the bright and sbining beauty her | 
. . ind at the same time introducing reca pr rduct enchants s man Use "Vaustine Shampoo tonsght. Powder } 
excitin y ac it to the generation that never Ke } Wheaties? & Vaud @ excher 66 Borie 1/5 ans 378 
d £ knew it W ; n through Vv. li . S} i? 
C t ( £ ‘ *e ( 
And he has done it well T but not Toasties. Yet aseine ; 1aMpoo 
; ‘r r >r lea : ta 7 ~ f thee 
fuey Say that in childhood When this smart voune wif ; , nnemonic ee ee 
‘ ‘ » ti be qyttered Sonate mnt of the Ceatrmagh Bty Oe hed 7 
| n second childhood and mother was a child Post sue . Ring 
[ ilways grab first at the T oastie were always on the a-t nv full of 
iscuit on the plate and breakfast table Part of her l The panel in this advertiser 
lainer ones until later growing up was Toasties before I plan to has been so skilfully plac r 
i ither reassuring for | toast. The habit avea . once you in € opytasters eves, u seen 
1 that | have immstinctively kept to-day her own fam e ber it make the face more attract 
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\ BS Masters of Display 


PRIESTLEYS 


_. Of Gloucester 


Priestleys for COMMERCIAL ROAD, GLOUCESTER. TEL, 22281-4 
C. & J. Clark Ltd. ® BUCKINGHAM STREET, W.C.2. TEL. TRA 4277-8 
from designs 70 CAROLINE ST., BIRMINGHAM 3. TEL. CEN 1941 


supplied by clients \ND AT MANCHESTER AND CARDIFF 
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CARTON COTTAGES. Combining all the advantages ot 


prefabrication with the charm of individual architecture, these 


delightful little buildings are confectionery packs designed 


and constructed for J. 5S. Derbyshire & Son Ltd., 

the Nottingham Confectioners, by Johns, Son & Watts. 

Each model is beautifully lithographed in 4 colours and 
there are twelve different designs ; yet all are manufactured 
(with consequent economy) in exactly the same manner from 
a similar carton blank. Johns, Son & Watts, 

of course, are specialists in window cartons — and 
the cellophane windows of these little properties The enterprise, experience and resources of Johns, Son & 


are an irresistible attraction to all Watts, Ltd., enabled them to carry out this Derbyshire Plan 


unger potential purchasers. 

Ta? es i from start to finish at their London factory. Whether your 
packaging requirements are massive or modest, normal or 
abnormal, you cannot do better than call in THE PACKAGING 


SPECIALISTS 


Johns, Son & Watts Limited . 2-4 Epworth Street ‘ bee . MONarcch 7408 
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NOT QUITE LIKE THIS... 


Have you noticed that, in advertisements, checks 
and counter-checks are always “rigorous” or 
“ exacting” or “ stringent”? Call ours what you 
will, it JS a fact that we do take great pains to 
get things right with a very careful system of 
checking that saves you and all concerned a 
whole lot of time, bother and general frustration. 
May we show you what a help this is on your 
next photo-litho-offset job? Our receptionist will 
check you in with the greatest pleasure—and care. 


CHARLES & READ Ltd 


PHOTO - LITHO OFFSET FOLDING BOX CARTONS 
27, Chancery Lane, wn 
London, W.C2 Specialist factory at 
Telephone: Holborn 2882 Harlow, Essex. 


crwe 
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600 cups of tea an hour— 


from a robot waitress 


RESHLY made tea is now 

available from an auto- 
matic serving machine. This 
is the latest development in the 
trend to “selling by the robot” 
described in ADVERTISER’S 
WEEKLY, May 19, page 408. 


The machine, which has been 
christened the “Bruin tea 
brewer.” and is being made by 
Peerless & Ericsson Ltd., operates 
upon the pressure of a cup 
against a lever when fresh tea 
and milk are discharged The 
*Bruin™ can cope with up to 600 
cups an hour 

Already it has been proved 
that the machine sav la 
speeds up service, economises in 
tea, and maintains an exceptional 
quality. 


Every cup fresh 


In factories and aces where 
morning and afternoon breaks 
mean service to dreds or 
thousands of workers, 't is almost 
inevitable with present equipment 
that some receive ¢ or poor 
quality tea. The “Bruin” elim 
nates any possi) lity ndifferent 
or cold tea, or the r sity for 
pouring out before t rival of 
workers Its aut tic action 
ensures that each very cup 


of tea drawn off 


Being a self-service machine, 
the only attention it requires is 
about three minutes is every 20 
to 25 minutes, to replenish the tea 
and milk magazines. (On: counter- 
hand, part-time, can provide all 
the attention necessary 


The speed of s largely 
governed by the it it will 
dispense cups « sth auto 
matic regularity as fa 5 queue 
and barrier arrangements will 
allow A prototype model on 
test at a Lon NAAFI stores 
reached a t 1 minute 
A special! te ol interest to 
caterers 1s that with this auto 
matic tea wer there is no wast- 
ige . fresh tea is brewed for each 


cup, and not by the pot or gallon. 


Easy to place 


The manufacturers believe that 
the machine's main locations will 
be industrial canteens, factory 
shop floors, self-service cafeterias, 
football grounds, fair grounds. 
dance halls, national parks and 
railway stations, armed service 
messes, and ships. Indeed it can 
be installed anywhere where 
people gather 

There are four 
points 


@The “Bruin” is claimed to 
make and serve automatic- 


outstanding 


The pressure of a cup against a 
lever produces a fresh cup of tea 
from the new machine. 


ally a really good, uniform 
cup of tea. 
@it will do the work of 24 
counter-hand operators 
el follows the correct 
methods of making tea as 
laid down by the Tea Bureau 
@ \t standardises costs for the 
operator 
Finally, the makers say that all 
parts of the machine in contact 
with the water, tea, and milk 
are of hot-tinned copper, nickel 
alloy or stainless steel There 
can be no tainted or discoloured 
tea—-and an electric heater main 
tains a constant temperature in 
the tea reservoir so that the mixed 
tea and milk reaches the cup four 
degrees above the average sipping 
temperature 


Automatic vending 

Automatic Selling, bv G. R. Schrei 
ber, published by Chapman A Hall 
Ltd., price 40s 
an advertising man who is 

interested in the new retai! 

dimension of automatic selling 
(and what advertising man can 
afford not to be interested in it?) 
should get hold of a copy of this 
book 

Although the author writes en 
tirely about the trend in the 
United States, much of what he 
has to say can be absorbed with 
profit over here. A glance at 
some of the chapter headings will 
serve to indicate the scope of the 
work: Will a product vend?; the 
cost of selling through machines: 
changing styles of machines; 
factors which limit automatic sell 
ing 

He ends the book with a justi 
fiable observation: “No other re- 
tailing development since self- 
service holds so much pro- 
mise for many diverse interests.” 
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Wise media men make sure 


roe 


oe 


td 
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of complete coverage in Scotland 


Daily Record 


They choose the Daily Record because they know thet roe bulk of its 900,000 
readers never read an English national morning paper. This means that no 
matter how extensively you advertise in the English national mornings — 
you are missing valuable Scottish prospects. By a ‘vertising in the Daily 
Record you get the intensive support you need in... 


BH I> 
to, 


4 
Be 


4 


ve 


7) 


we 


Scotland—where there’s more money to spend than ever before. 


. 


obed 


Glasgow Evening News 


They choose the Glasgow Evening News because they beve wet.) ed its sensational 
rise in circulation and recognise its power in Glasgow anc the st of Scotland. 
In 12 months the circulation has increased by 35°, bringing toe May figure to 
179,119. here is no other paper which mak person a appeal to its 
readers. The people of this rich industrial area expect — and get — more than 
news from the ‘ News’. They get entertainment, fri: vess and advice about 
what-to-buy. You cannot afford to neglect such a perfect medium for... 


be 


+ 
- 


Se Bee Ae ne oe 


prosperous Glasgow where people are earning and spending more money. 


Sunday Mai! 


They choose the Sunday Mail because they know that families in 45°, of Scottish 
homes are reading the Sunday Mail every week. This valuable Sunday paper 
ensures more than national coverage : it gives you thousands upon thousands of 
readers in the important industrial areas. Readership in the mass-spending wage- 
earning income groups amounts to 76°,,. And remember: se Scots, men and 
women, are... 

enjoying greater prosperity than ever before 


One of the many reasons for the great success of these newspapers 
is the fact that each one of them is recognised by its readers as a 
wholly Scottish paper, written for Scots by Scots. 


Daily Record Evening News Sunday Mail 
(GLASGOW) 


KEMSLEY HOUSE GLASGOW KEMSLEY HOUSE - LONDON 
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Review of House Organs 


t 
ow to ensure Pp 100g rap S la 
By BRIAN HILTON 
i | ALMOST missed my _ this thar ehind me, 
dinner and a visit to the 4pprop —_ a 
: Memorial Theatre at Stratford- ¢!«< ee ae ae 
: é n-Avon because so many edi Pesce ye ton 
- . aed tors at the annual conference “~~ he me an 6 
SMILING FACES —HAPPY CONFERENCE of the British Association of (0.0) oe a. 
‘ Industrial Editors wanted to ‘ pyag experi 
ask questions about the treat- enced diff getting 
ment of photographs. I had good m pho- 
$ thought how much more for- tog: t quite 
% tunate | was than the guests tist ‘cause a 
who had to make speeches; "umibe graphic 
all | had to do was to conduct * “ye pene 
a “clinic” on photographs. 4" for 4 oe did 
ic Cc . 
rhere was nothing to prepare 4 wh ker did. 
in advance, a quiet half an 4p, sparkle 
hour with rather shy ques- More od out 
lioners was anticipated. like a 
Nothing of the sort Just stratford 
4 Ihe clinic was bes eged by I had n from 
By using the margins, the faces in editors who had difficult prob- a livel er who This bleed-off in an “Esso Maga 
hese group pictures are made as lems, who wanted to improve iced . rime sue would be more effe 
i I Ti} ig a page their journals, who wondered As 1 I y now, tive on the other side of the pag 
ma recent “Link-Up.’ whether it would be better to do @ Continued on page 100 thinks Brian Hilton. 
a 
s 
& 
a 
oe 
i 
jhts his pictures in 
ises Vogue's wartime 
n work where he 
hion with local colour 
' i ‘ 
: 
mr oo 
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; DAVID OLINS JOINS INTERNATIONAL ARTISTS 
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An advertisement 1s 


an advertisement 


is an advertisement 


CHARLES W. 


Our advertisements we are frequently 


told do not look just like advertisements. 
They look like Hobson advertisements. 
They are certainly not produced to make 
spaces virtually invisible, and in practice 
unreadable, unread, unseen. 


We are aware of standard methods. They have 
an avuncular look of reliability about them and 
sometimes prove as trustworthy as a wicked 
uncle. We have on our own behalf great faith in 
the value of directed idiosyncrasy. And of 
standards which are not merely ordinary. These 
give us pleasure; and relieve us from looking 
in the other direction when advertising grandees 
deliver homilies on taste. 


We do not frame advertisements on conven- 
tional hard selling lines. To us it is more 


HOBSON LTD. 2 CHANDOS STREET, 


yrtant that they should cause buying rather 
that ling. A distinction which we should be 
expound at length. There 1s evidence 
that te policy is successful. 
Several of our clients have entrusted their 
dvertising to us for at least 2§ years. For a 
me we had no wish to add to them. An 
powers should exceed its commitments 
However, times change (and we have helped to 
them). Our staff has been increased, 
iments have been developed. We are ex- 
panding with confidence. Artists, typographers, 
copywriters, men and women of controlled un- 
orthodoxy, capable of departure from the tram- 
traditional presentation are needed to 
share and influence this expansion. They must 


be capable as well. Aberration is not enough 


[f you feel you are one of those to work success- 
fully with us write for an appoimtment or 
ring the childishly memorable telephone num- 
ber of Langham 1066, and ask for the Managing 
Director. Anything that passes between us will 
be completely confidential. 


CAVENDISH SQUARE, LONDON W.1 
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TIBBENHAM PUBLICITY LTD. 


ncorporated Practitioners in Advertising 


244 HIGH HOLBORN, LONDON, W.C.! 
HOLborn 8074 (4 lines) 


Please Note 


TEU Youn peenust iti, 


wt grvem* 


THE 


WESTERN INDEPENDENT 


and SOUTH DEVON TIMES 


NEW ADDRESS IS 
ROYAL BUILDING, 


. ST. ANDREW'S CROSS, PLYMOUTH 


Telephone Numbers Unchanged: PLY 62123/4/5 


LONDON OFFICE: D. L. CLACKSON, 80 FLEET STREET, E.C.4 
MANCHESTER OFFICE: A. ELLIS, CROMFORD HOUSE, MARKET ST 


Tel 


Tel. FlLEet 2626 
Blackfriars 6967 
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When to use bleed off 


illustrations 


the “whiter than white” effect 


produced by certa detergent 
washing powders is due to the 
presence of a fluorescent dye in 
the powder. Tt ike the fluo- 
rescent t gives a 
brilliant When gar- 
ments are powders 
some of the ‘Mains even 
after rinsing hites seem 
whiter and colou brighter 
because of the fluorescent reflec- 
tion 
One of t s makers 
of phot s realised 
that if uld be 
applied Papers 
the finished | appear 
brighter 0 he ~orated a 
fluorescent ! nthe 
emuisior 
Danger for professionals 
Undout nts are 
brighte W st glow 
This is ex © prints 
of amateur . which 
are oltte 
But for protessiona! use the 
results can be dis us. When 
these prints ure ed under 
the biock-maker’s special lamps 
the fluorescence tends to show 


up through the biacks, which 
are debase.l. Worse still, though 


the fluores« vs through 
the emuls, re iot show 
through refouchine, so any 


spotting of painting in is 
greatly emphasised an’ becomes 
obvious. 


The inufac as not used 
the dye hos 's of print 
Ng paper made s; for press 
photographers and press work 
If herefore e this 
trouble with 4 f graphs 

k your pt to use the 
press grade of bror 

By far the xg ter ber of 
questions ask nic re 
lated to “bie \ were the 

vantage disady iges ot 
bled-off photographs and how 

uld they | sed Dozens of 
specific eXa bmitted 
for an opimor J, there was 
a tendenc gard bleed as 
something e did automatic- 
ally n rmes and 
paper siz wed 


Generally | would sav that the 


standard of text editing in indus- 
trials is higher tha cture edit- 
ing. but when an ed s show 
an awareness of tt need for 
editing ctures he ften does it 
well Unfortunate many 
journals reveal the editor's com- 


plete ignorance of the art of 
picture editing 

Text is edited to cut out pad 
ding and build up essentials 
Emphasis is achieved by the 
words and phrases in 


‘ 


placing of 


juxtaposilion to thers In the 
same way photographs should be 
edited to cut away imessential 


parts, to focus attention and to 
create atmosphere. 


The “Ranger” for Rugged Roads 
Pema tees 


This bleed-off page from the 


“ACV. Gazette” looks right 

Brian Hilton's opinion The 

reader can inspect a halted coach 
below 


Bleed-off is not always the best 
way to do this. Some pictures 
need enclosing by the frame of 
a white border. Some are best 
presented as eccentric cut-outs 

Some (but very few) are helped 
by a rule border 

When to bleed” 

@ When the picture has a feel 
ing of spaciousness, such as 
skyscape. 

@ When you wish to strengthen 
the feeling that the picture 
or part of it, continues 
beyond the part you have 
selected for trimming 

@ When the picture should be 
as large as possible; by 
bleeding you use the area of 
the margins 


No set rules 


The selection of pictures for 
bleed is a matter for the eye; 
there are no hard and fast rules 
I have usually found, however 
that a photograph in which the 
subject matter is on a large scale 
bleeds better than one having a 
lot of small detail and which is 
helped by a frame to contain it 
It was noticeable that in many of 
the journals submitted to the 
clinic some editors put rules 
even complicated rules—-round or 
above and below photographs for 
no reason at al! 

4 g00d rule 

isn a unles t 

absolutely demands it Most 

pictures, properly edited, will 
he better left to stand alone 

and if they need white space to 
set them off do not debase that 
space with rules or ornaments 

Another common fault is to 
scatter small blocks over the page 
as if they were shaken out of a 
pepper pot Small pictures 
should be arranged in a pattern 
or massed in groups. 


not to embel 
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FARNBOROUGH 
t 3-in-1 


for World-wide — 
publicity 


S-B-A-C SUMBERS 


These special numbers wil! sell Britair t industry to the world. This first 
I arnborough issue contains a comprehensive y of the latest Service, civil, research 
and development machines and their px t. which will be studied by buyers 

nearly 100 countries. PRESS DATE AUG. & 


the performance, structural, and other 


The ear’s First, authoritative, eye-witness accounts « h 
y features of the new machines at Farnborou, some seen for the first time. Another 


. * special’ that will be retained for permanent reference PRESS DATE AUG. 19 
finest 

advertisin The final Show Number will present a caretully-considered appraisal of the latest 

q developments in aircraft, missiles, engines and equipment at Farnborough. It will be an 

issue of the greatest interest to business men and technicians throughout the aeronautical 


* 
opportunity world Early space reservation is advisable in all three issues PRESS DATE AUG. 26 


BOOK YOUR 
SPACE NOW 


FLIGHT DORSET HOUSE STAMFORD STREET LONDON, 5&.E.! WATERLOO 3333 (60 LINES) 
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_ “Published to-morrow only, The other, who had 


never today 
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Once upon a time 
there were two advertisers 
who set out to cover East Africa. 


The first didn’t get very far, for 
he was quickly bogged down 


in media research country looking for the circulation area of the 
““Labda Keshu Chronicle*”’ 


been over the ground before, picked up his telephone, 
DIALLED AVE 1704, 


and quicker than you could say 


“EAST AFRICAN STANDARD GROUP OF NEWSPAPERS” 


he had all the rates, A.B.C. circulations, readership data and information 
that he needed for a successful press campaign. 


So when you have East Africa in mind, 


and whether you are spending fifty pounds or five thousand, 
it will be well worth your while to ring one office in London 
and take advantage of the wealth of experience and first- 
hand knowledge that’s yours for the asking. 


For all practical purposes every adult, top class Euro- 
pean, Asian and African in Kenya, Uganda, Tanganyika, 
and Zanzibar is a reader of one of the Group’s Publi- 
cations. In every issue, the volume of display and 
classifieds is an honest indication that British and local 
advertisers find it profitable to use the papers which 
East Africans read and trust the most. 


Low rates per |,000. High level readership. Standard 
conditions, column widths, accounting. 


Daily East African Standard 
Weekly East African Standard 
Tanganyika Daily Standard 


mete aney nm. ENGI AFRICAN STANDARD AND ASSOCIATED COMPANIES 


Field & Farm . €. A. Annual Nairobi Mombasa Dar-es-Salaam Kampala. 
Seat Alrican Medics! Journe! London Advertisement Representative : W. R. Crawford, 54, St. ss Axe, E.C.3. 


In Swohili 
Baraza . Tazama . Mambo Leo A.B.C. Circulations. Rates ° Readership Specimens and _ Information. 
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This extended Focus on EAST and CENTRAL 
AFRICA has been compiled by a Special 
Correspondent and highlights— 


ADVERTISER'S WEEKLY 


A fast developing region with 


big prospects for UK traders 


ECAUSE its economy is 
based firmly on two-way 
trade with the United King- 
dom, East Africa can be a 
profitable market for British 
exporters. In the shops, in the 
streets and in the homes of the 
people, British goods are in 
use everywhere 
As in the past, the smaller, but 
better paid European and Indian 
communities are the main buyers, 
but they have now been joined by 
the African, for whom better 
education, wages and crop pay- 
ments have created the incentive 
and the means to “Buy British.” 
For most Africans, having money 
to spend is a novel, delightful ex- 
perience, which finds permanent 
expression in new possessions and 
improved living 
Despite the Mau Mau emer- 
gency, development schemes have 
been maintained, and many mil- 
lions of pounds are being spent 
on construction, roads, African 
education and agriculture. The 
Owen Falls hydro-electric scheme 
will release a great flood of elec- 
tricity to a territory long handi- 
capped by lack of power, but to 
improve standards and to estab- 
lish local secondary industries, 
British machinery, vehicles, manu 
factured and consumer goods of 
all kinds are needed. The £70 
million worth imported in 1954 
was paid for by exports of cotton, 
coffee, sisal, tea, gold and dia- 
monds, raw materials vital to 
Britain. 


Location of people 


The territory covers an area of 
700,000 square miles, and the 
African, Asian and European 
population totals almost 20 mil- 
lion. Most of this is concentrated 
in and around a small number of 
towns and in the African reserves 
The climate ranges from the 
tropical humidity of the coast to 
the cool temperatures of the 
Highlands, and there are two wet 
seasons each year. Kenya, 
Uganda and Tanganyika have 
separate governments, but cus- 
toms, excise, currency, the postal 
services and railways are common 
to all three, and are administered 
by a joint High Commission. 


4n aerial view showing some of the new bu 


Here is visible proof of the expanding natur: 
can be matched in Central Afr 


There are two distinct markets 
in East Africa, and British ex- 
porters must decide whether the 
African or the European-Asian, 
or both, are suitable for their 
product 

The African market is the 
biggest numerically, but most of 
the 19 million have very small 
cash earnings as labourers, farm 
workers or peasants. Only about 
1S per cent can be regarded as 
regular buyers of imported goods, 
and this percentage includes al! 
those who earn more than £5 a 
month in cash. Many thousands 
of clerks, contractors, shop- 
keepers, overseers and mechanics 
have regular monthly wages of 
£20 and upwards, and there is an 
increasing number of prosperous 
business men and farmers, parti- 
cularly in Uganda and Tangan- 
yika. In addition, the African’s 
larger share in government, both 
national and local, is creating a 
new class of well-to-do civil ser- 
vants, whose living conditions 
and personal appearance are set- 
ting improved standards for their 
fellows 

From the statistics available it 
has been assessed that Africans 
are already the biggest market for 
beer, tobacco, sweets, soft drinks, 


soap, mater cutlery, 
bicycles, ha } patent 
medicine an growing 
demand for achines, 
radios, gran usehold 
equipment ind cars 
Many employ ins are 
housed ed by their 
employers ar wages 
are, to a large pending 
money 


clothed and 
' 


Literacy increasing 


About five c ent 
Africans ar rate in 
but the growing 
rapidly. In K ind Tangan 
yika, Swahil the /ingua franca 
and nearly a ind and it. In 
Uganda, Luganda serves a similar 
purpose, bul Eng s in more 
general use than in the other two 
countries educa 
tion has been concentrated on 
African men, b e influence of 
educated women in creating good 
homes and living conditions for 
their families has now been 
recognised. At the moment, how- 
ever, the African husband does 
most of the buying and his wife's 
function is to carry the goods 
home 


@ Continued on page 104 


of all 
English 


Until recently, 


Local shows 
in Uganda 


By Frorts are being made 
by the Uganda Depart 
ment of Commerce to per 
suade wholesalers in the Pro 
tectorate to take an active 
interest in the county shows 
which are held at various 
centres throughout the country 
each year between May and 
December 
The shows are mainly run by 
the Community Development De 
partment of the Uganda Protec 
torate Government and the Pro- 
vincial Administration They 
usually take the form of an 
agricultural competition sup 
ported by stands from various 
government departments and by 
stalls for the sale of local handi 
crafts. During 1954 18 shows 
were held and attendances ranged 
from 2,000 to 10,000 with an 
average of 6,000 


Large numbers reached 


The Department of Commerce 
regard these shows as a valuable 
medium for contacting large 
numbers of Africans. They also 
believe that the creation of 
vigorous trade sections could 
considerably increase the demand 
and range for consumer goods 


For this reason the Depart- 
ment took part in almost every 
show last year with their two 
model shops (designed to en- 
courage African retailers and 
to demonstrate how best to 
operate in retail trade) « 
special incentives display and 
a traders information bureau. 
Between 20 and 30 shows will 

probably be held during the 
present season. These shows are 
not large and the trade aspect of 
them is still very much in its 
infancy but nevertheless they 
can be of real value to United 
Kingdom exporters interested in 
makin contact with buyers 
ooughout Uganda. 
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In Southern Rhodesia alone the European population has 
increased in the last five years by 160,000 making a 
total (all races) of over 2,301,400 ; while in Northern 
Rhodesia an even more rapid rise in the European 
population by 50,000 gives an estimated total of over 
2,034,800 


THE RHODESIA HERALD 


(Salist ury) 


THE CHRONICLE 


(Bulawayc 
THE SUNDAY NEWS 
Bulawayo) 
THE UMTAL! POST 
(Umtali) 
THE NORTHERN NEWS 
RHC ATIONAL NEWSPAPERS 


THE SUNDAY MAIL 
THE CHRONICLE 


y Edition) 
AND 


WEEKEND 
(Bula 


provide complete coverage 
of 


FEDERATED ‘ERRITORIES 
OF 


RHODESIA AND NYASALAND 


e European population 


The Native population throughout the Federated 
territories is effectively covered by 


THE AFRICAN EAGLE = (Lusaka) 
AFRICAN PARADE (National) 

THE AFRICAN WEEKLY (Salisbury) 
THE BANTU MIRROR (Bulawayo) 
BWALO LA NYASALAND (Blantyre) 
THE HARVESTER (Salisbury) 

THE RECORDER aiisbury) 


For particulars and advertisement rates apply to the 
London Agents 


ARGUS SOUTH AFRICAN 
NEWSPAPERS LTD. 


85, FLEET STREET, 
LONDON, E.C.4 


Telephone : FLEet Street 3765 (4 lines) 


East and Central Africa 


Jury 14, 1955 


Few restrictions imposed 
on imports from UK 


One of the model 
shops at a county 
show n Uganda 
Supplies and adv er 
tising material for 
display are drawn 
from local whole- 
salers The main 


purpose is to en- 


courage people to 
spend money on 
goods that will im- 


prove their way of 
life, and there is a 
large potential of 
spending and earn 
ing power which is 
untapped. 


When buying for themselves, 
Africans are attracted by bright 
colours, strong sents and 
flavours and by quantity. They 
remember products by their 
pictorial trademark rather than 
by their names. Sewing cotton 
is known as “Bunduki” (gun) 
because a well-known brand 
has a rifle trade mark. An 
equally well-known linament is 
bought as “the medicine made 
by the man with the long 
moustache.” 

It is worth while to note that 


Africans frequer fluence y- 
ing for European and Asian 
households With the exception 
of nurse maids, African domestic 
servants are althoug! 
not highly paid themselves, they 
do a great deal of to-day 
shopping for their empiovers 
The Asian element 

Of the 300,000 Ind Goans 
and Arabs whi up the 
rest of the market ill buy 
British goods provide 
most of the sk smen and 
artisans and Occupy the senior 
clerical positions in business and 
the civil service There are 
Asians in all the profe ns and 


in commerce and the bulk of the 
retail and bazaar trade cafried 


on by them. Many are extremely 


wealthy and the average Asian 
man earns between £35 and £50 
a month. Because of this, their 
total buying power is consider 
able and as they are Western in 


outlook and way of life, they 
represent a big market for im 
ported manufactured and con- 
sumer goods 

The major Indian languages 
are Gujerati and Hindustani, but 
more than 40 per cent of Asians 
are literate in English 

In their buying hab Asians 
are conservative and very price 
conscious They will willingly 
pay high prices if they consider 
that the “snob appeal” of the 


b 


product makes it rth while, 
but for ordinary items, a differ- 
ence of a penny in st will 


decide which brand they choose. 


In the three territories there 
are 72,000 Europeans, mainly <« 
British or South African descent 
They occupy nearly all the senior 
positions in industry, the civil 
service and the administration, 
and in addition to their own 
domestic and personal buying 
they influence or decide the buy 
ng policies of government, 
municipal and industrial under 
takings. As most of the large 
scale farming, agriculture and 
mining is in European hands the 
value of the imports they contro! 
s considerable 


Part-time workers 


The average European mar 
earns between £80 and £100 a 
month and women between £40 
and £50 a month. Because of the 
shortage of trained European 
staff, many wives are employed 
at least part-time and this gives 
families high combined earnings 
For Europeans, cost of living 1s 
high as the incidence of indirect 
taxation offsets the low rate of 
income tax 

Generally speaking, they show 
a marked preference for im 
ported goods as locally produced 
items such as soaps, polishes and 
processed foodstuffs are looked 
upon as inferior in quality and 
packaging. On the other hand 
local beer, cigarettes, clothing, 
shoes, biscuits and sweets have 
a ready acceptance at prices 
slightly lower than imported 
brands 

A member of the sterling area, 
East Africa has few restrictions 
on the import of British goods 
Some are allowed in duty free 
while the ad valorem percentages 
on the others range from 10 to 
60. Mombasa is the only port 
for Kenya and Uganda and im 
ports are moved up-country by 
rail, as the roads are unsuitable 
for heavy traffic. After leaving 
the ports goods generally move 
to the shops through importers 
and wholesalers (in many cases 
the same firm performs both 
functions) while some of the 
bigger retailers import direct 
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Prospects of Prosperity 


j 2 SORoRT 
“ee > made to prove anything "’, say the cynics, but 
J above reproach show that the European 
has nearly doubled since 1946 and that 
now take a weekly paper as did five years 
Tanganyika, too, spending power is on 
foreign competition. That is why the 
vufacturer or his representative, appreciat- 
really hard-selling publicity, appoints an 
can advise him at first hand; preferably 
wide a service comparable in scope and 
hat of his advertising consultant in the 
fact, such as T.F.A.A.C. Ltd. which has 


SONGEA { 


of artists and copy-writers agency-trained 


% A production department capable of handling ‘orders involv- 
tho and silk screen printing, in addition to the 

of printing material for press advertisements 
%*% A theatre publicity department, with facilities for producing 
slides and tilmiets of particular appeal to local cinema 


ob ; audiences. They can also supply a full racial 
Jast a few of the accounts we handle : os 


General Motors Products Massey-Hairis- hreakdown of these audiences for sampling 
Ferguson Co. Ltd—B.0.A.€ Standard- we ‘d audience-reaction 

Vacuum Oil Co. (E.A.) Lia Zeiss- Ree 7 e . . , 
Ikon Products—British Overseas Engineer- >> % The services of experts in the design and 
ing Corp.-H. J. Heinz Co. Ltd.—India ( ‘ assembly of displays and exhibition stands, 
Tyre and Rubber Company Limited— Vick 


International—Bristol Myers Prop. Lid in market research and public relations 


THE EAST AFRICAN ADVERTISING CONTRACTORS LIMITED 


P.O. Box 2266, Nairobi, Kenya, East Africa. 


Members: Advertising Associotion of uth Africe ond & a 
; NTRA HANMESB NON eric ARG Yi 
Th. EAST LONG le N. PIETERMARITZBUR 
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at your fingertips 


~ Display Service 


Design From visual to finished artwork 
our experienced team of artists is 
available to give originality to your 
displays. 


Construction Sound and ingenious 
construction ensures perfect and 


practical presentation. 


A complete service The most modern 
and varied methods of reproduction 
used to complete a service of which 
we can be justly proud. 


Why not pass your Display problems to: 


TRAPINEX 


TRAPINEX LTD., DISPLAY DIVISION 
176-188 Acre Lane, Brixton, London, S.W.2. 
Telephone : BRIxton 2057 (4 lines) 


Counter Displays + Window Displays 
Showcards * Tube Cards + Posters, etc. 


...@ Complete point-of-sale | 
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East and Central Africa 


This is how 
African 
Spel ege 


ssued by 
ibout the 
and 


the Bo ! 
Federa 


desila 


Nyasala subjects 
covert fe economy 


of the federation, its products, 
mport 4 ture and 
finar Ds given of 
the rt ng trade 
ind Atten- 
101 ; > trades 
whict lings for 


i. formative 
sec Way in 
in wage 

More 

Afr ey every 
eal may be 
get i month 
the f value 
quality 

the 


rar h as 
Eur 


on food 
bedding 
ds But 
iz list his 
and 
ev shirt, 
plastic 
e going 


SSIDIV a 


hurts 


credit 
pkeepers 
be paid 
instal- 
will be 
knives, 
patent 


arations 


h 


pecially C suitcases 
I and sta- 

I th nd more 

> gramo 
electric 
linoleum 


sets, bed 


s and dec 
The African understands 
value for money and is a good 
judge of quality: h 
exacting buyer 


is a more 
articles he 


already understands than the 
European. 
Vy salar F b H a 
\A f LA Track { 
Salisbury, Southern R published 


; 
the Board of Trade, price Ss 


the Central 


spends his money 


He likes to buy what the Euro 
pean buys, although he is less 
inhibited with the colours of 
clothes. Generally, he does 
like articles which he thinks h 
been made specially for him 
assumes that they are inferior 
the European article Only 
the remoter country areas are t! 


old traditional tribal designs 
piece-goods bought. In the tow: 
the initiative comes from 


trader and the manufacturer w 
try out new designs and colou 
The Union of South Africa 


the United Kingdom's bigg< 

competitor in the Federation 

Rhodesia and Nyasaland 
The African native mark 


although large numerically, 
present only slowly emersg 
front a state where large qua 
ties of a few relatively low-priced 
articles were bought To talk 
of the seven million Africans 
the federation as a great potent 


market for many kinds of g 


in the short run would be 
leading The difficult task 
raising the African’s ear 


power, and giving him the ct 
to raise productivity, is fur 
mental to the economic dev 


ment of Central Africa 


African native market is 
fore, a subject which no 
prising and far-sighted ex, 


can afford to neglect in the | 
run 
* * * 

The 1956 edition of 
Rhodesia Directory, publishe 
Argus South African Newsp 
Ltd., will, as usual, feat 
British and overseas section 
include a list of commerc 
in Southern and N 
Rhodesia and Nyasa ind 


New facility for 
UK exporters 


BUILDING bureau 

modelled on  Londor 
Building Centre, has been inst 
tuted in Bulawayo, Southern 
Rhodesia. Location is on the 
fifth floor of the 13-st 
Atrican Life Building in the 
heart of the city's shx pping 
area. Bookings for exhibit 
space began on June 1, and it 
IS expected that the bureau will 


be opened to the public 
October 
Ihe bureau. which takes the 


form of a permanent exhibit 
of all types of building materials 


fittings and furnishings for 
domestic, commercial and indus 
trial bulldings offers export 


manufacturers new opportunities 


nm a market where the volume ol 
building has reached record 
portions 


pro 
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UK opportunities 
al US annual 
State fairs 


AIRS that draw many 

enthusiastic spenders are 
held annually in many of the 
states in the United States ol 
America They are great 
public events and regarded as 
highlights of the year in the 
areas concerned. 


Besides having a serious side 
they provide a vast entertainment 
programme _ usually includir 
carnivals, rodeos, horse jumping 
beauty parades and the like As 
a consequence they attract a very 
large public attendance For 
instance, every year the Texas 
State Fair is visited by over 
million people. Past experience 
has proved that a high percentage 
of visitors are interested also in 
seeing the business sections and 
that the fairs provide a good 
opportunity of bringing consumer 


goods before the buying public. ] ne “National Vintage 
‘ on 2 O 1,’ Carol ing, 
Official exhibits planned Sesdgsge rol King, features in 
promotional picture which 
This vear, British Consular ms part of the “Wine Cooler 
Offices in the US will be arrang- campaign. 
ng official exhibits at the jonth and August with the 
ollowing : — ect of stimulating wine sales 
@ Ohio State Fair, Columbus, ng the hot weather period. 
Aug. 26-Sept. 2 Strong support has been or 
@ Minnesota State Fair, Minne ; sed from ndividual wine 
apolis, Aug. 27-Sept. 5 nds. wine distributors, and 
@ California State Fair, Sacra ters ! plain and fruit 
is mento, Sept. 1-11 sured sodas. Over 100 bottlers 
ng carbonated beverage tie ! 
€:. ® Texas State Fair, Dallas, Oct ws ae ied-in 
io R-73 \ 4 Nita Campaign con 
wi icted last vear 
s @ Arizona State Fair, Phoenix 
be Nov. 4-13 Wide leaflet distribution 
é The primary function of these 
cf 2 . “y The Wine Cooler is casy to 


stands will be to provide details P 
of United Kingdom exports to the =, 
US. They also offer an oppor 
mars soda. Other iced wine drinks are 
r 


t ity to sho g . oO . 
un show what UK con cing populariséd during the Mor more than twenty years 


sumer goods are available in the 
campaign and the WA s ; 
local shops and to distribute Gistribas ‘ < a “thang alg mm 
i iting i ‘ cs 


X: pour out half a glass of 
iliformia wine and add ice and 


tourist information abaey de : . ’ 4 : 
. , ; Recipes r Hee Wine Dr nks Fawdrus have been studying reactiona 
ogethe witt pormnt o Sale ~ ‘ ; 
SPONSORED BY the Wine Adv material. direct mail-selling tips 
sory Board, a “Wine Cooler newspa advertisement yh fo tne printed and & poken word 
campaign will run during this ind hand-lettered posters ¥ 


| DAY AND NIGHT PRINTING ... this means more sales for their clients 
ON THE FINEST AND FASTEST MACHINES IN THE WORLD 
| ~ Daily delivery and collection 
a. London area. 50 years reputation wininge P 
say as reliable trade quality printers 1 : 
rte: FF ==. d Mon 7 
| = Is an ot ls 7 a 4 
| a ; ENQUIRIES "ALWAYS WELCOMED, I AW LD) RY > : 
| ‘ “ 


| G. F. | OMKIN Ltd. LEYtonstone | 164/5 
J Mark I awdry Lid ‘ Hanover ( ourt, Hanover Street, London, W.1 


| 501/5 GROVE GREEN ROAD - LONDON - EI! Telephone: HYDe Park 9176-7-8-9 


Adjoining Leytonstone Central Line Station 1S minutes from City 


ADVERTISING * MARKETING - PUBLIC RELATIONS 
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Trade and Technical Press Viewpoint 


Journal’s weekly market service 
| brings extra profits to grocers 


: By SCRUTINEER 


“NROCERS who have acted offers a weekly service which Doweceeeses ess 
on market “tips” given has proved of great value to ‘ - . ; * . 
suena imeun ef the Grocer many readers. Our marker {Comprehensive display of journals 
: Gazette have backed some tion is designed to help you Perm —_— 
P : in your buying programme : . —,, 
i good winners, especially in the O f Taddenad if 
; dried fruit market ur in ormation is oDtaine¢ Fiery’ 
by personal market contacts 
- There was the case of Ca over a wide field and regular “i 
- fornian prunes, 70/80 count, for reports are received from over 
; example. A icw weeks after they eas markets. Use the market 
: were recommended as a good section, and if it does not offer 
+ buy” supplies becar at a solution to your immediate 
irst-hand and | : J problem, then let us know 
nent were increased. A line and we will do our best to rel 3 4 sp 
; currants, too, paid good d help and advise. If we do not . re : 
. dends to those who bought wher know the answer we shall 4 
\ th were “tipped endeavour to find the right a ie 
; Wit istifiabie = pr de, th nformation, wf , 
*s journal recently oe ey atten 7" 
7 tion on its weekly market service 2 \ a 
ction anaes tiniel Buying the bacon ee ste 
Ti Retailers are sometimes at a In the same issue the journal Bucy, 
when competing congratulated the bacon trade on 4 
reer multiples and the setting-up of the Bacon Publi a 
3 j re because they city Council which will have Fe , 
7 , im iarge quanti some £250,000 to spend over a x ; 5 re Y 
a . innot always commu period of 12 months on persuading . : saa oe 
: elves too far ahead. Th the British housewife to buy more 
4 retailer should, of course, de bacon. “Although this will not if , hibition held at Olympia, the Associated 
q e a great extent on} be an easy job, in our opinion it llifle Pr ed the occasion to present on their stand 
a regular tried nd trusted is a necessary one,” a leading ad ‘ ge of their trade and technical journals 
ih, wholesaler H 4 alse article declared In mw 4 Guide to Plastics’ and “British Plastics 
follow the mar for what It went on: “The experience of heing the show's organising journal. 
is happeni: i iy at first the milk industry proves that ad 
hand may well affect the pr vertising on a large scale can im wt t¢ con for these duties fully and satisfac 
vate trader to-morrow. In this prove demand and there are breakfast who ca - converted torily, there is no reason why 
respect the “Grocers Gazette nany of the younger housewives by adv sing ld be they should not be undertaken if 
d tha can they are going to benefit mem 
td f ym pe » buy bers: but a close watch will have 
rh ba It ¢ ‘ “r that to be kept upon the position 
Trade press ads for calendar she should final “The NFI must always be pri 
step is d odity marily a representative of its 
of self. Poor « n or trade and only secondarily a pro 
4 prices tha eh will spoil vider of services or a business 
the effect ¢ most successful agent. What was exercising the 
advertising. 1 impaign must minds of those who resisted the 
therefore ! opera- motion at Llandudno was the 
n if it is o the feeling that if the hire purchase 
rade scheme proved popular, the NFI 
+ * * staff might be able to cope with 
the resulting work only at the 
COMMENTIN N 1 lecision = expense of their other duties. 
f the annual conferenc f the 
National Federation lron- Hire purchase spread 
| | f cee’ v t< ’ 
inekesn 7 rob ad ae . “Despite the official attitude of 
Ironmonger dec ’ t wks discouragement towards hire 
represented a deep penctration purchase by the authorities, the 
nto the sphere of trading probability is that more and more 
people in the next few years will 
I what extent is it desirable want to take advantage of it 
~ oP aay ae erg erage. ding Ready money is by no means as 
~ wien Sey Aan associa freely available as it was, and as 
ibs ned entirely with pro retail prices rise, the attraction of 
te embers ~ — the instalment system will have its 
ic Nn s wif Spo i] ! » ” 
a andl The two latter fune effect. 
feet Ager S * * > 
Stitute a nary -ason 
So successful has been the elusive mermaid campaign conducted iOr existence and are tf main P THE RECENT Aluminium Exhibi- 
by Explorator Lid. in “Fish Trades Gazette” that space bookings grounds upon which ‘t invites on on the South Bank site in 
have been indefinitely extended and a calendar of the advertisements ronmongers to become members London was the industry's first 
is being prepared by the agents J. P. McNulty & Co., Ltd.. for wide So long as other activit io not chance for 10 years really to show 


spread distribution through the trade at the end of the vear nterfere with the discharge of @ Continued on page 110 
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The 
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Electrolux 
LAUNDRY 
EQUIPMENT 


to tell Britain's leading 
food manufacturers of its 


many unusual advantages. 


FOOD MANUFACTURE 


Stratford House 
Street, London, N.W.|I 


FOOD MANUFACTURE is one of the 
LEONARD HILL TECHNICAL GROUP 


= 


> ye specialised monthly 


j 


journal deal with all 


civil engineert in which 


earth-me g ind = earth- 


moving equipment are in- 


volved —open-cast coal and 
iron ore, hydro-electric 
developments, land re 


clamation, harboura and 
docks, coast defence works, 
river widening, canal con- 


struction, ete 
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and Public Works Digest 
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All published at 
Stratford House, 
Eden St., London, N.W.1 
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Trade 


journal discusses 


aluminium show 


itself off. The previous combined 
effort was in 1945 when “ Alu- 
minium—from War to Peace” 
was staged at Selfridges. Some 
f the “dreams” of that year are 
unrealised even now, Light 
Vetals explained 
The vast and unrealistic de 
nds made upon the aluminium 
dustry by war had come to an 
ilarmingly precipitate end 
‘emed the fantastic flood of 
metal dammed up for Service re 


ulrements would have suddenly 

be released upon a_ public 
grown accustomed to doing with 
out, and for which normal every 
day industry was quite unpre 


ed 
Initial fears proved t 
be without foundation. Every use 
the metal demonstrated at that 
memorable show at Selfridges 
d yped over the course of the 
ext four years at a rate and to a 
which even the most 
mistic of us could not have 
magined possible 


Distorted by war 


‘Unfortunately this happy pro 
gress was distorted and inter 
rupted by the renewed threat of 
war which broke in upon us 
round and about 1950." 

Of this year’s exhibition, the 

irnal said it presented a neat 
outline sketch of what aluminium 
is now doing with itself “We 
know it can do, and indeed will 
have to do, in the years ahead, 
still far more To be victorious 
in the technical, economic and 
commercial battles that are to 
come, aluminium will need and 
will profit by, as it has needed 
ind profited by in the past, the 
full efforts of its own Aluminium 
Development Association, of its 
own press, and of displays such as 
this, continually to stimulate and 
maintain an ever-increasing hold 
upon public interest.” 

= * a” 
HE PROBLEM of pricing of 
dren's garments in shop win 
jows was spotlighted recently by 
Junior Age It was pointed out 
that if the price for the smallest 
garment in the range is displayed 
! rs were very cross if their 
iren took a larger size and 
have to pay extra. The re 
is accused of trying to mis 
the public 

The journal expressed the view 

an answer would be to in 
ude the rise and fall on the 
price ticket. But apart from com 
pletely spoiling the effect of the 
display, in a small shop there 
would not be the space to do this 
for all garments and if it were 
not done for all, the impression 

ght be given that the others did 
not vary in cost with the size. In 
4 newspaper advertisement full 
details can be, and are, given and 
the public accepts this quite 
happily 


leoree 
cegree 
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One th iff es, it was 
pointed t shop 
ping tor ¢ 5 women 
do not ive i if they 
have t E ts within 
he nos groups, 
with the outsizes 
where the sty erent and 
tnere 1s mopar 
son. M j {to un 
derstand ey can Ouy a 
dress f tt from 34-40 
inch f charge 
and ye rs they 
are asked f hes on 
a 2 

A SURVi ducted 
by ( about 
preva t | con 
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ever r tna 
they ar 1 market 
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many Dd« many 
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On cet re 
search it telling 
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Research and erudition 


That it jown’ meal 
we ag me f the 
articles Je ‘rudition 
and p } I le and- 
ing and Gesery f than a 
quick 1 casua st All are 
presented as entertainingly and 
appetisingly we know |} and 
if the wi € prov ch to 
abs a single » fare 

Ke that tT an ctu ban- 
q A Ke periectiy for as 

g e nd indeed 
may provide at d savour- 

Jelights ur ced at the first 

| j es fall prin into 
r se As previous 

ec es torical 

t i § 2 The final 

. se in our repast is in the 
domain of mar a. where 


again Chemist and Drugegist can 
fairly take pride in its record.” 
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The cover of the folding leaflet « aminium dinghies is on the 
eft An inside page is shows m f right 1 cunning use of 
tints has been noted wer Darcy 


A mail order piece that 
called for delicacy 


By ROGER DARCY 


tk is‘a good sign of the times folding four times—is a fairly 
that there is a growing 800d piece of work, both print 


simply 

fons he prod ) pa 

I n the production point of 

view but the social. The client 
question (who wanted a mail 


Too many faces 


rder item) was the Ellern Paper The layout inside is not quite 
Ltd., and the product to be 8° Satisfacto rather utilising the 
publicised was toilet paper ] patent medicine advertisement 


must say that the result—a card, 


@ Continued on page 112 


Packing 
probiems 
solved 


omer eT  emures 


f the brochure ied by John F dgineton & Co 
nfiorm m nm ng the possible uses of their 
t Roger ‘Dar pi n the brochure @ good job 


band of small firms who : se and s0c — “nergy 
advise on print production DETe HS MROTETY SNS GUGIEND Het. 
: . tion, marked in blue “Important 
One of these is Thomas Leigh — . 
Restdiien Sie an a i On the other side there is a 
calures Ltd., which scartec tuck-in flap printed blue with in 
nly a little over two years , e Ultra Bodoni italics “You 
ago. They have sent me some pay for the convenience us 
ot their specimens of work. and a smal! neat type trade mark 
() n one - 
One must have been rather a . tk =p ‘it age phere 
difficult to tackle—not ESE SS ae 
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caffe. 
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one of the best media 
ach. ng the buyers of technical 

this widely-read engineering 

it published monthly, is an 
es-ential for every technical advertiser. 


» specimen copy 
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REVIEW — continued 


A page of one of the brochure 

prepared hy Thoma Leigh 

Features Li for Stanley Engin 
eering ¢ le 

approach with ru tlering 

blue and blac ! 

underlined The 

many type faces used 

Bodoni italics 1s repeated | 

and there is a big piece of sc b 

n Rockwell, with caps, bold and 

inderlining The name of 


company is in Times Bold, and 
the reply paid order is in Basker 
j It is just @ little overdone 


Whit gham & Mitchel, makers 
t ding in aluminium alloy 
n the other hand, seems to me 

be just right. Printed on a 
luck egg green background are 
the words “Dinghies in alumin 
ium alloy” in reverse in a con 
densed Roma There is a small 
charming line drawing of a dinghy 
on a stretch of water, and very 
cunning use has been made of 
tints to indicate the mainland and 
trees 


Modern trade work 


Inside, good use is made of 
Times and Gill to describe the 
dinghies, and there are excellent 
cut-out line drawings with tint 
backgrounds. The firm's trade 
mark is modern and clever and 
does not intrude In fact, t! 
whole thing 1s ship-shape 

Not quite the same can be said 
of the series prepared for the 
Stanley Engineering Co., which 
makes invalid tricycles and chairs 
but this is mainly because of a 
very ugly trade mark—‘Argson,” 
and some poor lettering of the 
firm's name which goes across it 

have a feeling that Thomas 
Leigh Features could not do much 
about this, because, in the main, 
they have tried quite hard with 
not very glamorous material, by 
using pleasing pastel colours, re 
verse blocks and good Roman and 
sans types 
But the heavy black intru- 
sive trade mark spoils all their 
efforts. I suggest they put it to 
their client that a new, modern 
and attractive trade mark should 
be designed forthwith, or this 
@ Continued on page |13 
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TECHNICAL PRINT 


REVIEW — continued 
trouble will be constantly re 


curring. 

A very old firm (established in 
the reign of George ILI) is 
getting quite progressive. John 
Edgington & Co., Ltd., of the Old 
Kent Road, are manufacturers 
and contractors for marquees, 
tents, flags; and so forth. Their 
letterhead has an aura of 
Victorianism, but the brochure 


| they have put out for one of their 


products, Protectomuffs, is 1955 

Protectomuffs are coverings 
made of canvas and felt padding 
which can be placed over valu 
able goods to protect them in 
travel. They sound a good idea 
to me. The brochure was pro 
duced by Greenwood ol om 
ments Ltd John Edgington's 
explain that this firm is not their 
advertising agent (“we do our 
own") but did an individual job 
for them 

It is certainly a good job 

First of all it intrigues and pulls 
at once because the brochure has 
been cut out in the shape of a 
Protectomuff. The slogan, in Grot 
itals (red and white on an olive 
green background), says ‘OY 
course you'll want to see the real 
thing but this will open up 
a few possibilities for Protecto- 
muffs Inside, clever layout 
shows how you can indeed use 
these useful products and a 
notable effect is achieved by print 
ing Gill extra heavy sans serif on 
a sack-like background 


Use of grotesque 


An attractive brochure has been 
produced by E. Walter George 
Ltd. for Xylamon Products, 
which, I feel, justifies the use of 
grotesque types, which are rather 
over-popular these days The 
subject matter “The Preservation 
and Protection of Timber” is a 
serious subject and I feel that 
the rather solid Grot types under 
line that seriousness 

The cover is quite plain, 
printed black and red with the 
title of the brochure set black 
Rather well down the page is the 
red printing with a short reverse 
type piece about notes The 
brochure is equally severe inside 
but is so well printed and laid 
out that I am sure it will be read 
carefully by all those worried by 
dry rot and other horrid things 
which can happen to timber 

A novel folder has come trom 
B X Plastics Ltd. This is an up 
to-date survey in brief of the 
range of plastic products made 
by the firm There such a 
wide range that some special 
printing and typographical treat 
ment had to be devised to give 
them equal and impelling publ 
city. So one group of products 
have their own sections of the 
folder with their names printed 
in red at the top-—but the folder 
has been cut in such a way as to 
leave the names showing 
Another group is treated in the 
same way but the names are 
printed black on red 
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printing) adds a large fund of in- 
spiration for the mobile maker 
and gives specific instructions, 
complete with patterns, for mak- 
ing eight new designs. He also 
reviews the whole subject of 
mobile design ; brings together an 
exhibition of the best work being 


done; discusses motion and 
space, techniques of making 
mobiles, materials and equip- 
ment; and describes the work of 
the major personalities in the 
field 


There are instructive chapters 
on the work of Alexander Calder 
and on stabiles and their influ- 
ence. There are notes on colour 
schemes, a gallery of mobiles, and 
comments on their past and 
future.—H. F 
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Good Sir Toby, by Desmond Eyles, 
published by Doulton & Co., Ltd, 
price 


THE PuRPOSE of this beauti- 
fully produced book is to answer 
some of the questions that are 
most frequently asked about the 
origin and development of Toby 
jugs in general and about the 
Royal Doulton productions in 
particular 

There are many thousands of 
collectors of Royal Doulton 
Toby and character jugs through 


out the world, and Doultons 
are constantly receiving letters 
asking for information about 


them. 
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COMMANDS ATTENTION 


as probably the most closely read 
in the world 
e Readership of 400,000 weekly « 
e All women's subjects covered 
PUBLISHED EVERY THURSDAY 
Miss G. E. Careless, Advertisement Manager, 
39-40 BEDFORD ST., LONDON, W.C.2. Tel: TEMple Bar 8705-6-7 


YOUR ADVERTISEMENT IN “THE LADY” REACHES 
INTELLIGENT WOMEN OF ALL AGES 


woman's newspaper 


Read by women of all ages 
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SUNDERLAND ECHO 
NORTEERN DAILY MAIL 


WEst HARTLEPOOL 


BILLINGHAM EXPRESS 
STOCKTON EXPRESS 


stries on which this area thrives :-— 
> Engineering, Steel and Iron, Chemical 


Mining, Agriculture, manufacture of 


Ag , nery, Furniture, Clothing, Radio 
Con and Pottery, Rope, Tiles, Paint and 
Pape é nany others. 

he ticulars from London Office 
85 » E.C.4. Telephone CENtral 2845 


/ A ‘ L 

AlbertusM 

Discoveries made by the twelfth century alchem- 
ist led the way to chemical science. But it is the 
modern chemist who has given the alkahest to the 
graphic arts. Kodatrace — the perfect trans- 
parency — solves all the problems of accurate 
tracing and permanent recording. 

Constant experiment and test maintain the qual- 
ities of Kodatrace to ensure that with this modern 
transparency you can always do a good job better. 


Kodatrace 


THE MODERN TRANSPARENCY 


Send for test sample of 
Kodatrace and alsoD.S. 


Drafting Card—the di- 
mensionally stable, dual 
surface drawing ma- 
ternal. 


Sole distributors 


TELEPHONE WHOL sees 


H. C. STERN, CRAVEN HOUSE, 12! KINGSWAY, LONDON, W.C.2 


Br fLLLfaNT 
St'Gmas 


bring business 


Ther: bt that a high grade glass sign \ | 
witt yration permanently fired into 
the x of the glass has many advantages over 
all other types of ‘ point of sale’ signs \| 
Glass signs have that Quality appearance so \ 
essent r advertising Quality Products 


2sk our Representative to call 


DING SPECIALISTS IN 

EXTERIOR |LLUMINATED & SWING SIGNS/ 
TABLETS, PELMETS 

METAL & NEON DISPLAYS 


BRILLIANT SIGNS LTD 


PARAGON WORKS, SHEPHERDS BUSH, W.12 


SHEpurrns susn 2281 
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CARLTON DRAWING 


a bee 


a] 


INE ADVERTISEMENT 


Y : London Press Exchange, Ltd 
RECTION: L. R. Clynick 


rISER: Steegan, Ltd 
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THE GRAPHIC ARTS 


A WEEKLY NEWS SURVEY 


CONDUCTED BY ROGER DARCY 


Independent report 
on Dow-Etch process 


N important report has been published on the workings 
*™ of the Dow-Etch process by the Birmingham process 


engraving firm of V. Siviter Smith and Co., 
Dow-Etch plant is in operation. 


Ltd., where a 
The report is of particular 


value, as it is independent, and has not been solicited. 


he first comreercially prepared 
magnesium plate was completed 
successfully by Siviter Smith's 
in April this year. From then on 
routines were gradually estab- 
lished and the volume of produc 
tion steadily increased, while their 
zinco output was decreased. In 
about a month they had success 
fully gone over completely to 
Dow-Etching 


The advantages 


There are still problems, but the 
firm reports the following advan- 
tages of the process and mag- 
nesium plates 

(a) Making line zincos by four- 

way powdering between each 
nitric acid etch to prevent under 
cutting was a very lengthy pro- 
cess. It also left a shoulder that 
went down in a series of ragged 
steps.” In the Dow process the 
result is an almost perfectly 
smooth side-wall to the image, 
which makes the printing proper- 
ties of the plates superior to 
powdered zinc plates. 

(b) Blocks are produced in a 
greatly reduced time by the Dow 
process—between six and twelve 
minutes for a 24 x 20 “flat.” 

(c) Magnesium is tougher and 
harder than zinc, and only one- 


THOUSANDTHS OF AN INCH 


3s 


This diagram, reproduced from the 
Siviter Smith report on the Dow 
Etch process, shows on the left 
a typical powdered-zinc shoulder 
indicating the ragged ‘steps’ which 
are given by the successive pow 
derings which are necessary 

On the right a diagram of the Dow 
Etch shoulder shows the smooth 
ness Of the side-walls of work 
etched by this process 

dithough the total depth of the 


quarter of the weight. It is one 
fifth the weight of copper. It has 
no uneven expansion factor as 
zinc has 


High capital cost 


Siviter Smith's state that the 
price of Dow-Etched magnesium 
line blocks are the same as for 
zincos. Reason ts that the capital 
cost of the equipment is high; 
preceding operations take longer 
than they used te; most of the 
major chemicals used have to be 
imported from the USA; mag- 
nesium is higher in price than 
zinc and royalties have to be paid 
to the Dow Chemical Co. on all 
blocks made by the Dow process 

However, the firm say they 
are convinced that the printer 
will greatly benefit in the long 
run from this advance in tech- 
nique. They have volunteered 
to make available to other en- 
gravers any knowledge that they 
have gained in setting up the 
special plant. 

Tbe report has been issued for 
the use and interes’ of all people 
concerned in any way with the 
graphic arts by V. Siviter Smith 


and Co., Ltd, Moseley Street, 
Birmingham, 12 It contains a 
number of examples of work 


made by the Dow process 


powdered zinc plate may be 
deeper than that of the Dow 
Etched plate, it will be noted that 
he effective printing depth of the 


n is im fact that of the first 
houlder 
] is indicated by a dotted line 


! a similar line has been shown 

the Dow-Etch diagram from 

h it will be seen that the Dow 

ulderless plate has, in fact 
greater effective printing depth 


AS 
ia » 


Tom Kin ! £ A nery 

fd. repr ’ over 
thirt e the 
Linohin , nard 
d' Silva r Printer 


Intertype stand 


The currel ly pe 
Interludes, t Inter 
type Ltd. ca r an 
artist's imy rm's 

stand at 


New Monotype 


ADVERTISER'S WEEKLY 


AA PRESIDENT AT 
IPEX LUNCHEON 


The showing of machinery 
from abroad at an exhibition 
such as the International Print 
ing Machinery and Allied Trades 
Exhibition was a healthy opera 
tion, Hamish MaclLechose, the 
president of this year’s IPEX, 
told a luncheon given at Olympia 
on Tuesday by the Association 
of British Manufacturers of 
Printers’ Machinery to the Coun 
ci of the British Federation ot 
Master Printers 


“I submit that it is a healthy 
movement to have competition 
from abroad,” he said 


But earlier, John O. Crabtree, 
chairman of the Exhibition Com 
mittee had said that if you wanted 
to buy printing machinery you 
need not go abroad to do it 


Among the guests at the 
luncheon were Norman Moore, 
president of the Advertising 
Association, and Malcolm 
McCorquodale 


faces and ornaments 


ure displayed at IPEX 


A forthcom w sor ot type, 
Ashley Script vod by Ashley 
Havinden, was by ore pub- 
lic for the first ty tth Mono- 
type Corporation ‘ i at 
IPEX, Olymy 

Other laces 
also had the g, and 
gaily colour! ilded 
these new | io ad 
verlising fm" 

Monotys 13 sy 
a bold c ‘ aphic 
sans, design Carter 
Cambridge | and 
stone cull (Onyx, 
series 591, is rdern 
of sharp-cut 

The firs iotype 
Spectrum Didot 
size take hand 
some leat ' nited 
edition Press, 
Cambrids ung an essay 
by Stanley Morison tled Jan 
Van Krimp: ectrum 
Design 

In addit: graphic 


achievemer have also 


issued new iaments 
and flowers. W has de 
signed new } numbers 
B 1272 and 1273 (48 point size) 


ABCDEFGHIJKLMN 
abcdefghijkimn 


They call it Klang 


with their 24-point corner piece 
B 1271 

Mr. Carter has designed this 
simple leaf in the manner of, and 
in homage to, the late Eric Gill 
It us useful for borders or as a 
break between paragraphs 

New Monotype decorative 
dashes have been designed by 
David Bethel in 72 point, pro 
duced on a Monotype Super 
Caster These are numbered 63 
64, 65, 66, 67, 68 and 69 and are 
contemporary in appearance 

Expanded facilities 

In addition to the individual 
leaflets, the Monotype Corpora 
tion issued a brochure showing 
some of the results of the recent 
expansion of its matrix-making 
facilities. As well as the new types 
and decorative material, there 
are shown oriental, Greek and 
Russian types, as well as popular 
versions of the Roman alphabe' 
issued from time to time by th: 
Corporation 


OPQRS TUVWXYZ 


abcoefghty 


klmnopqrst 


ishley Havinden’s new brush script design 
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DIGGING UP THE 


FACTS OF LIFE 
WHAT interesting 


manage to live ' Here rood 
looking Sylvia Matheson, copy writer 
whom the J. Walter I ‘ 
have given leave of a . 
ne can jor the Frer Ar 
logical Missior At rhe 
; leaves Oo Thursda \ ) 
4 flying to Kabul via Tehe 
Mission is CxCaval ‘ale 
e 
} 
M 
i in 
v 
tudied archac } Sir Vi 
mer Wheeler 
be The k 
% 
. . , 
‘ 
Pak 
» Engla 
ym Dell 
Lt x 
se 1 t rrked o 
« maga es 
BK rammes 


Sites Pi ige ds 


reporter, United Nations news editor 
Algiers, and news bulletin broad 
caster in Delhi; has done editorial 
publicity for JWT and was in 
India and Pakistan division of the 
Central Office of Information. She 
1s a fellow of the Royal Geographical! 
Society, who have lent her a 16 mm 
imera and film for her trip 
Her one regret—she will miss the 
birth of commercial TV in this 
country Sull, a girl can’t have 
everything ! 


tne 


Enjoyable fourth 
8 WAS able to attend only the last 


of the four functions with which 
the Herts Advertiser celebrated it 
entenary—that at the Dorchester 
st Friday. And very enjoyable it 
vas. I should think that the guests 
vhom C. S. Gibbs (managing direc 
r) and his brother Basil and their 
dies received must have numbered 
good WO 
Ihe birthday 
Gibbs and 


cake, cut by Mrs 
consumed along with 
champagne, was one of the most 
emarkable | have seen. It was in 


he form of a newspaper file, opened 


the first edition of the Herts 
idvertiser—executed so beautifully 
hat mt seemed almost a shame to 
have to cut it 


* * 7 


MEERVYN FRANCIS, a Foote. 
Cone & Belding Ltd. advertising 


* 
a gtoup of nine 
influential newspapers 
AB.C. Weekly Net Sales 
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LONDON: E.W.PLAYER LTD., 30, FLEET 


ac x me of the 
forg give up a 
fortnis » RAFVR 
tra ‘ { irned from 
) Mur cer 
Gla rmany —of 
NA} Air Force 
where 1¢ Opening 
days of Blanche,” 
the bigs yet staged 
H n 1954 at 
Oldenburg. G iny--was that of 
1 PRE t Command 
main jobs 
w roles being 
playe squadrons 
' S working 
“ t stories 
and ewsworthy 
Fr inder 
Latest idvertising 
mA tht to Lon- 
dor ¢ medium 
of Harry ¥ of Frank 
Goldix lirector of 
Go 
M taking the 
jou the States 
is f 1 in tele 
visi 
zin 
L AS ©, Pharaon, 
hea one of the 
bigs ddle East, 
told was with 
h istellation 
x ther day I 
me hew, and 
s bFarés, who 
here for 
or five 
wnths, get- 
an all- 
d training 
Pharaon’s 
ciates, W 
Crawford 


Mr. Farés 
me that 

sugh most 

1¢ journals 

the Leba- 
are, of 
course, verna- 
cular (Arabic), 


© are one 
or two Eng i publications 
as well as a sifa en French- 
language ; loubt at all 
that the press } 1 away the 
mos porta ng medium 
Sor SS per inese are 
literate, and about 30 per 
cent of ther sak fi ench and 
20-25 per I 
The Mid Ea rket provides 
particularly goc nities for 


British cars and tex tells me 


Amende honorable 
UNDER th ling “Schweppi 
ogue™ th t Simon Ward, 
f the D 5 corrected an 
ror which he had r reviousiy 
riduling c Sc I vescence 
F. C, Hooper, managing 
ctor of Schwer \ctually 
sprang fre ! brain of 
Sidney Garland, wt he was 
Schwepy 
Wrote Ward 1 hope Mr. Gar 


land will accept my Schweppology 
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PROPHECY THAT 
CAME TRUE 


Apout a year ago, I prophesied 
of Miss Pamela Hollyer that we 
should see her face quite a bit in 


magazine and advertisement illus 
trations. She has just been in to see 
me with an 


attractive pic 
ture of herselt 
and three 
other good 
looking girls 
around a 
Singer sewing 
machine $0 
it looks as uf 
1 am going to 
prove a true 
: prophet 
. : Am I right 
Ry in guessing 
a . , that Miss 
= _. — Hollyer gets 
good 
and her 
father 
manager 


as 
~ 


her 
looks from her mother, 
publicity flair from her 
Berkeley Hollyer, publicity 
of Torquay ? 


* * * 


BB ACK from America are Miss 
Ethel Salsbury and Miss Winnie 
Mears, respectively secretary two 
H. J. Heinz Il, president of the 
“S7 Varieties’ food manufacturers 
and to Sir Frank Shires, deputy 
managing director of the British 
company 

They have been visiting the parent 
company in Pittsburgh in order to 
exchange ideas on advertising and 
public relations But they have 
found time in their very crowded 
programme to spend some leisure 
days in New York and Washington 
They were also guests at the 470 
acre Eden Hall Farm, a residentia! 


vacation estate for Heinz women 
employees, situated in beautifu 
country 20 miles from Pittsburgh 


Unlucky break 
On a 


personal appearance a 
Hastings with Margo’ Lorenz, 
American film actress, who is a 
client of Philip Ridgeway Associates 
Lid., Philip Ridgeway, the publicity 
director, tripped over the rung of 


deck chair and fractured his leg. H 


is now trying to work out a pub 
licity angle to tie up with a play 
called “The Mousetrap,” a film 


called “Dial 999," Televisuals Ltd 
or various performer clients such as 
David Hughes, Dennis Spicer, o: 
Jean Kent, etc. (“Dial 999" is win 
ning.) 

The answer to the “64 dollar ques 
tion” is—“No. He did not enjoy 
his trip.” 


CONTACT 


WEEK'S WISECRACK 


“ww 


« What 


I want to know, 

Carruthers, is who sent a 

furniture expert to IPEX 
to buy a flat-bed?” 
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A Leicester chemist speaks 


“Screen Advertising is right up my street...” 


6s ES—Screen Advertising is right 
up my street,” says Mr. Leonarc 

Smith, the well known chemist, of 195 
Melton Road, Leicester. “‘ Why, just a 
le of minutes’ walk from here you 


an see my filmlet at the Coliseum, and | 


: 
vy it’s doing a good job there. 
But it’s on the individual products I sel 


t Screen Advertising has such a spec 


r 
ar effect — particularly toiletries and 
products Along comes an ad 
for c f es and 
e sales! And the t at rea 

re ad tnat with the 
TIPS If Lei a tair 
C I ck advert! ers » use 

€ something really good.” 


Mr. Smith stocks a wide rar rr f the J. Arthur Rank Screen Service 

—he specialises in beauty pr Group. Whatever the size of your 

it 1S interesting to note that idvertising problem, from one shopping 

really popular lines, Astral ( irea to the whole of Great Britair 

Gibbs S.R., are featured regula | Arthur Rank Screen Services can 
> V 


the famous screen advertisir help you — economically, effectively and 


film one of the many ith the greatest enthusiasn 


J. ARTHUR RANK SCREEN SERVICES LTD 


11 HILL STREBT, | ON, W.r. GROSVENOR 6353 


. 
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T 2 4 The directors and editor of the 
New features in new Irish provincial weekly, The 
Munster Tribune, Co. Tipperary. 
6 3 now im its fifth week, held a recep- 
larger Courie: uon in Dublin last Thursday The 


guests were representative of all 


With the July issu Courier Dublin newspapers and various 
ppears in its new, larg re. New adveruusing agencies They were 
atures include a bridg j received by William Morrissey 
jumn. In an illustrated chairman; A. J. Morris, J. Clinton 
readers are reminded o the directors; and F. F. Faulkner 
variations there hav editor 
journal since 1938 os ” * 
* * * 


Topical article in the August 


Safety and industria) wsue of Everywoman will be 


advertisements are promi Prince Philip's Favourite Hobby 
60-page July issue of Personnel The Duke's week at Cowes will be 
Management and Industrial EF quip described 
ment. Editorial feat uw + * + 
three on accident prev mong 
hem a Special rep The Danish paper, Jyllands- 
National Industrial Saf ( Posten, announces its first rate in 
e at Scarboroug! crease since April 1951. On week 
* * . days (net sale 70,699) it goes up 
from SO Oere per millimetre to 60 
At the nd of wu 


: us ou on Sundays (143,286) from 65 Ocre 
Mai! Ww publish the f per mm. to 85. Albert Milhado & 
we Of the Daily Mail Ideal Home = Co_, Ltd., are the British representa 
Series of Household Books. 


tives 
at 2s. 6d., is er Bu ! + * . 
Selling Your Hous It will b Go Magazine's “Ask Mr Trave! 
ked by publicity in Daily supplement, issued free with the 
and provincial pape magazine, is now in addition to be 
* * * sent to welfare officers and secre 
i} August issue of True taries of companies to help em 
Komances, published on | y ployees secking advice on their 
j 2, has a frontcover pictu holidays 
{ bsther Williams. It contains six * * * 
nplete stories The Sunday Dispatch Jack 
* * * Boulder Pools Book for the 1955-56 
veek's Picture Post Lord season will be on sale at the end of 
pioneer racing-motorist July. The cover is in two colours 
views on the future of and the book has 128 pages, selling 
icing, following the Le Mans at Is. 6d. It will be publicised in 
dent the Sunday Dispatch 


F. & C. can print it for you 
quickly and well, by letterpress 
and offset lithography... 


with all our /iant we plan for 
you, with all our Staff we serve. 


FOSH & CROSS LTD 


for booklets, folders, maps, posters, painting books, 
broadsheets, showcards, catalogues, periodicals, 
also BLOCKMAKERS, BINDERS, EMBOSSERS, MOUNTERS 
80-92 MANSELL STREET, LONDON, E.1 


Telephone ROYAL 173! (10 lines) Telegrams ‘Printrade’ London 
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We Hear 


The British Clock-Watch Manu- 
facturers are sponsoring an exhibi- 
tion to be held at the Goldsmith 
Hall in London, October 3-8, under 
the title “Five Centuries of British 
timekeeping” and Rapier Design 
Ltd. have been appointed designers. 

* * * 

Press advertising, Scarborough 
publicity committee say, is respor 
sible for steadily increasing requ 
for the town’s holiday bookk 
Nearly 60,000 will be sent out th 
season. 


* * * 

W. S. Crawford Ltd. darts team 
led by Fred Folkerd, beat the C. & 
E. Layton Lid. team in a matc 
last week, P. Hutchings, W. Lloyd 
and P. Peirce obtaining the finishing 
doubles. 

* 7 * 

The J. Arthur Rank Screen Ser 
vices Ltd. production unit is to t 
centralised in existing studios 
Pinewood. Previously films hav 
been made at Brighton. 


New filmiets 


New filmlet campaigns have bee: 
Started in Ireland by Cinema and 
General Publicity Ltd., for Time 
Pictorial, Tide and  Philishav« 

arors 

* * * 

“How to buy Good Pillows 
the tithe of a new booklet issu 
by Fogartys of Boston, Lincolnshir 
“to teach the consumer more abo 
pillows.” 

a * * 


Speaker at a luncheon meeting of 
the Religious Weekly Press Grou 
on Friday, July 22, will be D. R 
Moriarty. His subject will 
“Problems and Opportunities 
Kenya.” 

* * 

A. & L. E. Brookman Ltd., th 
direct mail firm, this week moved 
to bigger premises at 328-334 York 
Road, Wandsworth, Londor 
S.W.18. 


Litter medium 


Bedford Town Council's highway 
committee has arranged for Whit 
& Carter Ltd., of London, to supply 
$0 litter bins on which advertix 
ments, not larger than 10 in. by 
6 in., may be placed in the central 
shopping area of the town 

* * * 

The firm responsible for the dis 
play featured in page 765 of 
ADVERTISER'S WEEKLY on June 40 
was Wickham Displays Ltd., and not 
Wickham Studios 

* * o 

By agreement with the Frank P 
Bennett Co., Inc., of USA, Sibley 
Field Publishing Co., Ltd. have 
been appointed sole representatives 
in Great Britain and Europe for 
the weekly America’s Textile 
Reporter. The agreement covers 
advertising and subscriptions 

* * * 

The Viaduct Process Block Co 
Ltd., which has been established 30 
years has joined the Federauon of 
Master Process Engravers. 

* * * 


An award of £1,000 and a trophy 
offered by The Motor Cycle (Asso- 
ciated Iliffe Press), to be shared by 
the British rider and entrant of a 
British machine to regain for Great 
Britain the world’s motor-cycle speed 
record, has been won by New 
Zealander Russell Wright and 
Scotsman Robert Burns 
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Maurice Denham, Dirk Bogarde and Noel Purcell 
ma scene from Doctor at Sea’,a J. Arthur Rank 
/rgamsation production 


With nearly 90 years’ experience 


SMITH, DALBY-WEL CH 


know that there’s never a docfor af sea in their 


UP-TO-DATE MEDICAL MAILING LISTS 


We can vouch for the accuracy of address—and correct date accuracy aj v every address listed in our files, 
classification —of every medical practitioner in our lists. whatever t! atcgory 
Yet no addresses are more exposed to inaccuracies than Such a acy ome doing, of course. We employ 
those of the medical profession. The reason being that, a specially trai i to maintain our lists of addresses 
out of a total of §1,000 active doctors in this country, And we ap; ume high standards of efficiency to 
22 per cent. change their addresses, titles and circum- department g with facsimile letter typing, envelope 
stances in the course o! a single year addressing a sling. Which means we can guarantec 
Long experience provides us with the means of detecting you succe stribution at short notice, whatever the 
and overcoming such obstacles. Thus the same up-to- size of your order 


2 SMITH, DALBY-WELCH LTD 


POSTAL ADVERTISING CONTRACTORS 


ESTABLISHED 1668 


a» — i -t2 HALF MOON COURT LONDON E.C.1 TEL MON 9671 (5s LINBS 
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Colour ads for new 


Dormy range 
Starting in the autumn and 
nuing throughout the wint 

makers of Dormy blank« 


promote a new range with what !? 
will be rn 
dy ng campaign 
F ull-pages and half-page n 
Jour will appear f W omar 


Woman's Own, Good House! 
ing and Ideal Home w 
regular large spaces ir 


Mirror Dai “M 


Expres Dail) 

ind the trade press 
Advertisements will str m 

sizes, colours, and qualities. D 

page spreads in the trade pr 

detailing the heme for 

and offering free d 


Avents: Erwin Wasey & ¢ o., Ltd 


Two new Cyril 
Lord fabrics 


Iwo new ( 1 I j 
I ng Tail ind ¢ 
t launched in pier “ 
nsiderable i Y ; 
Nati i] la " S : 
Londor lungs 
j d 4 
Ng D. J. Keymer & Co. Lid, 


Armstrong Cork Co. 
Brewster Owen & Co., Lid 


is to point out that the adve ng 
for “ Armstrong Cork Co 
i by R White Ltd 
8 r Owen & Co. Lid lave 
pow ! d mily ti 
yublic itior for the 


Grant Advertising get hig USA 


account — heavy drive planned 


Grant Advertising Ltd. have been 
appointed’ to handle advertising for 
the newly formed Webcor 


((sTeal 
Britain) Ltd., company 
The company has been specially 
formed by the Webster Corporation 
f Chicago to manufacture and 
market their products in the United 
Kingdom and to any world market 
where conditions are favourable 
The Webster Corporation of 
America is one of the largest manu 
icturers in the USA of record 
players, radios and tape recorders 
Grant Advertising Lid. state that 
large-scale national and trade press 
dvertising is now being planned to 
iblish Webcor products through 
t Great Britain 


National launch 
for Surform tool 


Simmonds Aerocessories Ltd. are 
launching a new handyman’'s do-it- 
yourself tool—the Surform—with 
half-pages in the Daily Express and 
Daily Herald early next month 

An extensive follow-up campaig 
will be carried out in snesiailon’ 
papers and the do-it-yourself press 

Copy platform will be on the 
personal recommendation of BBC 
television handyman W. P. Matthew 
\ wide range of point-of-sale 
material will be available to retailers 
Agents: C. R. Casson Ltd. 


1s your 


AR T 


InN the pr 


place ? 


Ight 


ART IS 
Pris! NERS 


44a Dover Street WI. 


HYD 9941 


Heavy boost for 
: | 
ne--eam nytons 

I K mise Co 
Ln — nd 
P , 
prod nd cont 
i nvions. To 
giv ided boost 
2 ‘ ning f 
Cling 

Med jaily and 
Sund evenings 
pr \agazines 
1 he nagazines 
adv tart next 
m A \iurray-Watson 
Ltd. 

New Gova product 

I women's 
nagaz during 
Aug w Goya 
produ under- 
stood cologne 
stick din a 
push s: Col- 
man, Prien! » ¥ ¥ ita, 


Jury 14, 1955 


TV on trawler 


schedule 


A series of spots on commer- 
cial television have been planned 
for the British Trawlers’ Federa- 
tion. Dolan Davis Whitcombe 
and Stewart Ltd. who are the 
agents, state that spots will be 
on the same theme used in their 
press advertising—‘The cheapest 
first class food that money can 
buy.” It is understood that series 
of live and filmed commercials 
are planned. 


Breeze campaign, 
the biggest yet 
“The biggest campaign in Breez 
history” is how th 
of Breeze vilet so 


manufecturers 
ap describe th 


the Dé 

dnesday) 

h 

h Da 

imn ns 

d Da 

pap 

full-pages in colour in an ex SIV 

li f general interes d wome 
magazines and other large spaces in 
national dail nd Sund pro. 
vincial papers and th le press 

le poster advertising 


the press campaign 
ing emphasis is on th 

country- fr esh look, and a “ 
Breeze competition offering cash 
prizes is featured. Agents: Colman, 
Prentis & Varley Ltd. 


CURRENT ADVERTISING AT A GLANCE 


Accounts 


STAINLESS STEEI 
(LONDON LTD. 
p 


DECCA RADAK 


I l 
J. GERRARD & 


VESSELS 
S 


( 
n using 
ind trade 


Roles and 


SONS LTD. 
JOHN 
GRUNDY LID acturers 
ind ‘ r Heat- 
z I nts 

Dona M j Adverusing) 
Lid 

WILLIAM PALIREY LTD. fo 
Chi B Sons Ltd 
Trad pr 

DRAUGHI “MACNET BEER, 
fron J Sm Tadcaster 
Brew [. B. Browne Ltd 
| " 

WFEBCOR (GREAT BRITAIN) 
LTD. Fr A Ad ver using 


Can » 
BRITISH GLOVE ASSOCIATION, 
Dr i PR a 


‘ ; 


= DS AND WALKER 
LTl f page and half 
pag e maga 
zines irge Dai! 
i ’ D Vu Mirror 
paig “ td.) 
1HE KLING ER MANUFAC. 


Voice 


Campaigns 


TURING CO. LTD. using 


navional da j 

Londot ve 

sil No-Seam Ny! 

Watson Lid 
VALSTAR LTD., 


Sundays 
provincial 


Kli 
uever 


spaces 


yomen $s 
ated = = by 
Adver 


WARRINGTON CANNERS LTD., 
using Radio Times and trade 
press for pet vie campaign. if 
John Roe Ltd 

PRETESTED PRODUC TS LTD. 
using London evenings to int 
duce Nair, a new lotion wh ch 
removes leg hair . Wa 
Thompson Co., Ltd.) 

SIMMONDS AEROC ESSORIES 
LTD., using half-pages in tl 
Daily Express and Daily Herald 
and further spaces in an extensiv 
list of do-it-yourself publicatior 
for the new Surform tool. (C. R 
Casson Ltd.) 

BRITISH TRAWLER FEDERA 
TION, using commercial te 
vision series (Dolan Day 
Whitcombe & Stewart Ltd.) 

GOYA LTD. using full-p 
colour in women’s magaz 
a “yo Colog ane Suck 

& Varicy Lid.) 

CYRIL LORD LID: using Tt nal 


dailies and Sundays 
evenings, provincial papers d 
magazines to introduc wo new 
fabrics. (D. J. Keymer & ( 
Ltd.) 

S.A.1. LTD., using Scottish dailies 
regional weeklies nd farming 
trade press for fertilisers, feeding 


stuffs, and plant protection { 
ducts (J. G. McCallum, Edi 
burgh.) 
SPONCEL LTD. using na ‘ 
and Sundays for c slos 


dailies 
car sponges (Crane Public 
Ltd.) 
BREEZE SOAP, using half-pages 
Jauly xpre v We-pag } 
half-page Dai 
y 5 cols. spac Ma 
and Daily Hera ges 
weekly papers g 
general terest “ 
ines and rg 
n daih ind Sund 
pro nd trad 
(Co P s & V Lid 
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tats 


idvertiser’s Announcement! 


MISS TELEVISUAL 


For full information about 


TELEVISUALS 


(Trade Mark) 
THE NEW TECHNIOLE 
IN T.V. ADVERTISING 
FOR THE 
SMALLER ADVERTISER 


Send today for your copy of 


THE TELEVISUALS PLAN 


(Copyright) 
t 


TELEVISLALS LTD. 
15 BERKELEY ST... LONDON, WL “nfs 


TELEVISt ALS 


FOR 
BIRMINGHAM AND THE MIDLANDS 
Special Showings of ~ Tel suals will be held in 
Birmingham during the last week of July. Advertisers 


and Agencies who would like to receive invitations are 
asked to write to TELEY Ist ALS LTD., 15 Berkeley St.. 
London, W.1. 


ADVERTISER'S WEEKLY 


B. C. YOUNG 


Advertising Service Agency 
6 MELVILLE STREE® 
EDINBURGH 3 


Telephone: Edinburgh 32275-6 
Telegrams : “ BUSY — Edinburgh ”’ 
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LEGAL AND GAZETTE = CLASSIFIED ADVERTISEMENTS 


i regarded the st atemen ts as untrue, mus- 
RATES : APPOINTMENTS VACANT, 3s. 6d. per lime, 40s. per display panci 
Canada Dry in leading an qd higt ly damaging to the APPOINTMENTS WANTED, 3s. per lime, 35s. per display panel inch. wt) rs 


re oy A oor . ode died classifications, 4s. per line, 45s, per display oe i tach. Minimem, 3 lines. Box No. 
:  §«6defendant ad now ic n e one time plus Is. coverim age ries rates on @ ation: all 
syphon case affidavit in which they said that although — sements —t seven insertions MUST. BE BE PREPAID. Pa s 
A they criginally published the advertise Weekly 180 + Street, London, E.C.4. CHAncery 8844 (Ex. 25) 
Before Mr Ju H P — = g - faith and im the honest ' 
‘ , " belie? that a tatement therein x | 
ag n ¢ - | on true, they had, since the ceaeeneeenent ; APPOINTMENTS VACANT 
. - of the action, caused fu r tests to be 
( ) fe and now they wie vont that Situatioas i he engagement of persons answering these advertisements mu+' 
M P oad statements t the plaintiffs be made through « Lece! Office of the Ministry of Labour or a Scheduled Employment 
f P t particular obj might not be Agency if the applica » man aged 18-64 inclusive or a woman aged 18-59 inclusive 
strictly accurate unless r roe employment, is excepted from the provisions of the 
a . a ~ In the circumstances they did not ‘Notification of Vacancies Order 1952."" 
manufactured hy intend to repeat the statements or make -—— 
~ . . any Statement to the like effect } 
a stroved ur P Sir Lionel said the plaintiffs were pre { AIDS FFI E j 
alse dis: iging pared t accept that statement and Vis JAL O Cc R (MALE) 
concerning their od A would discontinue the action and not ask | 
7 Sir I Heald, © ' ’ for any order on the motion Fach req L DEVELOPMENT DEPT., TANGANYIKA, for | 
said the staten party would pay their own costs ne { 30/36 months in first instance. Salary scale (including 
= re. te a ae ~y" n ‘ ’ d present be ce | ae of tn of omer? 
~ orf new naedi ie , > > £772 ) a year. ommencing salary according to qualifi- | 
7 “ ~ é “Y coolio . a. Dispute over an ce. Gratuity of 134% of total basic salary drawn j 
ad booking tfit allowance £45. Free passages. Liberal leave | 
' =) idates must be experienced commercial artists, | 
~ British Hat Trade Publications Ltd sk poster production, photography and dark room 
— ar +d Street - ; he ability to design and produce posters, wal! 
’ ny Et agg mage p ae a om ort 16 mm. films and other visual aids required 
the Qu cat” Bench Mieiinn ix f jevelopment schemes, to make a special study of 
7 jlaim of £99 against Rex Gem the n local conditions, and to teach others to produce 
Co., Ltd.. of Market Street. Leicester most suitable. Write to the Crown Agents, 
i regard to a full-page four-colour 4M S.W.1. State age, name in block letters, full! 
ivertisement for plastic hats, made by : f perience and quote M3B/34979/AN. | 
j idant n the September 1953 issuc | 


British Millinery —— 


De fe s had puted the claim PHOTOGR* INICIAN seek- VOUCHER CLERK (male or fema 
ontending th idvertisement was pub paration and required by Fleet Street Advertisi 
lished without their approval c processes Agency, capable of taking charge 

SILK SCREEN ARTS yr Mr. Justice Havers said that a Mr € raving trade Department Profit-sharing sc! 
Blaw of the defendant company had 12 holiday honoured r Satur 
97 SHIRLEY ROAD CROYDON writing to da moured n atu 
ADOISCOMBE 314 ae igned a new type of plastic hat for M 111 Shoe Write, stating age, experience C 
women and invented a process of manu I | Box 1427 Ad. Weekly 180 Fleet St F« 
HIGHEST GRADE SPEEDY SERVICE fact we In Jus ¢ 1 } he “ as “ ‘ ee 
- CLEAN « SHARP \ EXPRESS £ eae aa British Aéiilinne Hi PRI rien ISTANT. A pro OLD-ESTABLISHED WEEKLY Ir. 
i CRASS T MAN SHIP OFLIVLRY - ~- ‘- : Fe nity = Por: ty . ana . » or three Paper requires experienced 
is eon ‘ Pom par an Py sae on a num salesman to understudy, and st 
gee ee ' . pu = 1 - ~ > nts. Appli- take over, London territory 
. ' ria yublici ate he 


representative due to retire M 
between 30 and 40 preferred Apr 
with full details of career, to 

Box 1437 Ad. Weekly 180 Fleet Sx E+ 


lefendants’ advertisement manager saw 


— plaintiffs regarding a series of 12 full 


advertisement 


ad. mgr. Z : in accordance | 
. - AN my psmetecpchibne SENIOR | 
jer rc Sa 
be blows up... o ge a he te "contract. was y 
: mad Oc i n eflect 
nese ‘aad f Acco ‘ nprom and term of EXPERIENCED PRODUC T ION | i 
s head o ccount the contract was Jeration } 
SGareax’’ eaverehing Seiieens. | sitar e previo: defen BOOK- KEEPER TANT 
partex advertising balloons f for a previous defer ASSIS AN 
They > | ‘ hefo lants would pay £99 for 
: ey re always before the he September 19 nt experi but not ; ‘ age 
i? put s eye, reminding ... selling His lordship sai herefore essential. Apr be Guich, for large agency. Good 
f swelling sales. Your ‘‘Gartex”’ t essary for him to consider legal methodica with first- salary for man or woman | 
/ . nted - , missions as to whether or not plaim ass re'ere permanent > -mence Age ! 
- oo a eee. a son your I< were entitled to sue, when they and = prog n with con- —_ wn - 
ej product For details, write {1 only published one instead of 12 genial work . Holiday about 30. Write giving 
Sales office, Young & Fogg {vertisement arrangements | ken into con- details of experience | 
Rubber Co., Ltd., Garfield Accordingly, plaintiffs were entitled to neta y A Bo etc., to 
¥ th mount claime p ‘ e, sa ~ pe 
Road, Wimbledon, S.W.19. , ; anus + ggow A Chaleuanae We Sex 1426 | 
LIB 6281-5 . Hopwood & 67a Mosley : 
* WILLS St. Manchestor, 2 | | Advertiser's Weekly 180 Fleet St EC4 
Wirtam Jown Harcoop, of Staines, 
Middlesex, formerly account executive ADVERTISEMENT RFPRESENTA- | LAYOUT ARTIST required by estab 
=} \RMERS: 701 R\ \L> with V. Pethick Ltd., left £233 18s. Sd TIVE “ thiy trade | lished West End Registered Pract 
GORGE CLARENCE BRADBAN of st tive with | tioners in Advertising Must have 
Thorpe Bay, Essex, late managing direc- pr to making | creative ideas and capable of doing 
(Official Organ of Ulster Farmers’ > ad Teen end Gem tal., partie f F_. ing ng Bh gh —y 
l'nien) eft £32,450 13s. 8d. gross, £31,921 capable Excellent prospects and conger 
tls. Sd. met value , P with full working ditions Write stating 
For efficient coverage ‘ Araert Henry Wats, of Blackburn Equipment salary required, and giving full par 
of farmers through director and former general manager f A K High Street ticulars of experience to 
out the Six Counties ¢ Northern Daily Telegraph, left Lond W Box 1426 Ad. Weekly 180 Fleet St EC4 
of Ulster 025.119 3s. 2d. gross, £24 518 Os. 9d 
eet value. (Duty paid £3 733 
A B.C. figures Harry ASQuITH Cleckheston 


MEenean OF THE July to Dec. 1954 Yorks, master printer iB of Harry 


avorr suREAU 27, 82 8 Asquith Lid... left £6,746 178. 1d. gross Expansion of Colour Section A ae 


OF CIRC ULATIONS ae net value paid 


Jou~n Moreton Pearson, of Welsh- 
Belfast Office . ol formerly managing director of Sg T UDIO IRWIN 
18 Donegall Square, East. Tel. Belfast 14397 Dav 4 Rolands Ltd., Welshpool. pro- 

London Office prictors of the Montgomery County 
69 Fleet Street, E.C.4 Tel. Central 5453 Times. left £11,091 lis. 8d. gross, 


032 4s. 6d. net value. (Duty paid 


é4 ret >rs 
HARI Feeperick TeRDReY of 
A T TY 7 Ey a. <W : outdoor § publicity Perman positions, bonus and superannuation 
r of Lambe & Robinsor : ‘ 


rther vacancies for first-class colour 


n Josern ¢ HEW. Nf — Write in first instance for appointment to 
ae een cemieame.. tall Art Director, Studio Irwin Limited, 
In black-and-white or colour Great Britain and Northern 118 Chancery Lane, W.C.2. 
AUTOTYPE COMPANY LTD land valued at £15,412 14s. 9d 
Brownlow Ad., London, W.!3. Ealing 269 duty paid £893.) 
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CLASSIFIED ADVERTISEMENTS 
; aL a mT 


SERVICE MAN 


DAVID JUDD ASSOCIATES | | ASSISTANT 


a with some knowledge of Required West End 
. production required. LTD. Agency. Man or Woman. 
West End Agency. Holi- are still looking for a Good Salary. Five-day 
day arrangements will be week. Apply Production 


a honoured. | TOP-TOP-TOP-Class Manager. 
Box 1348 Lettering Artist Box 1347 


Advertiser's Weekly 180 Fleet St €C4 Advertiser's Weekly 180 Fleet St C4 , 
Apply by letter to 

i 

i PUBLIC RELATIONS OFFICER. | 3 Albemarle Street, W.I, or ‘phone MAY! *'R 5560 CLERK/TYPIST to assist with invoices 

: Applications are invited for the post orders and checking Agency exper 

‘ of Public Relations Officer for the ence 9w § No Saturday Smal 
oe Jute Industry in the United Kingdom ae — ott vear Bank Permanenc i 

4 Salary according to qualifications. | ADVERTISEMENT REPRESENTA. SHORTHAND. TYPist , Middile-age no bar 

¥ H ¢ in Dundee provided if neces TIVE will shortly be required by old- miter . Box 1291 Ad. Weekly 180 Fleet St Bc4 

" sury Six copes of applications € shed independent country maga paper M ’ 

. eihie hte ia am | hae 7340. Some empesieacs | Susest. Fr ' PUBLICEFY CONSULTANTS require 
qualifications and | ¢ sl. Salary and expenses. Appli- | Phone MON Shortha P — Salary = sccording 
be sent together | ‘ s will be treated in the strictest | ment tO Gaperenc rete 

with t a two referees. to | nce Write stating full par- | — s _ Box 1446 Ad Weekly 150 Fleet % EC 4 

As R. W. Matthewson, Esq Secretary, | t s to | 

The British Jute Trade Federal Coun- B 416 Ad. Weekly 180 Fleet St BC4 | ©. Ff 
= cl. | Bank Street, Dundee SALES'VIEN ARTIST 
| with a flair f > 


work har - General Artist required for London 
2 ‘ REENLYS Studio. Excellent opportunity for all 
gE. ter e t er 
9 YOUNG G — 7 round men. Good salary offered to 


tive post w first class Man 


TYPOGRAPHER- require an enperiencee age epee Box 1394 


Advertiser's Weekly 180 Fleet St EC4 


ES ADAPTER PRODUCTION ace SALI oM ' cuuve A gee MENT REPRESENTA 


required in London for prom 


| ulding i nent technical Journa Faceptiona 
aiaie required In Art Department | | MAN —— ° pre epporienity with salary snd, commie 
4 Write A BI details. please, to 
Please write to: Phone Production Manager Black? Box 1305 Ad Weekly 180 Pleet St PC4 
THE ART DIRECTOR, GRO 7971 
Ps CHARLES BARKER & SONSLTD. for appointment. 
— 3! Budge Row, London, E.C.4 | 


TRADE sot RNAL PUBLISHERS have 


PRODUCTION ASSISTANT, good 


PRITCHARD WOOD 


un, t well-cduc young man 
working knowledge essential Five- ; thelr advertising department 
ja week, non-contributory pension Experience not essential Excellent | 
heme, luncheon vouchers Write prospects. Reply, stating age, salary | 
ig. ating age, experience and salary ext od. « to | 
~ equired, to Secretary, Samson Clarks, Box 1423 Ad. Weekly 180 Fleet St BC4 | 
% 57-61 Mortimer Street, W_1 want a 
WELL-KNOWN PUBLISHER of Tech 
YOUNG MAN as clerical Assistant n and General books requires 
“4 re red in the Managerial Depart- ng cop ut man (20-24 vears 
& m of “ The Schoolmaster and for busy adv sing department. Some 
4 Woman Teacher's Chronicle * experience advantage but keenness 
a: (Official Organ of the National Union and desire t mm more important Ni by 
3 f Teachers Experience in handling Full particulars 1 
* classified advertisements an advantage Box 1422 Ad. Weekly 180 Fleet St EC4 
Pleasant conditions, pension scheme | 
a good opportunity. Write, giving details LONDON STUDIO requires Lettering 
pe" and indicating salary required, to The Artist with at least two years’ studio | is AY E | NER 
ae Schoolmaster Publishing Company experience Salary according to or iL 
ae Ltd Hamiultor House Hastings ability "Phone MONarch 2299 for 
Fi s Street, London, W.C.1 appointmer 


: Are you We wa g man (or girl), who can design 


showcat limensional displays, folders, etc 


a . . A know | contemporary design and some 
3 this layout artist 9 experict of h work is essential. 


Please write fully stating age and salary required 


# with at least three years’ agency | to H. ¢ Cathe 
experience who has a creative flair | 
an xd taste in typography and 
capable Of produciag dick pre- F. C. PRITCHARD, WOOD & PARTNERS LTD., 
ser » layouts 


Savile Row, W.1. 
Telephone THE ART DIRECTOR, GERrard 8646 
C. J. LYTLE (ADVERTISING) LTD., 2, 2 and 4 DEAN STREET, W.! 


"Phone your classifieds to CHA 8844 (Ex 25) 
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Jury 14, 1955 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT | ASSISTANT 


Want to Spread Your Wings 


Situations Vacant : “ The engagement of persons aaswering (hese advertisements mast 
be made through a Local Office of the Ministry of | abour or « Scheduled Employment PRODUCTION MANAGER 
ART MAN eee Agency if the applicant is a man aged 18-64 inclusive or 2 woman aged 18-59 inclusive 
unless be or she, or the employment, is excepied from the provisions of the If you want responsibility and the 
N ’ v Order 1952." 
feel suddenly free, able to express N mm of Vacancies Order ae Opportunity to develop your 
our ability at its newest and catents in an expending London 
y y ewest a Agency—this is your chance 
fullest on one account and another Working knowledge of process 
" h ? 2 
and still another . FIRST-CLASS QUARTERLY and typography essential. Agency 
if so a medium size Agency f experience desirable, but the wi! 
"" go" is ready to meet you to work and is more im- 
vided you are also quick wit! . offers good position to portant. 23-25. Com- 
* round ability from visual to finished mencing salary £10. 5 day week 
7 work. SPACE SELLER lf you believe this is you—send 
Box 1435 full details to Crossley & Co. Ltd., 
-: Salisbur ar F 
= Advertiser's Weekly 180 Fleet St EC4 enn Pye . ow “oe 
E with one hundred per cent cont th the in- » E.C.4. 
te ADVERTISEMENT REPRESENTA dustrial field. Good agency cor rant YOUNG LADY 18-21 years as Junior 
TIVE required + j a Assistant in Advertising Agency 
« vurnal (nm r M Box 1M. W 7148 Experience typing, keeping of recor 
. 6 A.K. Advg., 212a Shaftesbur) 
London, W.C 2 
‘ oe $$ ________. CREATIVE LAYOUT MAN witt TAR [NAND-TYPIST 
PRODUCTION MAN original ideas required by West End mi-technical AN 
house Good salary and plenty f v rciv 
Agency trained “\ scope for man with initiative Exce M oe 
End Agency t supe plete lent working conditions per n 1 treet OPPORTUNITY 
produ n of Sales I ¢. et scheme, S-day week Write, giving sil) nitia- 
ound knowledge t g id full details and salary required 1 nclude 
typef _~— ag rm ny P arri Box 1442 Ad. Weekly 180 Fleet St BC4 ions should exists In a progressive 
top salary ite fully 
onde dean Mees = ~~! Advertising Agency for a 
Box 1393 -XPERIENCED LAYOUT MAN ; ‘ a vtlage ag 
Advertiser's Weekly 180 Fleet St £04 quired for agency-size department GENE RAL RT iST young man who believes 
. pemeeene Capable of creative thinking n Pe » w o 
7 ACCOUNTS DEPT. §& r wor ' wide range of consumer prod A can letter he knows most things 
w: Aba juireg = ighly used t t | Store experience valuable, but if 3 dling re- about mechanical produc 
BY . 1 charging and . | essential Permanent pensics tion and a lot about 
eee ne with f t { oppor position offered to enthusiast rit i d I 
i t J tf details of experience and salary belt 5earTricr reproduction an who 
a bracket. to C.W.S. Lid. 99 Lema vURIUR ARTIST seeks an opportunity to 
i : bilit Street, E.1, or ‘phone ROY 722 t ( é and able : 
’ - , he ss t 2346 with some develop a Production 
® 


knov y Department along 
_ different lines to those in 
r — 
cM 
REPRESENTATIVE by which he has worked 
‘Tv “vit some : = 
so develop Write in confidence to 


existing wg Managing Director 
ART ; eiges Box 1434 
risers W 


Ay eekly 150 Fleet St EC4 Advertiser's Weekly 180 Fleet St EC4 | 


FEDERATION OF BRILISH INDUS- 
TRIES for post of JUNIOR LETTERING ARTIST ; 
on es «include quired call or telephone Danie 
i statements Studio Carey Street ond 
' 771 


erseas jour W.C.2 olborn 
enquiri 


Pr ournalistic TWO YOUNG ARTISTS + 
0 upwards ainting ls 
e ns Apply f Jesigning cellent 
‘ C London ort te 


39 Ad. Weekly 180 Fleet St EC4 


For growing Agency with a small 


TWO NEW APPOINTMENTS 


‘ number of good national accounts. 
i W ; in Advertising Department of 
ie € want a man with agency TRACTOR DIVISION FORD MOTOR COMPANY LTD., DAGENHAM 
a 
Ai experience, able to buy artwork 


as and lead a small studio. VISUALISER WITH COPYWRITING ABILITY 
es ior member of newly formed team 

Our staff is a happy one, and 

: ADVERTISING ALL-ROUNDER with experience of 

7) they know ol this ad. print 7 JUCTION GS PROGRESS LIAISON AND RECORDS man 

intments calling for Experience and 

hrst-class opportunities for advancement 


Please write Box 1438 intages include non-contributory Pension Scheme 
g details of experience and salary required 


rsonnel Department, Ford Motor Company) 
Limited, Dagenham, Essex, quoting reference DAR V 


Advertiser's Weekly 180 Fleet Street EC4 


‘Phone your classifieds CHA 8844 (Ex 25) 
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Juty 14, 1955 / ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS 


S 
TECHNICAL LITERATURE APPOINTMENTS VACAN Layout/Ideas Man 
A writer with ability to provide clear, IP pe 
eee Se ae ARTIST FOR CANADA BP dlp pce 
dy Gauen @ s tom required with lively and contem 


c. , i recede 
—ouarns. Senge keane by progressive company in Montreal, converting in ce porary outlook — 
Vark 4 4 ; sroere . A genc 

ork covers sales and service litera lose film. polythene and other packaging , a progressive Agene 
sre. Plenty of guidance available on I hese > in designing packages h hi , shortly moving as part ol 
cechnicalities, but applicant must be Spe. ee ee ee, « expansion policy. Clients 
ds th: aie a i ee ee cants should have sound knowledge of! [ p over a wide ranse of 
. . ‘ i c 
Applicants aged 23-30 are invited to colour originals and preferably familiar — PRo' os 4 4s and 2 oi “ For 
write stating experience and salary gravure printing. _ . . anaemia ¥ sh, yne . 
required. Please do not send examples, Excellent salary. Two years in first instance ; passaves appoinime pacne 
testimonials, etc. Reply to paid both ways; emigration considered 
Box 1387 candidate. wn 

, ‘lephone st TRAfalgar CENtral 8347 

| Advertiser's Weekly 180 Fleet St EC4 Telephone soonest Afalgai 

or write to 


DISPLAY & EXHIBITION REPRE. J i N ‘ 
serena Odenton asain toe Box 1446 ABLE PRODUCTION MAN is offered 


has built up with top- | Advertiser's Weekly 180 Fieet Street EC4 carly cpportuaty of becoming 


Studio Manager, 


Production Manager of medium-sized 
and is , a West End Agency, handling quality 
Mr. J. Skinner, Delta PRODUCTION ASSISTANT required FIRST-CLASS RETOL CHER accounts All-round production and 
Ida South Wharf Road Public I must be versa media experience with similar agencies 
black and st essential. Write in confidence, experi- 
drawings ( LOO ence and commencing salary required 
r pr salary t a t to 

Here’s a live West End ds and fully conversant Regent 8377 Box 1175 Ad. Weekly 180 Fleet St BC4 
Agency where there’s work to ree: “~~ = apgeree a CAN YOU SELI 
be done servicing current = atom Mig. aly “+ 

e done servicing cur — lg YOUNG ARTIST 
clients (some 35 of them) and © writ 812. Dorland mn t 

rm . » - B - siate Lid 20 Regent Street . rie : odie With experience of layout and lettering 
ferreting Out new usiness , . we a = ‘ + . ° and some knowledge of production 
7s cuels © requirements wanted as assistant to 


AN ACCOUNT enw =n hen 3 tig 


= YER faa Marketing Consultants Led., 
EXECUTIVE SCOPE! expansion. ress vphone "Temple Bar 7962 
t 


seeking fresh fields with the Assistant required to Managing Director YOUNG, progressive Circulation Man 
vhole-hearted backing of loyal, nall but rapidly-expanding Publicity required for expanding London 
hard-working and expert col- sultants, Experience of printing ther ors ts hing House handling numerous 

rue ne 2 kmaking, and studio supervision ‘ mibe rlicatic both trade and con 
eagues (some 15 of them ; Excellent opportunity for man 
1any with advertising degrees) essential. Reasonable salary offered to 


with drive 
may well find a niche with this aged about 25 capable and willing Box 1385 Ad. Weekly 180 Pleet St BC4 
well-connected Agency 


now expanding 


work hard We believe there are 


nited Opportunities in our concern. 
If the idea appeals to would commence September or 
vou write in confidence giving ber. Please write stating salary 


full details of your back- experience to FAMOUS NATIONAL ADVERTISER 


ground and aspirations to Box 1447 


Box 1417 | Advertiser's Weekly 180 Fleet St €C4 requir yan 
Advertiser's Weekly 180 Fleet St €C4 


IT YPOGRAPHICAL LAYOUT ARTIST 
YOUNG WEST END AGENCY required Applicants must be fully- A © S ~ TA N T 
res g@ i all-round Artist. Letter ext vced designers of good quality 
“ sential Write, stating age printec matt and possess both 
iry required c ti F ty and sound practical 
Box 1448 A Weekly 180 Fleet St EC4 r ledge Typography Permanent ADY ERTISI NG 
and ensionabi o Any man of 
REPRESENTATIVE required for sma 25-30 years ‘ ¥ the necessary 
Artists’ Agents mn a profit-sharing experience invited to send in details 
Write, giving full details of ft jualifications and career to The 


nce, age, t Harrison & Sons Ltd N A G E a 
) Ad. Weekly 180 Fleet St EC4 44-47 St. Martin's Lane, WC 2 


(a) ALL-ROUND ARTIST 
(b) LAYOUT MAN Must be conversant with all aspects of 


Press, Outdoor and Dealer aids of all 


REQUIRED FOR BRITISH EAST AFRICA k 


with practical experience of 


These two vacancies exist the Nairobi company budgets, schedules and general control of 
of the largest Advertising Agency group in South 1) frre ' a 
ern Africa. Applicants t have had previous ‘ rms of publicity ; be a good adminis- 
Agency experience. Good salary and prospects, trator. Exceptional opportunity for young 
pension and medical t fit schemes Three « 
months’ overseas leave ! itth year of service man iged 30-3 ? If you qualify please 
Interview will be arrang our London office sila atin wii ' . = " 
by the Manager for East A a now visiting the Pe Coes details of all CXPerieance, age, 
United Kingdom. Write im confidence with full present salary and salary expected and 
details of experience ge marital status and , , 
specimens of work to educational background. 


East African Manager, 


THE AFRICAN AMALGAMATED ADVERTISING 
CONTRACTORS (EUROPE) LTD. 


11 Argyl! Street, Oxford Circus, Box 1440 Advertiser's Weekly 180 Fleet St EC4 
LONDON. W.1. 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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GREET CLASSIFIED ADVERTISEMENTS 


, PRODUCTION MAN APPOINIMENTS VACANT. | ADVERTISING 
* 
” Situations Vacant : “‘ The engagement of persons answering these advertisements mast 
? be made through a Local Office of the Mimistry of Lobour or « Scheduled Employment MANAG ER 
. We need a man for genera! Agency if the applicant is a man aged 18-64 inclusive or » women aged 18-59 inclusive 
prod Juties I ae unless he or she, or the employment, is excepicd from the provisions of the required by leading British manu- 
production duties in the Lor n - - : 
a Publicity Department of Notification of Vacancies Order 1952 facturers of fibre building boards 
sua BICC H. i] ‘ = cme — Essential qualifications include 
a So Wit WOrK 1 ‘ ability to initiate, plan and contro! 
haison with our advert national campaigns ; experience 
ye agents in connection wit! FIRST-CLASS of all phases of the production of 
’ advertising. He will | print, dealer-aids and point of 
: previous experience ' ‘ . sale materials, exhibitions, dis- 
im agency or publicity departme: LAYOUT MAN plays and the administration of 
A and must be familiar wit a medium size advertising depart- 
4 4 , F ath le pein ‘ ment. The position is permanent, 
me CUSHION MMANOGS, COS for a f Ri ais m remunerative and superannuated, 
‘ invoicing. Please send or a first-class vacancy with and offers real opportunity for a 
i of age, experience, qua } prospects, in a well-known Lor Studio young advertising man with ideas 
tions and salary required and drive. Age 30-40. Applica- 
: “— Apolic . tions, which must include full 
Staff Officer, British Insulated pplications details of past experience, age and 
Callender’s Cables Limited, salary required, should be 
‘ address to 
21 Bloomsbury St., Lor Box 1441 oes 
+ | %, y ‘ 7 ’ 
W.C.1, quoting refer. L/3/5 Advertiser’s Weekly 180 Ficei e The Sales Manager, Celotex 
Five-day week. Pension Fund. | Limited, North Circular Road, | 
me Canteen facilities | ARTIST required for Studio of large | ADVERTISING DF PAK TMENT London, N.W.10. | 
y I . packaging firm High standard of ASSISTA™ d 24-26, 
ie FIRST - LASS LETTERING ARTIS work required in lettering and design f p rably with ARTIST REQUIRED experienced in 
a bd ' yl " Lond If S ( Apply with recent specimens of work : ated and designing and colouring greeting cards 
pon, f+ ; ee nee li ersonnel Office, Hunt Partners 1 English Any designs welcomed and considered 
Sa tox 1376 A eckly 18 St BCA imited, Theydon Road, Clapton, E.5 P oy ion Box 1399 Ad. Weekly 180 Fleet St EC4 
: Ar )} to give 
; se oe JUNIOR ARTIST required for general fy od experi- FIRST-CLASS LETTERING ARTIST 
a ; Reda anak’ aaed \ studio work Salary according to enc and salary required by Studio Write, giving 
E: iiM "Bar 9507 a ability. Vale Studios, Ltd., 3 Har- req details and salary, 
: Bae nar rington Road, S.W.7 Box eet St EC4 Box 1398 Ad: Weekly 180 Fleet St EC4 
| | ) 
«EDITOR NAPPER, STINTON, WOOLLEY LTD. PRIKT & eENERAL ADVERTISING | 
eh | moaAnNPTinn Ae 
REQUIRE A PRODUCTION DEPT. 
m4 ted by an established photo- COMPANY OF LONDON LTD 
! VOUCHER CLERK i ng man , LID. | 
: magazine in London. ur k with j 
4 equirements are know- Applicants (male or female) should have M up of require an experienced Voucher 
ad experience of this type of work and Five- “Lark ale “: | ke i 
ns z f photography, a flair for be capable of taking charge of the 7 © Clerk, male or female, to take 
la Voucher Section say We control of Voucher Depart- 
™ English and editorial ex- Holiday arrangements respected. Five- Mt ment. i 
he perience Apply giving full day week. Pension Scheme. GENERA 1) -:1SING , | 
ye. Write stating age, experience and COMPANY O Write or ‘phone: | 
ist particulars to Box A.C.09533 salary required to :-— ' OND¢ - ' . Pp 
‘ Samson Clark & Co. Ltd. The Secretary, : 18 Charing Cross Road, 
ae 18 Charing Cress Road, W.C2 
57-41 Mortimer St. W.1. Napper, Stinton, Woolley Limited, London C2 London, a 
14-19 Great Chapel Street, W.! COVent Garden 2881. COVent Garden 2881 
ADVERTISING MANAGER wanted — — , 
‘ ‘ r ability and ex PERSONAL ASSISTANT to Adverts- DESIGNER nt-of-sale BRITISH EUROPEAN AIRWAYS 
per ga and ontr ing Director. Man aged 26-33 re- pia small but quire a Stenographer in Press and 
esta campaigt quired. Must be well educated. per progr lients are Information Branch at Doria 
hr and leaflet sonable and preferably with agency all t ousehold House. Applicants, who must posse 
H emensive exper experience The position is permanent nan I rtunity to tact, initiative and energy. should 
er i of adver and pensionabie, with opportunities er 4 ful Com- able to pass a shorthand-typing 
n wit : ty to co-or of promotion for a good man pa \ reed im- of not less than 100/50 w.p.m Pr 
work w sdvertising age \ The establishment is situated in North ma ity far vious experience in Public Relat 
car i preferably be : Middlesex Applications (in confi- more k in all an advantage Commencing salar 
The app ment 6 perme dence) should give full details of mater ts should £8 Os. 6d. per week 374-hour week 
carr » £ i salary together witt education, National Service, training te ec ¢ able to 3 weeks’ annual holiday pens 
pe benefits Apply and experience Gin chronological Jey showcard to a scheme ; ar travel concessions 
details of age, educati order), with some indication of f ' f to com- Written applications only giving fu 
and carnings to salary range expected = . details to Personnel Officer, B.E.A 
Box 1452 Ad. Weekly 180 Fleet St EC4 Box 1402 Ad. Weekly 180 Fleet St EC4 Box 14 A 50 Fleet Se BC4 Dorland House, Regent Street, 5.W.! 
. We want 
is required by large international company for its European 
Office in 


BRUSSELS, BELGIUM a senior 


Candidates should have excellent professional qualifications with 


at least five years of experience in layout and printing methods 

They should also be able to produce original designs and to convert { O Ta wil 

rough drafts up to presentation standards. 

This is an interesting post, with a good salary, pleasant working 

a excelicnt opportunities. Some knowledge of W ith Sey eral years agency experience 

Applications, which will be handled in strictest confidence, should , : 

give full particulars of qualifications, age, experience, and (T us might be y Telephone the Art Director 

availability, and should be forwarded, together with copies of the right hand n GERrard 8646 

certificates to to the chief typographer e Cc. J. Lytle 
Box 1412 in 2 large agency (Advertising) Ltd. 


Advertiser's Weekly 180 Fieet Street EC4 


seeking a pportunity) 2, 3 and 4 Dean St.,W.1. 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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Jury 14, 1985 


ARTISTS’ AGENT 


representing top-line Artists, 


requires : 


YOUNG MAN 


as junior representative. Pre- 
vious experience in advertising 
and editorial markets essential. 


SECRETARY 


good shorthand typing 


Please ring Hyde Park 9941 for 
appointment. 


ADVERTISEMENT MANAG = of 


News has vacancy , @ 

assistant space alesmar 

hanc or a hardworking 

g who wants get ir 

he grou floor in the solid fic 

ade pre Some k wiedsg 

and pace selling trade 

4 not essentia 

\ fu ’ Advertisement 

ae r News, 110 Flee 
EC 4 


| 


| SIMPLEX ELECTRIC CO. 


require 
ASSISTANT for 
ADVERTISING DEPARTMENT 


A young man about 25 who has had 


e agency experrence is required to 


} assist in the general work of a busy and 
teresting advertising department at 
Biythe Bridge, Staffs 
offers 


reda Works 
he appointment scope for 


vancement, and is pensionable. Apply 


giving details of age, education, exper:- 
ence and salary required to Advertising 
Manager, Simplex Electric Co. 


London Office: 217-9 Tottenham 


Court Road, W.! 


H.M sT po nae OFFIC E. Londor 
pographer t Ty pour aph 
out Mu 


I é an La ‘Sectio n 
ntiv and exper 
working , ned 
k nd f pr ing 
k ip nHposiuor 
a i uf ng processes piu 
pres mple finished art 
work for r n nowledgc 
a graphy usefu Post 
" £462 10s.—£830 
62 ag rf over Write 
g xperience and qualifications 
Director, Establishments Division 
HMSO Atlant House. Holborn 
a a Employment 
ge quoting Order N« City 


Closing date August 14, 1955 


ADVERTISING MANAGER 


NYLON STOCKING MANUF ACTURER 


Must be under 40, of proved ability. 
to take contro! of production ali types 
of advertising 
Pension Scheme 
Apply in writing stating age, experience 
present employment and salary ; and 
salary required to 
Box 1390 
Advertiser's Weekly 180 Fleet Sc EC4 


APPOINTMENTS WANTED 


Advertising Agency requires 
SECRETARY 
2. BOOK-KEEPER 


- This interesting and 
varied job includes work- 
ing for and assisting 
Accounts Executive 
with correspondence, 
typing clients’ schedules 
and advertisement copy. 

A book-keeper is also 
required Holiday 
arrangements will be 
respected in both cases. 

MAXWELL CLARKE LTD 
6 HIGH HOLBORN Wi 

CHANCERY 4563 


te 


ASSISTANT required by Publicity Man 
{ Scientific Instrument Manufac 
Ex nt opportunity Sche 
records. mak p. proof-read 
udi <KIMAKC nmtac 
Ager if e usetu r 
Fiv 2 week P 
Sta canteer { 
T r Write. giv 
xperience. ag 
o The Secretar 
K « ge Ltd. Ealing R 
W ev. Middx 


FORUM 


need extra studio staff 


sT UBIO MANAGER. Position 
zt t experienced or young pro- 


gressive type, able to keep records of 
work handled by Studio. Loyal service 
re ed 


GENERAL ARTIST. One who is 
capable of most things with an up-to- 
date approact 

Ata time convenient we are ready to 
see ‘Ores lance artists. Figure 
General, etc. Any staf accepted will 
receive holiday arrangements if re- 

red 

For all positions please write or phone 
for appointment 

The Director 


FORUM ART SERVICE LTD., 


144 Southampton Row WC! 
Terminus 220! 
INTERESTED IN ADVERTISING 
For the ing m with Art School 
g has just finist his 
Na mal Service a cha btain 
pra ca all-round knowledge of lay- 
out and d ¥ if : \ studi r 
Pr ‘ “ © thre ca 
r r t arge International Oj) 
Wr € giving full 
details of sion and training, also 
warding specimer Box 7D 486 
Deacon's Advertising % Leadenhall! 


busy Accc 
Pie f scope for 
“ gent learner 


\ 8 a 19-2 
Maxwell Clarke Ltd 


LONDON STUDIO requires Lettering 


« at ast « vear studio 

f ce Sala Ry mae te 
Wr or ‘phone for appoir 

iT The aun hion Studios 153 

ol be Ps MONarc h 299 


PRODUCTION 


Experienced man required by London 
Agency to handle the literature of a 
number of industrial and technical 
accounts. Sound knowledge of Agency 
routine essential. Holidays as arranged. 
Write full details to 
Box 1352 
Advertiser's Weekly 180 Fleet Sc EC4 


*PI 


‘our © ieds 


SENIOR ADVERTISEMENT REPRE- 
SENTATIVE secks new appointment 


Brilliant record—£2,000 OX sales 
(125,000 column inches) ix st S years 
Manageria experience Age 3s 
£1,200 o r 


er 
Box 1451 Ad. Weekly 180 Fleet St BC4 


or ete S ADVERTISING MAN 
26 8 vear gency experience as 
Aas stan \ Executive, Space 
Buyer a Production M seeks 
post : Accour Exe with 
ved ed Age I fling mainiy 
Tra I Salary 
t rranggment 
Box 1449 Ad. Week Fie S EC4 
YOUNG WOMAN with « rennvence 
n publicatio Jepartme socks post 
; ar f ture, foox tress 
B 414 A Ww } Sc C4 
LADY PHOTOGRAPHER f ex 
. need C raphy 
Advert g. ( and 
P uper 
‘ b Com 
pa Seck I jon 
Wr 6H Road 
I f N 
DISPLAY ARTIST, Wwinpow 
DRESSER desir tion 
Not tra work em 
' } IT t ual 
t and 
x 
B 4 \ W EC4 
EXPERIENCED | vi ecks 
Box 14 A Weck I rc4 
PRODL¢ TION 
G C.F 18 
w ad 
epartr y 
‘ ile 
pr ts 
Marrvir 
Box 14 4 | Ee 
CATALOGLE PRODUCTION rN 
PERT with » order back 
‘ fler k f First 
| ‘ 
p k and 
i t , r and 
Box 406 Ad. W I FCA 


ADVERTISEMENT MANAGER ‘ 


and imiver 
progre ve me nore 
i for per 
: fc 
BK 1457 Ad. Week I Sc Et4 
LADY ine 
PR reer 
Thor i ary 
exte ard 
work : vhers 
publ Comrn hyect 
providing prosp. 
Box 1428 A Weck ) Fleet St PC4 
ADVERTISEMENT pede—verg NTA 
TIVE, proven ability refer 
ences. secks permanecer Pp nor 
Box 1371 Ad. Week 180 ¥ ‘St EC4 


* HAND-PICKED ° SECRETARIES 
availabie The Wigmore Agency, 67 
Wigmore St., W.! HUNter 9951/2/3 


BUSINESS OPPORTUNITIES 


Old-established North Country Pub- 
lishing House has FOR SALE 3 OR 
4 LOCAL DIRECTORIES, 


with Debit for same 


together 
pals only 
please apply 

Box 1420 
Advertiser's Weekly 180 Fleet St EC4 


SPACE SALESMAN, | working from 
Fleet nd slling on 
Ager ers, offers com 
pete t pre 
vin wnai on com 
musa t references 
Box a! Fleet St Pca 


1A 8844 


ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS 


WEST AFRICA 
Head of major public school 


visiting French, Beigian and English 
areas on scholarship wishes to prolong 
his visit to a year, This he hopes to do 
by receiving instructions for market 
reports, etc. He is available for inter- 
view early in August 
Box 1424 
Advertiser's Weekly 180 Fleec Sc EC4 


Ex 25 


DIRECTORSHIP (through nominee if 
preterred with cOMMissiONn plus 
share of profit « available in com 
petitive London Printin firm to 
suttable persor able « introduce 
additional permanent turnover, £1,000 
£1.200 per month 


Box 1453 Ad. Weekly 180 Fleet St BC4 


SHOW CARDS, CUT-OUTS 
ADVERTISING FOLDERS 


by photo-litho or letterpress (own 
Photo-litho process plant) 
CARILLON PRESS LTD. 
Pine Colour Printers, Bournemouth. 
Telephone Boscombe 36835. 
London Office 4a Bloomsbury Sqa., 
wel Phone: HOLborn 833 


—— 


SPEEDY PRINT SERVICE 


for all Advertising and Sales literature 
Top Quality Black-and-White and 
Colour photo litho 


GOTHIC PRESS LIMITED 
Euston 5845. 42 Osnaburgh Street 


(Opposite Gt. Portland St. Station) 


MISCELLANEOUS — 


yl _— GUIDE TO PRINT” 


\ ensive Cruide for all those 
that ¢ ase printing Pree 10/¢ 
Postage paid 

The County Associations Ltd., 
6a, Bourde St Berkeley Square 


London, W.1 


STOCK PHOTOGRAPHS AND PIN 
{ 


PS for art snd advertising agent 
For part ~s of tudio tcilie 
ashion | grap and mou 
r file contac pr i ‘ 
Pr grapt Limited & Ker 
Church Street, W # Ww 
{ ry NTER DISPENSERS a “on 
Hurre Irade Mk Wwe 
SHI +49 


FOR ORIGINAL GIRL PICTURES 


Pin-ups Pigure Studies, etc, of 
Visual Arts Club models—singles or 
ects Photo-Union Picture Library, 
12 Soho Square, London. W.1 


WEST END ADVERTISING SERVICE 


requires Freelance or spare-tirme 
Artist General illustration Fashions 
Retouching, Lettering. SUN 2940 
NATIONALLY ADVERTISED steare 
gOwn manulacturers requir ervices of 
fr ance Pub Relations Officer with 
contacts amongst leading fashion 
writers 
Box 1413 Ad. Week 180 Fleet St FC4 
MAIL ORDER, ilhustraior footwear 
toys t lite and yenera rt work 
The Stud 6) Creat George Stree 
Leed i eks commissions 
A WORD IN TIME... DOUBLE 
Ot iC K TIME from FLA 704 Your 
ec. fr " 
PERSO 
cory PROOFS BLOCKS 
yuckly delivered + District Messen 
get-——Regent 1026, 1 P : 


SALES A WANTS 


FOR SALE. COMPLETE COPYCAT 
OUTFIT, comprising printer, develop- 
im tanks. rotery drier, tamer and 
peper boxes. £60 


Box 1311 Ad. Weekly 180 Pleer St BC4 
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ADVERTISER'S WEEKLY 


Advertiser's 
Weekly 


co REGISTERED 
AT G.P.O. AS A 
NEWSPAPER 


Jury 14, 1955 


S. a copy 
] 3 a year 
Post free 
S55/- (overseas) 


STOP PRESS 


For Year-long Advertising to 
the entire Furnishing Trade— 


With its famous Directory sections covering every branch of the Furnish- 
ing and Furniture Trades, its Retailers’ Who’s Who, its comprehensive 


Trade Marks Section and Buyers’ Guide, the “ F.T.E.” is a trusted 


book used in the offices of the Furnishing 
Trades’ , b Rates and Data 
rades’ most important buyers. 

; 2 4 Full Page £32 
They consult it regularly throughout the year | pyaif Page £18/10 
and an advertisement in it for anything which | @tr. Page 11/10 

: . Solus Strip £12/10 
sells to this great Industry is a year’s sales (7 x 1) 

— ‘ : : T A P 
campaign in itself. The 1956 issue is now oP age) 
in course of preparation and space reserva- Blocks 100 screen. 

. P Colour rates on request 
tions should be made immediately. oa ate 


PHONE YOUR SPACE ORDER TO CHANCERY 8844 NOW! 


FURNISHING TRADE ENCYCLOPEDIA 


Directory & Buyers’ Guide 


Published by TRADE CHRONICLES LTD., 180 Fleet Street, London, E.C.4 
ee ae 


ABC FIGURES 


ABC figures for national news 
papers affected by strike will ignore 
missing issues. Averages are taken 
on issues that appeared. 

“Observer” net sale has risen to 
564,307, compared with 534,752 for 
January-June 1954 and 543,543 for 
July-December 1954. 

Other figures are (latest figure 
given fast in each case): “Sunder. 
land Echo,” January-June 1954, 
$1,745; July-December 1954, 81,905 ; 
January-June 1955, 83,980; “Chor- 
ley Guardian and Leyland Adver 
tiser,”” 17,759, 17,681, 18,439. “Ken. 
tish Times” series, 84,800, 84,577, 
89,493. “Tamworth Herald” series, 
14,639, 14,969, 15,561. “New 
Statesman and Nation,” 70,598, 
66,745, 74,206. “Hendon and Finch. 
~ I el series, 37,031, 36,886, 


New ABC members: “Esquire,” 
78,984. “South Wales Voice,” 
13,457. 


Membership of “Waterford Star” 
has been terminated by ABC “owing 
to fact that over a period no net 
sales returns have been made.” 


John Pugh, formerly with Voice 
& Vision, has joined Mather & 
Crowther publicity department. 


Leo Livesey, four years ad man- 
ager of W. Rowntree & Sons at 
York and Scarborough, appointed 
general manager, Sandbrook, Met- 
calf & Co., Ltd., technical adver- 
tising agents, Birmingham. 


Raymond Duveen, director, 
Mathew Crosse Ltd., is to establish 
PR division for Scott Turner & 
Associates. 


M. C. Adam (“Walsall Observer”) 
is new president of Young a 


papermen’s Association. i. 
Maxwell (“Galloway News”) vice 
president. Annual conference : 


Grand Hotel, Brighton, September 
W-October 2. 


ABC rates for TV “participation” 
ads: Midlands (Mon. to Fri.)}—Iwe 
minutes or less, A period (78 
p-m.), £300; B (11.30-noon), £175. 


and £280. Five minutes £525 and 
£306 Ss. Six minutes £540 and £315. 
For a “mention” up to 10 seconds 
visual and about 15 words £14 A, 
£80 B period. 


First CimemaScope ad films made 
in Britain to be shown by Pearl & 
Dean at Warner Theatre, Leicester 
Square, 16.30 am. Wednesday, 
July 20. 


Following success of “Eagle” and 
“Girl” in Sweden and France, plans 
being made for publication in other 
countries. 


Published by the proprietors, BUSINESS PUBLICATIONS Lid., at their office at 180 Fleet Strect, London. E.C4 (Phone. Chancery 8444) 
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